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Readers  turn  to  your 
weather  page  for  answers 

Be  ready. 

Get  weather  readership  and  weather  leadership  . 
with  a  IMS  weather  page.  This  stunning  weather 
page  includes  your  choice  of  50  categories  of 
graphics,  charts,  tables  and  data.  Plus  we’ll  paginate  it 
for  you,  saving  you  time  and  money. 

The  TMS  Weather  Page  provides  readers  with  accurate 
meteorological  information  together  with  colorful  graphics 
in  a  private-label,  customized  paginated  page. 

For  samples  or  more  Information,  contact 


your  TMS  Representative  at  800-245-6536 


TOIBUNE 


1 


LETTERS 


- - - 

FEATURE 

JINGLE,  JINGLE  Nation’s  retailers 

foresee  a  merry  Christmas . 20 

E&P  NEWS 

Jailbird  D.C.’s  new  id  for  your 
whistle-blowing  source?  . 5 

It’s  YourAP  APME  focuses  on 
co-op’s  digital-delivery  system  . 6 

Subway  Series  Wherein  we 
resist  shouting,  “All  aboard!” . 7 

Center  will  not  hold 

Herald  may  have  dodged  a  bullet  .  .8 

0,3  EARNINGS  Newspaper 
companies  make  their  numbers  . .  .8 

OmBUDDING  out  E.R.  Shipp 
embarks  for  Columbia  University  .  .9 

Covering  the  ‘Cole’  The 
Virginian-Pilot  leads  the  way . 9 

Campaign  Confidential 

Pinpointing  candidates’  positions  .12 
Calendar  . 13 

DEPARTMENTS 

NEWSPEOPLE  Bob  Gray  moves  to 

San  Bernardino  County  Sun . 14 

EDITORIAL  D.C.’s  obsession  with 

leaks  takes  turn(s)  for  the  worse  . .  .16 

MARKETING  &  SALES  The  inquirer’s 

mighty  Mega  Job  Section . 29 

SYNDICATES  Garry  Trudeau:  “The 

goal  is  steady  excellence” . 31 

TECHNOLOGY  Flexo  and  its  future 

in  Europe  and  the  United  States  .  .34 

HOT  TYPE  The  Best  —  and  Rest  — 
of  the  Press  . 37 

■30*  Alicia  Mundy  on  the  campaign: 
Questions  about  questions . 42 

Classified . After  36 

Cover  illustration  by  Gary  Phillips 


GOSS  60ES  THE  DISTANCE 

IN  1997,  The  Edmond  (Okla.)  Sun 
ordered,  and  installed  the  next  year,  a 
nine-unit,  28-page  Goss  SS  unit.  The 
equipment  was  delivered  on  time,  e.xpertly 
installed,  and,  after  an  expected  break-in 
period,  ran  beautifully.  Still  does.  Yes,  we 
had  a  problem  or  two.  Goss  responded  ad¬ 
mirably,  held  our  hand,  and  made  sure  we 
were  happy  with  our  new  equipment.  They 
were  delightful  throughout  the  transaction. 
[“Goss:  Our  day  will  come,”  Oct.  9,  p.  5] 

ED  LIVERMORE  JR. 
FORMER  PUBLISHER 
The  Edmond  (Okla.)  Sun 


MISSING  THE  POINT? 

IN  James  Sheeha;n’s 

response  to  mv  five-  th^^e-nu 

page  letter  to  Goss  editorandjml 

[“Goss:  Our  davwill  facsimile  to  (t 

come,”  Oct.  9,  p.  5],  he  “ 
completely  misses  the  ^ 

point.  He  also  did  not  Broadway,  N, 
bother  to  write  to  me.  20003.  P  ease 

Goss  also  appears  to  have 
forgotten  who  started 
this  “stone-throwing  aMr^.Lette 

exercise”  when  it  told  faralltlw  usu 

customers  at  Nexpo 

2000  that  it  had  decided  to  part  company 
from  the  Chicago  Sun-Times  press  project 
because  everybody  else  there  was  at  fault. 

Mr.  Sheehan  is  correct  that  the 
specifics  of  our  Chicago  dispute  will  be 
resolved  in  arbitration.  More  pertinent, 
here  is  a  company  (Goss)  that,  when 
confronted  with  the  facts  of  its  failure  to 
deliver  a  quality  product  on  time,  then 


LETTERS 

E&P  welcomes  letters.  Send 
them  via  e-mail  to  letters@ 
editorandpublisher.com,  via 
facsimile  to  (646)  654-5370, 
or  via  snail-mail  to  “Letters,” 
Editor  &  Publisher,  770 
Broadway,  New  York,  NY 
10003.  Please  include  name, 
title,  organizational  affilia¬ 
tion,  location,  and  e-mail 
address.  Letters  may  be  edited 
for  all  the  usual  reasons. 


lashes  out  in  an  attempt  to  further 
damage  that  customer  at  every  Goss 
press  operation  in  Hollinger  ovmership. 

What  message  does  that  send  to  any 
customer  contemplating  future  dealings 
with  Goss?  It  goes  further.  We  also 
contract  print  for  other  publishers,  a  fact 
that  Mr.  Sheehan  and  his  colleagues 
appear  to  have  overlooked  in  their 
apparent  haste  to  hurt  us  seriously.  An 
old  saying  describes  it  better:  “If  you  are 
already  in  a  hole,  don’t  use  a  bigger 
shovel.”  Where  is  the  good  business 
sense  when  a  company  embarks  on  a 
strategy  that  destroys  its  owm  credibiliU  ? 

In  1997,  the  Chicago  Sun-Times  press 

^ _  project  was  perceived  by 

E  R  S  under  Bob  Kuhn's 

stew  ardship  as  an 
opportunity  to  demon- 
to  ers@  strate  to  the  huge  North 

American  newspaper 
0  5^5370,^  publishing  fraternity  that 

to  Letters,  Goss  continued  to  make 

ler,  770  finest  newspaper 

'  pnnting  presses  m  the 

^  world.  Unfortunately,  Mr. 

affiiia-  Kuhn’s  vision  and  strate- 

ide-rrmil  gic  plan  has 

^  seemingly  been  replaced 

reasons.  vindictive  action 

coupled  with  a  cvniical 
severance  of  a  major  customer. 

Regrettably,  Goss  failed  to  go  the  “extra 
mile”  in  its  own  back  yard  and  now  seeks 
to  punish  the  entire  Hollinger  publishing 
business  and  any  other  hapless  news¬ 
paper  publisher  for  w'hom  we  print  — 
because  we  disagree  with  their  inter¬ 
pretation  of  performance.  Mr.  Sheehan 
speaks  of  trust  {continued  on  page  18} 
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OCT.  28,  lf)50: 

Classified  advertising  set  a  new 
high  record  for  September  linage, 
a  total  exceeded  only  three  times 
in  any  month  during  the  last  23 


Records  measurements  in  52 
cities  going  back  as  far  as 
January  1928. 

Lee  Enterprises  Inc.,  an  invest- 


10  Lee  Newspapers  in  the  Middle 
West,  has  been  incorporated 
in  Dover,  Del.  Lee  R  Loomis, 
publisher  of  the  Mason  City 
(Iowa)  Globe-Gazette,  is 


years,  according  to  Media  ment  company  chartered  by  the  president  of  the  new  corporation. 


www.editorandpublisber.com 
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\>Clickpaper.com 

■  "An  Enron  Company 


iiCKpciper.com 


A  unique  online  marketplace  that  enables  secure, 
firm  transactions  at  the  click  of  a  mouse? 
You're  not  dreaming. 


And  even  if  you  were,  with  instant  access  to  up-to-the-minute  pricing  pius  a  weaith  of 
industry  resources  and  market  information,  wouid  you  reaiiy  want  to  wake  up? 


Finaliy,  a  forest  products  site  where  transactions  actuaiiy  ciose  oniine. 


©CRAIG  CAI.SBKEK/s 


The  Los  Angeles 
Times  cut  about 
24  business-side  jobs 
as  part  of  a  return  to 
a  more  centralized 
management  struc¬ 
ture  that  a  spokes¬ 
woman  said  should 
allow  for  faster  deci¬ 
sion-making. 

The  action  last 
week  follows  the 
elimination  of  170 
editorial  and  advertis¬ 
ing  jobs  and  20  Inter¬ 
net  jobs  as  new 
owner  Tribune  Co. 
sought  to  make  the 
paper  more  prof¬ 
itable.  The  LA.  Times 
employs  about  6,500 
people. 

“The  big  moves 
have  been  made,” 
spokeswoman  Martha 
Goldstein  said. 

“We’re  not  going  to 
have  any  significant 
job  eliminations  going 
forward.” 

-  LUCIA  MOSES 


leaking  law  that  tests  for  harm  to  national  security. 

The  leaking  bill  provoked  little  public  debate  as  it 
moved  through  closed  hearings  and  ultimately  to  pas¬ 
sage  in  a  last-minute  rush  of  legislation.  The  adminis¬ 
tration  stated  early  misgivings  —  but  said  President 
Clinton  will  sign  the  bill. 

The  measure  passed  Congress  the  same  day  the 
Federal  Communications  Commission  (FCC)  moved 
to  plug  leaks  associated  with  its  deliberations.  While 
the  two  moves  are  unrelated,  some  saw  a  pattern. 

“It  is  exempiarj’  of  the  siege  mentality-  that  peri- 

K-  odically  grips  W'ash- 

ington,”  said  Paul 
McMasters,  the  First 
Amendment  ombuds- 
lllflv  man  at  the  Freedom 

^  called  the 

congressional 


Paranoia  in  high  places  imperils 
the  U.S.  public's  right  to  know: 
What  would  Tom  Paine  say? 


BY  TODD  SHIELDS 

W'ASHINGTON 


Reporters  get  secret  papers  that  shed 
light  on  agreements  betw-een  Vice  President 
A1  Gore  and  Russian  officials  over  Russian 
arms  sales  to  Iran. 

The  documents  be-  |«||K 
come  grist  in  the  pres- 
idential  campaign. 

Republicans  deciy- 
damage  to  national  se- 
curity.  Democrats 
they  are  victims  of  a 
politically  motivated 

leak.  It’s  all  detailed  in  Jr  ,  ^  AH 

articles  displayed  in 

scores 

the  course 
of  arms-to-Iran 
sures  this  month.  The 

events  bore  all  the  hallmarks  of  a  partisan  Washing¬ 
ton  flap,  but  episodes  like  it  could  soon  become  feder¬ 
al  cases.  Under  legislation  set  to  become  law,  leaks 
could  bring  criminal  investigators  to  new-srooms  and 
federal  offices,  determined  to  find  and  possibly  im¬ 
prison  whoever  slipped  reporters  papers  the  bureau- 
crac}'  thinks  should  remain  hidden. 

Pushed  by  pow-erful  intelligence  committees,  the 
bill  gained  final  congressional  approval  Oct.  12.  The 
measure  would  make  all  leaks  of  classified  material 
a  crime  —  a  significant  tightening  of  current  anti- 


_  _  _  mea.s- 

^  ure  “an  end-around 

Bljj^  ^  on  the  First  Amend- 

ment.  It  censors  the 
press 
sources  to 

Proponents  the 
congressional  meas- 
ure  say  leaks  have 
wrought  real  harm  upon  national  security'.  They  want 
a  way  to  deter  and  punish  damaging  disclosures. 
“Leaking  classified  information  is  not  a  right  or  a  priv¬ 
ilege,”  said  Porter  J.  Goss,  R-Fla.,  chair  of  the  House  of 
Representatives’  intelligence  committee. 

Sen.  Richard  C.  Shelby,  R-Ala.,  chair  of  the  Senate’s 
intelligence  committee,  inserted  the  anti-leaking  lan¬ 
guage  into  this  year’s  spending  bill  for  U.S.  intelli¬ 
gence.  The  Senate  adopted  the  language  with  little 
debate,  although  Sen.  Joseph  R.  Biden  Jr.,  D-Del.,  e.\- 
pressed  fears  it  could  become  a  back-door  way  to  in- 


The  Associated 
Press  last  week 
approved  a  2.9%  gen¬ 
eral  assessment  in- 
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vestigate  the  press:  “We  would 
be  sacrificing  our  democratic 
institutions  for  the  sake  of  pro¬ 
tecting  a  few'  secrets.” 

Shelby  said  the  measure  is 
not  aimed  at  journalists.  Oth¬ 
ers  w'ere  less  sanguine.  “I  see 
nothing  to  prevent  reporters 
from  being  hauled  in  before 
grand  juries  and  being  forced 
to  reveal  their  sources,”  said 
Rep.  Nancy  Pelosi,  D-Calif 
Some  observ'ers  said  a  vigorous  campaign  against 
the  legislation  might  have  derailed  it.  But  the  meas¬ 
ure  drew  only  sporadic  editorials,  little  arm-twisting 
by  publishers,  and  virtually  no  sign  of  a  full-press  let- 
ters-vvTiting  and  advertisement-buying  campaign. 

“I  fault  the  press  a  little  bit,”  McMjisters  said.  “No 
one  got  around  to  wTiting  about  it  until  a  couple  of 
days  before  the  legislation  was  taken  up  [by  the  full 
House  and  Senate].  And  that  w'as  too  late.” 


The  measure,  which  provides  for  fines  and  prison 
terms  of  up  to  three  years,  passed  the  House  on  a 
voice  vote.  Hours  earlier,  the  FCC,  buffeted  by  abun¬ 
dant  press  leaks  about  the  sprawling  telecommuni¬ 
cations  mergers  it  review's,  tightened  its  rules  on  a 
4-1  vote.  The  decision  brought  lawyers  and  others 
appearing  before  the  FCC  un¬ 
der  rules  that  have  long  forbid¬ 
den  staff  from  disclosing 
nonpublic  information. 

“We  must  protect  the  in¬ 
tegrity’  of  the  commission’s 
decision-making  process,”  said 
Chairman  William  Kennard,  a 
Democrat. 

Dissenting  Commissioner 
Harold  Furchtgott-Roth,  a 
Republican,  said  the  measure 
would  do  little  to  address  the  problem.  “After  all,”  he 
said,  “leaks  spring  from  the  inside  —  not  the 
outside  —  of  this  building.”  U 


crease  for  its  mem¬ 
bers,  effective  next 
Jan.  7. 

The  increase  ap¬ 
plies  to  basic  and 
supplemental  servic¬ 
es  for  all  AP  newspa¬ 
per  and  broadcast 
members. 

Changes  in  circula¬ 
tion,  on  which  the 
news  cooperative's 
rates  are  based,  will 
also  affect  the  weekly 
assessment  for  some 
newspapers. 

The  AP  serves 
about  15,000  organi¬ 
zations  worldwide, 
providing  text,  audio, 
graphics,  video,  and 
technology. 

-  STEVE  YAHN 


William  Kennard 

Chairman 

FCC 


H.  Furchtgott-Roth 

CO.MMISSIONER 

FCC 


end”  system  of  AP  deliv¬ 
ery.  “We  still  need  to 
bring  feature  packages 
into  it,”  Day  said.  “And 
in  to  a  paper  simultane-  we’re  gearing  up  to  use  it 
ously,”  Day  said.  The  for  election  results  to 

three  sections  of  the  ser-  take  some  of  the  strain 
vice’s  home  page  (http://  off  the  front-end  system.” 


hancements  they’d  like,” 
Day  said. 

AP  w'ill  also  introduce 
a  new'  service  called 
MapShop  around  elec¬ 
tion  time.  A  collabora¬ 
tion  between  AP  and  the 
Env'ironmental  Systems 
— 1  Research  Institute 
(ESRI),  the  system 
W’ill  prov'ide  online 
map  creation,  in¬ 
cluding  topographi¬ 
cal,  thematic,  and 
political  maps. 

“A  thematic  map 

I  might  show  earth¬ 
quake  fault  lines, 
population  density' 
maps,  and  other  re¬ 
lated  v'isual  details,” 
said  Jodie  Factor, 
AP’s  director  of 
graphic  systems  and 
administration. 

On  a  related  topic. 
Factor  said  that  AP 
graphics  will  be  upgrad¬ 
ed  from  Macromedia’s 
FreeHand  version  7  to 
version  9  Jan  1.  An 
upgrade  via  AP  will 
cost  $119.  S 


A  judge  refused  to 
dismiss  a  law¬ 
suit  against  Gannett 
Co.  Inc.  stemming 
from  The  Cincinnati 
Enquirer's  botched 
Chiquita  Brand 
International  series. 

Former  Enquirer 
Editor  Lawrence  K. 
Beaupre’s  suit  alleges 
that  Gannett  closely 
supervised  the  1998 
investigative  series, 
then  let  him  take  the 
fall  after  problems 
arose  over  the  stories 
—  claims  Gannett 
has  denied. 

The  Enquirer  re¬ 
nounced  the  series 
and  paid  Chiquita 
more  than  $10  mil¬ 
lion  to  avoid  litiga¬ 
tion.  Beaupre  was 
transferred  to  a  news 
executive  job  at  Gan¬ 
nett  headquarters 
and  fired  after  he 
filed  suit  in  April. 

A  trial  date  is  ex¬ 
pected  to  be  deter- 


Net-based  service  provides  members 
with  text,  photos,  and  graphics 


BY  WAYNE  ROBINS 

SAN  ANTONIO 


The  Associated 
Press  has  created 
a  package  to  «-■ 

deliver  text,  photos,  *  ! 

and  graphics  in  one  |  : 

application  to  its  J  j 

member  news-  j  ^ 

papers  v'ia  the  t 

Internet.  / 

YourAP  W'as  one  I 

of  the  new  services  ^ 

the  cooperative  : 

displayed  at  the  ■ 

Associated  Press 
Managing  Editors 
(APME)  confer¬ 
ence  here  last  w’eek. 

“It’s  one-stop  shop¬ 
ping  for  the  serv'ic- 
es  a  member  re¬ 
ceives,”  said  Dan  Day,  AP 
general  executive  of 
newspaper  membership. 

“Before  YourAP,  no 
one  editor  could  see 
everything  on  the  three 
streams  of ‘wire’  coming 


Jerry  Ceppos,  APME’s  outgoing  president,  opens  the  organization’s 
annual  conference  in  San  Antonio  last  Thursday. 


www.yourap.org)  carry- 
searchable  text,  photos, 
and  graphics  that  can  be 
customized  to  suit  the 
needs  of  each  paper. 

YourAP  is  not  meant 
to  replace  the  “front- 


Day  said  about  900 
newspapers  have  activat¬ 
ed  YourAP,  w'hich  is  part 
of  the  basic  serv'ice. 
“We’re  in  the  process  of 
getting  feedback  on  how- 
people  use  it  and  the  en- 
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^BWAY  SERItS 


All  Aboard!’  a  clean  sweep  in  NYC  tabs 


mined  in  December. 

-  LUCIA  MOSES 


Saturday,  clearly  hoping  that  this  will  be  as  historic 
an  event  for  their  bottom  lines  as  for  baseball  fans. 
Newspaper  executives  wouldn’t  be  specific,  but  said 
they  expect  sizable  circulation  and  ad  revenue 

- bounces. 

“Suffice  to  say,  phones 
are  ringing,”  said  Ken 
Frydman,  spokesman 
for  the  Daily  News. 
“Everybody  wants  to 
run  [ads]  in  this  thing. 
The  whole  towTi  is 
crazy  for  the  Subway 
Series.” 

The  New  York  Post, 
w’hich  signed  Pete 
jfimg  Hamill  to  cover 
the  Series,  also 
_ expects  a  signif- 

Wicant  impact. 

“We’ll  obviously 
I  I  sell  a  lot  more  pa- 
IHyjl  pers,”  said  Rich- 
ard  Hawkes,  vice 
By  president  and 
Kk  general  manager. 

The  New  York 
.  §!  Times  took  the 
1^1  dramatic  step  of 
using  a  rare  skv’- 
*  line  —  in  reddish 
PHl  ink,  no  less  —  on 
mil  Wednesday  after 
the  Subway  Series 
became  a  certaintv',  and  planned  to 
run  five  pages  of  coverage  after 


Sandra  Svoboda,  a 
staff  writer  for 
The  Blade,  named 
two  more  defendants 
in  her  slander  suit 
against  a  Toledo, 

Ohio,  morning  drive¬ 
time  shock  jock  she 
says  falsely  accused 
her  of  having  a  sexual 
relationship  with  her 
boss,  Co-Publisher 
and  Editor  in  Chief 
John  Robinson  Block. 

Along  with  host 
Denny  Schaffer,  who 
was  named  in  the 
lawsuit  filed  in  Janu¬ 
ary,  new  defendants 
Fred  LeFebvre  and 
Tricia  Tischler  also 
slandered  Svoboda  on 
the  air  last  October 
on  WVKS-FM’s  “The 
Breakfast  Club” 
show,  Svoboda's 
attorney,  Frederick 
M.  Gittes,  said.  The 
amended  lawsuit 
alleges  the  two  were 
Schaffer’s  sources  for 
the  allegations  of  a 
sexual  relationship 
between  Block  and 
Svoboda. 

-  MARK  FITZGERALD 


Out-of-town  scribes  brave  high  costs 
to  cover  teams  they  love  to  hate 


^  ~cmr^iWMIDEA5r 


BY  LUCIA  MOSES 

START  SPREADING  THE 
news:  New  York’s  first 
Subway  Series  in  44  years 
could  be  a  home  run  for  the  city’s 
dailies.  But  out-of-town  papers 
are  closely  watching  baseball’s 
uncivil  war  as  well  . 

The  Atlanta  Journal-Constitu¬ 
tion,  for  example,  planned  to  send 
three  staffers  instead  of  the  usual 
two  because  of  heightened  in¬ 
terest  in  the  Series  be¬ 
tween  the  Mets 


Spvkxjjvce 


QrtturesS*”  : 
Mvich  More 

Than  Words 


daily»news 


among 

ball  fans.  Baseball 
Editor  Guy  Cur- 
tright  said.  The 
Atlanta  Braves,  he 
noted,  lost  to  the 
Yanks  in  two  recent 
Series  and  beat  the 
Mets  in  the  playoffs 
last  year.  “These 
two  teams  are 
teams  Atlanta  loves 
to  hate,”  he  said. 

And  Braves 

relief  pitcher  John 
Rocker  became  famous  last  year 
as  a  New  York-basher. 

For  others,  it’s  just  another 
World  Series. 


I2H3B3E513  Nodiingin' 

In  Mideast 


The  Columbus 
(Ohio)  Dispatch  is  planning  its 
usual  coverage,  sending  a  re¬ 
porter  and  columnist  to  the 
games.  The  paper  has  other  cov¬ 
erage  needs,  Sports  Editor  Danny 
Goodwin  said. 

Meal  and  hotel  bills,  for  as  many 
as  nine  straight  days,  may  be  a 
shock  to  out-of-town  papers  unac¬ 
customed  to  New'  York  prices.  But 
since  their  staffers  don’t  have  to 
bounce  between  two  cities,  the  sav¬ 
ings  on  airfare  help  offset  the  higher  living  expenses. 

The  hometown  papers,  meanwhile,  began  blan¬ 
ket  coverage  days  before  the  Series  even  started  on 


Nashville  —  with 
the  daily 
Tennessean,  two 
alternatives,  and  two 
business  journals  — 
is  making  room  for 
yet  one  more  paper. 
City  Paper's  debut 
Nov.  1  will  mark  the 
first  time  the  city  has 
had  a  second  daily 
since  the  Nashville 
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Banner  folded  in 
1998. 

Founded  by 
entrepreneur  Brian 
Brown,  City  Paper 
will  publish  from 
Monday  to  Friday.  It 
will  be  distributed 
free  in  the  city  and 
home-delivered  in  the 
posh  West  Nashville 
section,  the  alterna¬ 
tive  weekly  Nashville 
Scene  reported. 

-  LUCIA  MOSES 


RX FOR  ERRORS 
ATIY.  TIMES' 

After  much  public 
and  private  in¬ 
trospection  over  its 
coverage  of  the  Wen 
Ho  Lee  case.  The 
New  York  Times  is  re¬ 
vamping  its  reader 
complaint  process. 

Overseeing  it  will 
be  Senior  Editor  Bill 
Borders  (who  will 
continue  his  editorial 
duties),  reports  In- 
side.com’s  David 
Carr.  The  Times  will 
begin  running  a  daily 
announcement  today 
inviting  readers  to  no¬ 
tify  it  about  errors, 
corrections,  and  other 
concerns  via  either 
e-mail  (nytnews(S 
nytimes.com)  or  a 
toll-free  telephone 
line(l-888-NYT- 
NEWS). 

-  ELLEN  LIBURT 

SCRIRE  SACKS 
CFIGRIRMAN 

Asportswriter  for 
The  Hamilton 
(Ontario)  Spectator  in 
Canada  has  flagged  a 
Canadian  Football 
League  punter  for 
holding  and  pushing 
during  an  alleged 


Herald  Center  deal  falls  apart 


BY  TODD  SHIELDS 

WASHINGTON 

DEAL  THAT 
called  for  The 
Miami  Herald 
to  pay  $13.5  million  to  a 
county'  govern¬ 
ment  in  Florida 
has  collapsed. 

But  don’t  think 
its  downfall  had 
anything  to  do 
with  qualms  over 
supporting  an 
agency  the  news¬ 
paper  covers. 

The  Herald  had 
agreed  to  pay  $900,000 
annually  for  15  years  so 
that  Brow'ard  County'’s 
convention  center  w'ould 
be  called  the  Herald 
Center  at  Greater  Fort 
Lauderdale. 

But  Broward  politi¬ 
cians  objected  to  anoth¬ 
er  part  of  the  deal:  a  $1 


ticket  surcharge  that 
w'ould  have  supported 
Herald  charities.  With 
commissioners  balking 
and  the  Herald  unwill¬ 
ing  to  relinquish  the 


charities  charge,  the 
deal  died  last  week. 

The  convention  center 
is  in  Fort  Lauderdale, 
the  hometown  of  the 
Heralds  main  rival,  the 
South  Florida  Sun-Sen¬ 
tinel.  The  Sun-Sentinel 
had  talked  earlier  with 
Broward  County  about 
buying  naming  rights  for 


the  building,  but  de¬ 
clined  for  business  rea¬ 
sons,  said  spokesman 
Rich  Pollack.  He  said  the 
paper  had  no  interest  in 
picking  up  the  newly 


available  rights. 

Critics  said  the  col¬ 
lapsed  deal  could  have 
created  the  appearance 
the  Herald  w'ould  not  be 
impartial  in  covering 
Broward  County  gov¬ 
ernment. 

Such  criticism  played 
no  part  in  the  deal’s  col¬ 
lapse,  however,  accord¬ 


ing  to  Herald  Publisher 
Alberto  Ibargiien.  “I 
know  there  is  a  percep¬ 
tion  issue,  but  I  don’t 
think  it  is  a  reality  issue,” 
he  told  the  Sun-Sentinel. 
Rick 

Hirsch,  man¬ 
aging  editor  of 
the  Herald’s 
Broward  edi¬ 
tion,  said  the 
deal  created 
“some  dis¬ 
comfort”  in 
the  news¬ 
room.  The  deal  would 
have  had  no  impact  on 
coverage,  he  said,  but 
some  employees  were 
worried  about  the  signal 
it  may  have  sent  to  the 
community’.  Said 
Hirsch,  “I  think  we 
thought  about  it  a  lot 
harder  in  the  newsroom 
than  anyone  else.”  II 


Regarding  the  proposed 
Herald  Center  deal,  “1  know 
there  is  a  [>erception  issue, 

^  but  I  don’t  think  it  is  a  reality 

issue.”  —ALBERTO  IBARGUEN 

The  Miami  Herald 


Third-quarter  eaiiiings  repoHs 

Profits  dip  due  to  newsprint  priee  liikes 


Slowdown  in  ad  spending  doesn’t  help 

BY  LUCIA  MOSES 

Newsprint  price  hikes  and  the  slow- 
dowm  in  advertising  spending  continue  to 
take  a  toll  on  newspaper  profits. 

The  Tribune  Co.  reported  that,  for  the  third  quar¬ 
ter,  publishing  ad  revenue,  excluding  the  effects  of 
the  Times  Mirror  Co.  acquisition,  rose  only  2%  to 
$774  million.  Newspaper  operating  profit  declined 
4%  to  $164  million  due  to  higher  newsprint  costs. 

Excluding  station  acquisitions,  TV  revenue  and 
operating  profits  both  rose  2%  amid  difficult  com¬ 
parisons  w’ith  the  year-ago  quarter. 

Overall,  earnings  were  down,  but  still  exceeded 
Wall  Street’s  expectations.  The  company  also  an¬ 
nounced  it  W’ould  sell  Times  Mirror  Magazines  to 
Time  Inc.  for  $475  million,  continuing  its  selloff  of 
noncore  assets. 

Knight  Ridder  net  income  was  flat,  due  to  slow’- 
ing  ad  revenue  grow’th,  rising  newsprint  costs,  and 
expenses  related  to  the  acquisition  of  Career- 


Builder,  an  online  recruitment  service.  Earnings  per 
share  rose  11.5%  to  87  cents,  exceeding  a  First  Call 
Corp.  consensus  estimate  of  84  cents.  j 

Ad  revenue  for  the  third  quarter  was  up  3.4%,  l 
with  strong  results  in  national  partly  offset  by  clas-  i 
sified  softening  and  continued  retail  weakness.  | 
Earnings  at  the  McClatchy  Co.  rose  6%  to  $21.5  j 
million,  or  48  cents  per  share,  partly  offset  by  high-  j 
er  newsprint  prices.  The  company  warned  that  the  j  i 
higher  prices  would  result  in  lower  than  expected  ' 
earnings  for  the  fourth  quarter  and  all  of  2000.  !  j 

Ad  revenue  rose  4.7%  to  $227.1  million,  with  [i 
growth  at  the  California  and  Carolina  papers  offset-  I 
ting  weaker  results  in  Minnesota  and  the  Northwest. 

New’  business  spending,  higher  interest  expense, 
and  lower  magazine  earnings  contributed  to  a  35%  | 

decline  in  third-quarter  earnings  at  the  Washington  j 
Post  Co.  The  company  earned  $33.5  million,  or  $3.51  j 
per  share,  missing  analysts’  estimate  of  $4.29.  j 

The  Post  Co.’s  newspaper  operating  income  de-  j  [ 
dined  10%  to  $35  million  on  higher  newsprint  costs  j 
and  increased  Internet  spending.  11 
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‘Washington  Post’  reader  rep  sets 
course  for  return  to  Columbia 


BY  TODD  SHIELDS  45,  who  won  a  Pulitzer  Pri: 

WASHINGTON  Ncw  York  Daily  News, 

WASHINGTON  PosT  OMBUDSMAN  E.R.  the  Post  for  a  third  year.  Bi 
Shipp  has  quit  after  two  years,  leaving  decided  to  return  to  teachin 
one  of  journalism’s  most  visible  jobs  to  at  Columbia  University, 
return  to  teaching.  “I  came  in  telling  them 

In  her  final 

“I  heard  from  readers  who 

2*dcradfbii%  ijulIB  say  that  they  were  treated 
remains  a  with  disrespect  or  yelled  at 

forthej-osf  in  by  those  whose  job  it  IS 

particular  and  tO  anSWer  phoneS.”  —  E  K.  St 

for  American  Post-‘‘P 

journalism  in  general.  Shipp  also  assigned  short-  ing  editor  at  the  Post.  Getler 
comings  specifically  to  the  Post,  including  snide-  executive  editor  of  the  J 
ness,  rudeness,  arrogance,  and  inaccessibility.  Tribune  in  Paris,  which  the 

“I  heard  from  readers  who  say  that  they  were  begin  his  new  job  in  Decern 
treated  with  disrespect  or  yelled  at  by  those  whose  woman  Virginia  Rodriguez. 


job  it  is  to  answer  the  telephones,”  Shipp  wrote.  She 
called  snideness  in  editorial  columns  and  news 
stories  “a  long-standing  complaint.” 

As  for  arrogance,  Shipp  wrote,  “This  is  obvious  in 
a  seeming  reluctance  to  admit  fallibility.”  Shipp, 
45,  who  won  a  Pulitzer  Prize  for  commentary  at 
the  New  York  Daily  News,  could  have  stayed  at 
the  Post  for  a  third  year.  But,  she  told  E^P,  she 
decided  to  return  to  teaching  journalism  full-time 
at  Columbia  University. 

“I  came  in  telling  them  I  would  just  do  two 

years,”  Shipp 

rom  readers  who  said.  “I  wanted 

ley  were  treated  '» 

spect  or  yelled  at  Shipp’s  suc- 

1  •  l_  *.1.  •  cessor  will  be 

bosejobltis  Michael  Cetler, 

to  answer  phones.”  —  e  R-  shipp  es,  a  former 

PosT-“PosT”  deputy  manag¬ 
ing  editor  at  the  Post.  Getler  is  to  return  from  being 
executive  editor  of  the  International  Herald 
Tribune  in  Paris,  which  the  Post  partly  owns,  and 
begin  his  new  job  in  December,  said  Post  spokes¬ 
woman  Virginia  Rodriguez.  11 


In  the  wake  of  the  terrorist  attack 

‘Virginian-Pilot’  leads  in  ‘Cole’  coverage 


Online  and  in  print,  Norfolk  daily 
had  all  hands  on  deck  as  it 
reported  disaster  details 


BY  KEN  LIEBESKIND 


The  attack  on 
the  USS  Cole  in 
the  port  of  Aden, 
Yemen,  was  an  act  of 
terrorism  committed 
against  the  United 
States.  Yet  it  was  more 
than  that  in  Norfolk, 
Va.,  the  destroyer’s 
home  port,  where 
families  dealt  with  the 
deaths  of  some  young 
sailors  and  the  severe 
injuries  of  others. 

“Why,  God,  why  did 
this  have  to  happen?” 
asked  one  lead  story  in 


The  Virginian-Pilot,  the 
Norfolk  daily  newspaper 
that  is  well  versed  in  cov¬ 
ering  military  tragedies. 
It  provided  the  most 
detailed  coverage  of  the 
attack  on  the  Cole, 
beginning  Oct.  13,  the 
day  after  the  attack, 
when  about  10  stories 
ran.  The  paper  picked  up 
a  few  wire-service  sto¬ 
ries,  but  almost  all  of  the 
coverage  was  done  by  its 
own  staff,  with  a  decid¬ 
edly  local  bent. 

In  the  Oct.  13  edition. 


Melissa  Wood  reported 
from  the  Norfolk  Naval 
Station,  where  families 
waited  to  hear  the  status 
of  their  loved  ones.  “I’m 
not  sure  if  I’m  ready  to 
know  yet,”  one  woman 
said  about  her  missing 
husband. 

Central  to  The  Virgin¬ 
ian-Pilot  s  coverage, 
said  Editor  Kay  Tucker 
Addis,  were  its  detailed 
portraits,  in  words  and 
pictures,  of  the  17  saUors 
who  died  in  the  attack. 
Many  papers  published 
their  names  and  photos, 
but  The  Virginian-Pilot 
provided  foil-color  pic¬ 
tures  and  biographical 
sketches,  written  by  17 
different  reporters. 


“We  had  a  commit¬ 
ment  to  showing 
more  than  just  the 
names.  These  were 
real  people  who  lived 
in  the  area,  members 
of  our  community,” 
Addis  said. 

Though  most  of  the 
coverage  was  local,  The 
Virginian-Pilot  also 
reported  from  Washing¬ 
ton,  where  a  Pentagon- 
based  reporter  filed 
stories. 

While  the  newspaper 
provided  a  range  of  sto¬ 
ries,  its  Pilot  Online 
Web  site  (http://www 
.pilotonline.com)  of¬ 
fered  more,  including 
audio  and  video  reports 
as  well  as  discussion 


locker-room  assault. 

Veteran  sports 
scribe  Larry  Sicinski, 
54,  has  complained 
to  police  that  he  was 
pushed  and  grabbed 
by  Hamilton  Tiger-Cat 
kicker  Paul  Osbaldis- 
ton,  who  took  issue 
with  Sicinski  calling 
Tiger-Cat  quarterback 
Billy  Dickens  “Billy 
the  Skid”  in  the 
Spectator. 

Sicinski  said  the 
kicker  also  swore  at 
him  and  challenged 
him  to  a  fight  in  the 
Oct.  10  incident. 
Osbaldiston,  36, 
has  been  with  team 
for  15  years,  and  is 
the  past  winner  of  a 
team  humanitarian 
award  recognizing  his 
contributions  to  the 
community. 

-  JOEL  DAVIS 

D.C.CENTEB 

TAPSHOGE 

James  F.  Hoge  Jr., 
editor  of  Foreign 
Affairs  magazine,  has 
been  named  vice 
chairman  of  the 
Washington-based 
International  Center 
for  Journalists.  He 
replaces  Jim  Ewing, 
co-founder  of  the 
center,  who  will  re¬ 
main  on  the  board  of 
directors.  The  group’s 
other  founder,  Tom 
Winship,  remains 
chairman. 

The  center  was 
established  in  1984 
to  improve  the  quality 
of  journalism  world¬ 
wide  through  profes¬ 
sional  training, 
fellowships,  and 
exchanges. 

Hoge  has  had  an 
extensive,  distin¬ 
guished  newspaper 
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career.  He  was  editor 
and  publisher  of  the 
Chicago  Sun-Times, 
then  president  and 
publisher  of  the  New 
York  Daily  News. 

-  STEVE  YAHN 

NEW  IT  FOR 
VEGArREVIEW' 

The  Las  Vegas 
Review-Journal 
has  filed  a  motion  in 
Clark  County  District 
Court  that  accuses 
county  officials  of 
contempt  of  court 
and  violating  a  Neva¬ 
da  Supreme  Court 
ruling  by  turning  over 
incomplete  phone 
records  of  county 
officials. 

The  Nevada  high 
court  in  August 
upheld  the  Review- 
Journal’s  contention 
that  county  officials' 
phone  records  are 
public  information 
and  ordered  the 
county  to  make  pub¬ 
lic  copies  of  cellular 
phone  records  for 
county  commission¬ 
ers  and  top  officials 
from  1996  and 
1997.  The  paper  re¬ 
ports  that  the  county 
records  turned  over 
after  the  ruling  list 
less  than  half  the 
local  calls  officials 
made  during  the 
period  in  question. 


lAZARE  MOVES 
TO  IN-TIMES' 

Lewis  Lazare,  48, 
has  been  named 
the  marketing  and 
advertising  columnist 
at  the  Chicago  Sun- 
Times,  said  Business 
Editor  Dan  Miller. 


boards  on  which  people 
could  write  condolence 
messages  to  the  victims’ 
families.  The  site  also 
jumped  on  the  stoiy  first, 
providing  immediate 


E  &  P  NEWS 


news  after  the  bombing 
occurred  Oct.  12. 
“Online,  we  capture 
it  all,”  said  Chris 
Kouba,  content  manag- 


pictures  not  appearing 
in  the  paper  are  avail¬ 
able  on  the  Web. 

Among  those  con¬ 
tributing  to  the  coverage 


team  of  military  re¬ 
porters  in  Norfolk  and 
Washington.  Said 
Addis,  “The  breadth  of 
the  coverage  was  out¬ 


er,  who  noted  that 


oftheCoZe  tragedy  was  a  S  standing.” 


labor  pains  in  Seattie,  S.F.  area 


BY  JOEL  DAVIS 

SACRAMENTO,  CALIF. 


WHILE  FEWER  SUBSCRIBERS  ARE  NEWSPA- 

per-less  in  the  San  Francisco  Bay  Area  as 
striking  carriers  return  to  work  or  are  re¬ 
placed,  two  dailies  may  become  staff-less  in  Seattle. 

Workers  at  the  jointly  operated  Seattle  Post-Intelli- 
gencer  and  The  Seattle  Times  have  voted  to  authorize 
a  strike.  As  they  did  earlier  in  the  month  when  strike 
talk  started,  management  played  down  a  possible 
walkout.  “It’s  a  fairly  common 
practice  here,”  John  Currie, 
business  manager  of  the  Post- 
Intelligencer,  told  the  paper.  “I 
think  the  goal  is  for  all  of  us  to 
reach  an  agreement.” 

The  Pacific  Northwest  News¬ 
paper  Guild  represents  about 
900  members  at  the  papers,  in¬ 
cluding  advertising,  circulation,  ■’^y  '•"■I'S 

and  editorial  employees.  Guild  “San  Jose 
members  are  working  under  a  News 

contract  that  expired  July  21.  The  main  issue  is  mon¬ 
ey,  and  the  Guild,  citing  Seattle’s  high  cost  of  living,  is 
reportedly  asking  a  pay  boost  of  $3.50  a  hour  for  all 
members.  A  strike  deadline  has  not  been  set. 

In  the  Bay  Area,  San  Jose  Mercury  News  carriers 
have  ended  their  walkout  with  concessions  from 
management.  Carriers  who  staged  a  similar  strike  at 
the  San  Francisco  Chronicle  and  San  Francisco 
Examiner  weren’t  so  lucky. 

Following  a  five-day  walkout  that  left  up  to  67,000 
subscribers  without  a  paper,  the  Mercury  News 


With  the  contest  too  close  to  call 


JayT.  Harris 


Newspapers  cast  votes  early  but  not  often 


Pollster:  Press  endorsements  for  Bush 
and  Gore  will  carry  clout  this  time 


BY  MARK  FITZGERALD 

CHICAGO 

WITH  THE  U.S.  its  final  weeks  too  close 

presidential  to  call,  newspaper  candi- 
race  entering  i  date  endorsements  will 


make  a  real  difference 
for  the  first  time  in 
decades,  pollster  John 
Zogby  says. 

“Newspapers  tradi¬ 
tionally  don’t  make  that 
much  of  a  difference  on 
the  top-of-the-ticket 
races  —  as  they  do  in  the 


approved  a  12%  raise  for  the 
nonunion,  independent  con¬ 
tractor  carriers,  who  had 
sought  a  20%  pay  increase.  As 
many  as  582  carriers  walked 
out,  citing  rising  gas  prices  and 
deadline  delays  that  conflicted 
with  their  schedules. 

Publisher  Jay  T.  Harris  told 
the  paper  that  he’s  “very  happy  Stephen  Johnson 
with  the  way  things  were  re-  San  Francisco 
solved”  and  that  there  would  be  News  Agency 
no  punishment  for  carriers  who  walked  out.  The  pa¬ 
per  also  agreed  to  rehire  four  carriers  who  were  fired 
when  replacements  were  found. 

Although  the  San  Jose  walkout  triggered  a  similar 
!  job  action  at  the  jointly  operated  Chronicle  and  Ex¬ 
aminer,  there  wasn’t  as  much  solidarity.  Only  40  out 
of 2,000  carriers  for  the  two  papers  walked  off  the  job 
Oct.  16,  picketing  the  Chronicle  while  demanding 
more  money. 

Stephen  Johnson,  circulation  director  for  the  San 
Francisco  Newspaper  Agency,  said  Wednesday  that 
27  of  the  40  striking  carriers  have  been  replaced,  and 
;  he  expected  to  replace  the  remaining  13  by  the  end  of 
last  week.  He  added  that  the  walkout  caused  between 
4,000  to  5,000  papers  to  be  delivered  late  by  fill-in 
and  replacement  carriers  still  learning  routes. 

Johnson,  who  said  replacement  carriers  are  rela¬ 
tively  easy  to  find  in  San  Francisco,  said  the  walkout 
took  him  by  surprise  because  carriers  got  a  30%  raise 
in  1998  and  were  recently  subsidized  a  nickel  a  copy 
for  delivering  heavier  Sunday  papers.  11 


ones  at  the  bottom,  such 
as  judges  or  court 
clerks,”  Zogby  said  Tues¬ 
day  at  the  Inland  Press 
Association’s  115th  an¬ 
nual  meeting  in  Chicago. 
“But  in  an  election  this 
close,  anything  can  make 
a  big  difference.  You 
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The  Secret  Of  Catching  What  You  Cant  See, 


Web-based  RFPs  for  Print,  and  a  whole  new  universe  of  qualified  buyers.  The  trick  is  to  get  them  to  come  to  you.  With 
OneMediaPlace,  you  now  have  a  direct  pipeline  connecting  you  and  an  unprecedented  number  of  qualified  buyers,  even  leads  you’ve 
never  solicited.  Our  web-based  Request  For  Proposal  is  a  successful  translation  of  the  complex  processes  of  buying  and  selling  media 
into  an  efficient,  effective  web  environment.  Our  Media  Stores  allow  you  to  post  unique  avails,  special  inventory  and  cross-media  pack¬ 
ages,  erasing  geographical  limits  and  extending  your  sales  efforts.  It  is  the  first  fully  functional  media  e-marketplace,  and  it  is  at  your 
fingertips.  Along  with  all  those  once-elusive  leads.  1  877  4  AD  BUYS 


MEDIA  media  e-marketplace  that  works  today. 

PLACE  www.oiwiiM<iiaplac«.coin 


E  &  P  NEWS 


Lazare,  the  Chica¬ 
go  Reader’s  longtime 
reporter  on  the  arts, 
covered  the  advertis¬ 
ing  and  marketing 
beat  for  Crain’s 
Chicago  Business,  a 
weekly  business  pub¬ 
lication,  in  the 
1980s.  Lazare  starts 
his  thrice-weekly  col¬ 
umn  Nov.  20. 

-  STEVE  YAHN 


A  cartoon  by  Los 
Angeles  Times 
artist  Michael 
Ramirez  depicting 
both  a  Jew  and  a 
Muslim  in  front  of  a 
fictitious  “wall  of 
hate"  continues  to 
draw  critics  —  includ¬ 
ing  the  paper’s  om¬ 
budsman  [£&P,  Oct. 
16,  p.  33]. 

In  a  Oct.  15  col¬ 
umn,  “A  Fine  Line  Be¬ 
tween  Comment  and 
Insult,"  LA.  Times 
Reader  Representa¬ 
tive  Narda  Zacchino 
said  the  response  to 
the  Oct.  9  cartoon 
was  “unprecedented" 
and  that  the  cartoon 
“failed  to  communi¬ 
cate  [Ramirez’s]  mes¬ 
sage”  that  both  sides 
depicted  in  the  car¬ 
toon  have  elevated  fa¬ 
naticism  to  a  religion 
of  sorts. 

Zacchino  added 
that  the  cartoon  “re¬ 
duced  the  conflict  to  a 
religious  rather  than  a 
political  dispute”  and 
said  its  two  praying 
figures  “were  so  small 
that  a  huge  number  of 
readers  mistakenly 
saw  them  as  two 
Jews,  rather  than  a 
Jew  and  a  Muslim.” 

-  JOEL  DAVIS 


[newspapers] 
will  have  an 
effect  on 
whether  peo¬ 
ple  bother  to 
vote,  or  you 
may  sway 
those  who  are 
undecided.” 

If  the  pat¬ 
tern  of  past 


John  Zogby 


decades 
holds,  howev¬ 
er,  fewer  pa¬ 
pers  than 
ever  will  be 
wielding  the 
power  of  a 
presidential 
endorsement. 
In  the  60 
years  that 


E^P  has  tracked  news¬ 
paper  endorsements, 
the  number  of  daily  pa¬ 
pers  declining  to  make 
a  choice  as  a  matter  of 
policy  or  indecision  has 
increased  dramatically. 
And  a  recent  TIPP  poll 
for  found  only  5% 
of  likely  voters  claiming 
that  they  could  be 


swayed  by  a  newspaper 
endorsement. 

Zogby’s  Utica, 
N.Y.-based  Zogby 
International  has 
become  one  of  the 
nation’s  hottest  polling 
firms  since  precisely 
predicting  the  outcome 
of  the  1996  presidential 


election. 


uTiTO  mm 


■ 


Score  one  for  the  ‘Free  Press’ 


BY  TODD  SHIELDS 

WASHINGTON 


w 


HAT,  EXACTLY,  ARE  THE  REPUBLICAN 

and  Democratic  candidates’  positions 
on  health  care?  Or 


WHERE  THEY  STAND 


THE  CANDIDATSS  VIEWS  ON  ISSUES 

INTERNET  PRIVACY 

This  is  wheiv  t.he  presidenliaJ  candidiites  stand  on 
whether  the  federal  government  should  step  in  to 
safeguard  Internet  privacy: 

KCPtlBUCAN  6CONOC  W.  BVUi:  DCMOCIUIT  JIL  QOftE: 

Dush  said  he  believes  “privacy  j  Computers  and  the  Internet 
ia  a  fundamental  riitht,  and  that  I  ha\'e  created  a  time  of  >mprece- 
eveiy  .\m«ncMn  should  have  ab-  ' 
solute  control  owr  hia  or  her 
personal  iciformaiion  . .  1  atii 


privacy  for  cwry  American." 

A.h  governor  of  Tp-xais,  Buah 
noted,  hebannod  identity  theft, 
safeguarded  genetic  information, 
proleirled  driver  h  Ikvnee 
information  and  pnnnded  fora 
new  Internet  Bureau  Task  Fbrcc 
to  iromlwl  emepring  eyber- 
crimes. 

If  he  is  elected  president,  he 
Sind,  he  woukl  ensure  that  Ameri 

know  how  infornintinn  nboui 
(lieoi  is  vollecte<l.  how  it  will  Iw 
used,  and  imable  tiK'm  U>  actepl 
or  decline  the  collection  or  dis- 
<«emination  of  tiuit  information  — 
especialh*  aemiitive  medical,  ge> 


education?  Or  prescription 
drugs,  tax  cuts.  Medicare,  and 
Amtrak? 

Since  early  in  September, 

Michigan  newspaper  readers 
have  turned  to  a  weekly  feature 
that  answers  such  questions  in 
a  stripped-down,  no-nonsense 
format.  Each  Monday,  the 
Detroit  Free  Press  runs  “Where 
They  Stand,”  a  comparison 
researched  and  written  by 
The  Associated  Press  staff  in 
Washington. 

The  feature  usually  appears 
on  Page  5,  which  is  home  to  a 
widely  read  package  of  briefs 
and  headlines,  said  Nancy 
Laughlin,  the  Free  Press’ 
nation/world  editor. 

“We’re  getting  extremely 
good  comments”  from  readers, 

Laughlin  said.  “I  think  people 
are  responding  to  what  they 
hear  on  the  campaign  trail, 
and  are  coming  to  us  and  the  AP  to  explain  it.” 

In  Washington,  AP  Bureau  Chief  Sandy  Johnson 
said  the  feature  is  compiled  by  writer  Cal  Wood¬ 
ward.  The  AP  has  been  running  such  issues  cover¬ 
age  since  at  least  1988,  she  said. 

“It  is  tedious  work,  but  we’re  devoted  to  it,”  John¬ 
son  said.  “The  only  real  difficulty  is  getting  the  cam¬ 
paigns,  which  should  be  delighted,  to  cough  up  the 
information  in  a  timely  fashion.” 


Spwin 

would 


Puppylike,  but  forcefully  so 

“Bush  ...  in  an  odd  way,  opted  to  make  himself 
a  little  bit  smaller.  There  was  something  puppy¬ 
like  about  him.” 

—  David  Von  Drehle  in  The 
Washington  Post,  Oct.  18,  the  day  af¬ 
ter  the  third  presidential  debate  be¬ 
tween  the  major-party  candidates 
“Bush  was  confident  and  fre¬ 
quently  forceful.” 

—  Ronald  Brownstein  in  the  Los 
Angeles  Times,  Oct.  18 

‘This  clearly  was  a  case  of  A1  the 
Aggressor.  ...  Mr.  Bush  conversely 
ran  the  risk  of  appearing  too 
meek.” 

—  Ed  Bark  in  The  Dallas  Morn¬ 
ing  News,  Oct.  18 


I  hfiv'o  created 

dented  posoibilities.  Gore 
but  “we  must  ensure  that  new 
tM.-lirH»loi|Cy  is  used  to  renew  mid 
slrengtiienuurukleHl  and  most 
chorisiicd  values."  includinfr  llic 
right  U)  privacy 

As  vice  president,  he  naid.  lie 
lias  helped  push  ccmimorcial  Web 
sites  to  develop  umf  poet  privacy 
policies.  He  also  has  pushed  for 
effective  privacy  nrotecUon  in  the 
area  of  online  |>rntlling.  I<asi  year, 
the  Clinton-Core  administration 
and  the  Fbdcral  TVode  Ccmimui- 
sion  negotiated  a  priva^-y  i-ode  of/ 
conduct  with  ir.dustry;jl  ts  no^' 

satn'ofon  Electroi 
Rights  that  would, 
tlie  right: 


Prohibit  genetic  discriinination. 
(‘riniina1r/e  identity  theft. 
Guarantee  the  privucy  of  medi^ 
caI  and  sensitive  financi^ 
records,  / 

Make  it  a  criminol 
sell  a  person's  Social  ^ 

Tiumljer  witlM'ut  \ny^ 
consent.  « 

X  tree  Press 

7ncA»«K-;r  ,  -  , 

has  a  lock  on 


presidential 

aspirants’ 

positions. 


Forgive  us  our  sics 

‘If  a  candidate  makes  the  same  hones- 
for-homes  mistake  as  90%  of  the  adult  popu¬ 
lation,  should  he  be  siematized?” 

—  Scott  Shuger,  writing  in  the  online  magazine 
Slate,  about  The  Washington  Post’s  use  of  “sic”  in 
this  Bush  quote:  They’re  beginning  to  hone  [sic]  in 
on  it.”  Some  commentators  said  the  [sic]  unfairly 
highlighted  a  common  error. 

The  uses  of  reporting 

“Bush  called  campaign  audibles  as  the  [Middle 
East]  crises  worsened.  After  an  event  in  Grand 
Rapids,  he  pulled  aside  a  reporter  to  comment  on  a 
New  York  Times  report  about  Gore’s  role  in  allow¬ 
ing  Russian  arms  sales  to  Iran. 

“‘Isn’t  Iran  a  haven  for  terrorists  in  the  Middle 
East?’  he  asked  —  knowing  the  answer  is  yes.” 

—  The  AP’s  Ron  Fournier,  in  an  Oct.  15  dispatch 
from  Flint,  Mich.  H 


a 
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CALENDAR 


OCTOBER 

onoqspj 

LU  LO  National 
Convention, 
Society  of  Profes¬ 
sional  Journalists, 
Adam’s  Mark 
Hotel,  Columbus, 
Ohio 


Advertising 
Managers 
Meeting,  Subur¬ 
ban  Newspapers 
of  America,  Walt 
Disney  World 
Resort  Hilton, 
Orlando,  Fla. 


1G-19iZ 

Fall  National 
High  School 
Journalism 
Convention, 
Journalism 
Education 
Association, 
National 
Scholastic  Press 
Association,  Hyatt 
Regency  &  Westin, 
Kansas  City,  Mo. 


NOVEMBER 

31  AANClas- 
4  sified  Con¬ 
ference,  Associa¬ 
tion  of  Alternative 
Newsweeklies, 

Le  Meridien 
Hotel,  Dallas 


Someone  finally 
recognized  our 
food  critic. 


utors.  Grand  00  OJWAN 

Summit  Resort,  LU  L4  Editor 

Park  City,  Utah  and  Marketeer 

Conference  and 

n  10  ACP/CMA  Expo,  World 

U  II  79th  Association  of 

Annual  National  Newspapers, 

College  Media  Kempinski  Hotel, 

Convention,  Berlin 

Associated  College 
Press,  College  JANUARY 

Media  Advisers,  7  10NAA 

Grand  Hyatt  I  II  Newspaper 

Washington,  Operations 

Washington  SuperConference, 

Newspaper 

M  Media  Association  of 

Conver-  America,  Hilton 

gence  —  Meeting  Walt  Disney 

the  Challenge:  World,  Orlando, 

ABC  Annual  Fla. 

Conference, 

Audit  Bureau  NOTE:  To  list 

of  Circulations,  events,  please 

Royal  York  Hotel,  e-mail  to  calendar 
Toronto  @editorandpub 

lisher.com  or  fax  to 
Calendar  Editor 
at  (646)  654-5370. 


i  Vnd  frankly,  we’re  pleased.  After  all. 

St.  Petersburg  Times  readers  have  been 
devourin^j  Chris  Sherman’s  restaurant  reviews 
sinee  1989.  Now  ihe  erilies  have  joined  them. 
So  eongralulafions  fo  St.  Petersburg  Times  food 
crifie  Chris  Sherman,  on  winning  two  awards  in 
the  Association  of  Food  Journalists’  annual 
compelilion  including  first  place  in  column 
writing  for  publications  over  200,()()()  circulation 


We  are  extremely  proud  of  Chris’ 
accomplishment.  The  superb  quality  of  his 
columns  takes  the  cake.  (Chris,  on  the  other 
hand  thinks  the  cake  has  too  much  sugar,  not 
enough  butter,  and  was  slightly  overcooked. 

But  that's  a  food  critic  for  you.) 


SNA 

Classified 


^tJJetersburg  ®mes 

sptimes.com 


ADDITIONAL  INFORMATION  ABOUT  THESE  AND 
FUTURE  EVENTS  CAN  BE  FOUND  AT 

http://www.editorandpublisher.com/ep 

HOME/EVENTS/EVENTSHTM/CALENDAR2K.HTM 
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BY  JAMIE  SANTO 


NEWSPEOPLE@EDITORANDPUBLISHER.COM 


Bob  Gray 

Bob  Gray,  vice  president  and  general 
manager  of  the  Los  Angeles  Daily  News 
in  Woodland  Hills  for  the  past  two  years, 
has  been  named  publisher  of  the  San 
Bernardino  County  Sun.  Gray  succeeds 
Joseph  Pepe,  now  president  and 
publisher  of  the  Suburban  Journals  of 
Greater  St.  Louis  group.  Gray  had 
previously  served  as  assistant  to  the  publisher  and  advertising 
director  for  the  Press-Telegram  in  Long  Beach. 


PIONEER  r 


.Herald 


Vi  FAlXOlf  CODIfTT  - 

S  TIMES- 

’  H  ^Times-tribune 

i.-rrsr- S  1 

LEM>>k>N  w  a 

■Record^ 


Dickson  Media,  Inc. 

has  sold 

The  Butte  County  (SD)  Valley  Irrigator,  Lawrence  County  (SD)  Centennial, 
Belle  Foiu-che  (SD)  Post.  Belle  Fourche  (SD)  Bee,  Meade  County  (SD) 
Times-Tiibune,  Black  Hills  (SD)  Press,  Cavalier  County  (ND)  Republican, 
Bowman  County  (ND)  Pioneer.  Dunn  Cotmty  (ND)  Herald,  Fallon  County 
(MT)  Times,  The  Slope /Hettinger  (ND)  Herald,  The  Lemmon  (SD)  Leader, 
The  Adams  County  (ND)  Record,  Tri-State  Livestock  News,  The  Finder 
(29,000  combined  paid  and  13,500  free  distribution) 
to 

Country  Media.  Inc. 

a  newly  formed  company  headed  by  Steve  Hungerford 
based  in  Scottsbluff,  NE 

We  Eire  pleased  to  have  represented 
Steve  Hungerford  in  this  transaction. 


Dirks,  Van  Essen  &  Murray 


II9  EAST  MARCY  STREET  SUITE  lOO  SANTA  FE,  NM  875OI  TEL:  505.82O.27OO  FAX:  5O5.82O.29OO 

E-mail:  info@oirksvane$sen.com  http://www.dirksvanessen.com 


CALIFORNIA 
Kim  McCleary  La  France  to  vice  president 
for  planning  at  the  Los  Angeles  Times 
from  vice  president  for  distribution  and 
customer  service. 

Debbie  Ku)fkendall  to  director  of  operational 
services  at  The  Modesto  Bee  from  prepress 
manager. 

Hank  Vander  Veen  to  director  of  subscriber 
services  from  assistant  circulation  director. 
Darla  King  to  director  of  employee  services 
from  human  resources  director  at  the 
Wichita  Falls  (Texas)  Times  Record  News. 
Gary  Lunsford  to  director  of  marketing 
services  from  advertising  manager  for 
major  and  national  accounts. 

Wayne  Jeffries  to  director  of  technology 
from  information  systems  manager. 

Eric  Johnston  to  director  of  online  services 
from  online  managing  editor  at  The 
Fresno  Bee. 

HAWAII 

David  Montesino  to  managing  editor  of  The 
Honolulu  Advertiser  from  presentation 
team  leader  at  The  News  Tribune  in 
Tacoma,  Wash.  Montesino  succeeds  Jim 
Kelly  (see  “Hawaii”  box,  below). 

Mark  Platte  to  assistant  managing  editor 
for  news  from  news  and  investigations 
editor  at  the  Los  Angeles  Times  Orange 
County  edition. 

Sandra  Oshiro  to  assistant  msmaging  editor 
for  new'  media  from  director  of  new  media. 
Marsha  McFadden  to  city  editor  from  deputy 
city  editor. 

Ken  Kobayashi  to  deputy  city  editor  from 
courts  reporter. 

ILLINOIS 

Jason  Luebke  to  Chicago-based  Midwest¬ 
ern  newspaper-relations  director  for  USA 
Weekend  from  sales  manager  for  the  Steel 
City  Corp.  in  Youngstown,  Ohio. 

MICHIGAN 

Timothy  Madigan  to  Detroit-based  advertis¬ 
ing  sales  account  executive  for  USA  Week- 


Jim  Kelly 

to  the  newly 
created  position 
of  executive  edi¬ 
tor  at  The  Hon¬ 
olulu  Advertiser  from  man¬ 
aging  editor. 
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end  from  advertising  sales  representative 
for  Parade  in  Detroit. 

MONTANA 

Michael  Gulledge  to  publisher  of  the  Billings 
Gazette  from  publisher  of  the  Herald  ^ 
Review  in  Decatur,  Ill.  Gulledge  succeeds 
Bruce  Whittenberg,  who  resigned. 

NEW  MEXICO 
Ray  Sullivan  to  senior  publisher  of  Freedom 
Newspapers  of  New  Mexico,  parent  of  the 
Clovis  News  Journal  and  the  Portales  News- 
Tribune,  from  editor  of  The  Lima  (Ohio) 
News.  Sullivan  succeeds  Julie  Moreno,  now 
publisher  of  The  Yuma  (Ariz.)  Daily  Sun. 

NEW  YORK 

Emmett  Green  to  New  York-based  direct- 
response  manager  for  USA  Weekend  from 
classified  advertising  director  for  The 
Journal  News  in  White  Plains. 

WASHINGTON 
Lou  Brancaccio  to  editor  of  The  Columbian 
in  Vancouver  from  managing  editor,  effec¬ 
tive  Jan.  2.  Brancaccio  will  succeed  Vice 
President  and  Editor  Tom  Koenninger,  who 
is  retiring.  Koenninger  will  remain  on  the 
editorial  board. 

ASSOCIATIONS 
Noel  Rubinton,  ‘Viewpoints”  editor  for 
day  in  Melville,  N.Y.,  elected  president  of 
the  Association  of  Opinion  Page  Editors. 


NEW  YORK 

Les  Payne 

to  associate  man¬ 
aging  editor  of 
Newsday  in  Mel¬ 
ville  from  assis¬ 
tant  managing  editor.  Payne  will 
continue  to  write  his  syndicated 
column,  which  appears  Sundays 
in  Newsday. 


OBITUARIES 


Vincent  Canby 

76,  Died  Oct.  15 
FILM  AND  THEATER  CRITIC  FOR 

me  New  yonk  nues 

A  CRITIC  WITH  A  FORCEFUL  IN- 

tellect  and  a  style  as  easy  and 
smart  as  his  tweed  jacket,  Vin¬ 
cent  Canby  died  Oct.  15  of  cancer. 

A  cheerful  Chicagoan  with  a 
worldly  perspective,  Canby  came  to  New  York  in 
1951  as  a  reporter  for  The  Motion  Picture  Herald. 
After  eight  years,  he  moved  to  Variety,  before  set¬ 
tling  in  at  the  Times  in  1965.  The  paper’s  senior 
film  critic  from  1969  to  1993,  Canby  coolly  sur¬ 
veyed  all  manner  of  movies.  He  was  an  enthusias¬ 
tic  supporter  of  young  talent,  and  was  always  ready 
with  a  quick,  if  gentle,  rijioste  for  an  overblown 
Hollywood  production.  Reviewing  “Jaws,”  Canby 
noted:  “If  you  are  what  you  eat,  then  one  of  the 
sharks  in  ‘Jaws’  is  a  beer  can,  half  a  mackerel,  and  a 
Louisiana  license  plate. ...  The  other  characters  in 
the  film  are  nowhere  near  so  fully  packed.”  In 
1993,  Canby,  a  playwright  himself,  turned  his  at¬ 
tention  to  theater,  writing  a  Sunday  column,  and, 
from  1994  to  1996,  serving  as  chief  theater  critic. 


Jim  Costin 

71,  Died  Oct.  16 

FORMER  SPORTS  WRITER  FOR 
THE  NeWS  SeNTINeL  IN  FORT 
WAYNE,  IND. 

For  40  YEARS,  COSTIN 
covered  every  acre  of 
the  Fort  Wayne  sports 
world,  while  a  self- 
proclaimed  “golf  bug,” 
he  was  perhaps  known 
best  for  his  tireless 
coverage  of  high-school 
sports.  Costin  joined 
The  News-Sentinel  in 
1952  as  a  reporter,  and 
was  later  named  assis¬ 
tant  sports  editor.  In 
1988,  he  received  a 
distinguished  service 
award  from  the  Indiana 


High  School  Athletic 
Association. 

Robert  A.  Micklin 

66,  Died  Oct.  3 

MUSIC  CRITIC  FOR  NeWSDAY  IN 
MELVILLE.  N.Y. 

Micklin,  a  30-year 
Newsday  veteran, 
died  of  Pick’s  disease.  An 
accomplished  trumpet 
player  and  jazz  aflficiona- 
do,  Micklin  enjoyed  play¬ 
ing  the  solos  of  the  same 
jazz  greats,  such  as  Chet 
Baker  and  Miles  Davis, 
whom  he  used  to  review. 
In  addition  to  jazz,  he 
also  covered  classical 
music,  rock,  and  dance. 


Frank  J.  Prial  II 

80,  Died  Oct.  15 
PUBLISHER  OF  THE  CHIEF  IN 
NEW  YORK 

PRIAL  JOINED  The 
Chief,  the  weekly  for 
government  workers, 
which  his  grandfather 
Friuik  J.  Prial  purchased 
in  1917,  in  1945,  and  be¬ 
came  publisher  after  his 
grandfather’s  death  in 
1948.  In  addition  to  his 
work  at  the  paper,  Prial,  a 
lawyer,  worked  extensive¬ 
ly  with  public-employee 
unions.  He  discontinued 
his  column  in  1985,  but 
remained  publisher  of 
The  Chirf until  his  death. 

John  Edward 
Smithmeyer 

82,  Died  Oct.  5 
FORMER  GENERAL  MANAGER  OF 
THE  SPOKANe  (WASH.)  CHRONICU 
AND  THE  SPOKESMAH-ff£V/EW 

SMITHMEYER  JOINED 

the  Cowles  Publish¬ 
ing  Co.  as  an  agriculture 
writer  for  the  Northwest 
Unit  Farm  magazine  in 
1945.  Over  the  next  30 
years,  he  served  as  the 
magazine’s  executive 
editor,  advertising  man¬ 
ager,  and  production 
manager.  In  1975,  he  was 
named  general  manager 
of  three  Cowles  publica¬ 
tions:  The  Spokesman- 
Review,  the  now-defunct 
evening  Chronicle,  and 
the  Northwest  Unit 
Farm.  He  retired  in  1982. 
Smithmeyer  was  a  past 
chairman  of  the  Ameri¬ 
can  Newspaper  Publish¬ 
ers  Research  Institute. 


Colby  College  in  Water- 
ville,  Maine,  announced 
that  Bill  Kovach  will  re¬ 
ceive  the  48th  Annual 
Flijah  Parish  Ixivcjov 


Award.  Kovach,  former 
curator  of  Harvard  Uni¬ 
versity’s  Nieman  Founda¬ 
tion  and  ex-editor  at  The 
Washington  Post,  The 
New  York  Times,  and  the 
Atlanta  Journal-Consti¬ 


tution,  will  be  presented 
the  award  Nov.  9. 

The  International  Women’s 
Media  Foundation  hon¬ 
ored  three  women  with 
Courage  in  Journalism 


Awards:  Marie  Colvin, 
foreign  correspondent  for 
London’s  Sunday  Times; 
Agnes  Nindorera,  reporter 
and  producer  at  Studio 
Ijambo  in  Burundi;  and 
Zamira  Sydykova,  editor 


■in  chief  of  Res  Publica  in 
Kyrgyzstan.  Flora  Lewis, 
Paris-based  columnist 
for  the  New  York  Times 
Syndicate,  received  the 
foundation’s  Lifetime 
Achievement  Award. 
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EDITORIALS 

D.C.  CUIS  PUIMBEIIS 

The  Beltway’s  neverending  obsession  with  leaks  erupts  again 
with  witch  hunts,  bad  legislation,  and  disdain  for  the  public 

SHHH!  Hear  that?  You  can’t?  to  jail  those  who  told  the  American  people 

You’re  not  from  the  district,  are  j  about  the  Pentagon  Papers,  President 
you?  I  Nixon’s  “tilt”  toward  Pakistan  in  its  1971 

Listen,  there  it  is  again.  Drip,  |  war  with  India  —  or  even  the  revelation 


SHHH!  Hear  that?  You  can’t? 

You’re  not  from  the  district,  are 
you? 

Listen,  there  it  is  again.  Drip, 
drip,  drip  —  it’s  the  sound  that’s  driving 
Washington  crazy. 

From  the  halls  of  Congress  to  the  cham¬ 
bers  of  U.S.  District  Court  to  the  rabbit 
warren  of  cubicles  at  the  Federal  Commu¬ 
nications  Commission  (FCC),  every  branch 
of  the  federal  government  has  roused  itself 
into  a  frenzied  jihad  against  news  leaks.  As 
Washington  Editor  Todd  Shields 
reports  in  this  issue,  the 
capital  is  once  again  in  the  To  elim 
throes  of  its  recurring  I  , 

campaigns  to  plug  leaks.  As  ICaKSy  V 
before,  truth  and  the  public  slmolc 
interest  are  the  first  victims.  _ 

The  worst  result  so  far  C/OndllC 
was  congressional  passage  nilllHc  1 

of  the  nation’s  first  Official  f 

Secrets  Act.  Oh,  that’s  not  111  pUDl 

what  it’s  called,  but  that’s 
exactly  what  this  spectacularly  wrong¬ 
headed  legislation  amounts  to. 

Right  now,  disclosing  classified  infor¬ 
mation  that  results  in  harm  to  national 
security  is,  quite  reasonably,  a  felony 
punishable  by  jail  time.  Government 
employees  who  leak  information  that  does 
not  directly  harm  national  security  face 
administrative  action,  such  as  dismissal. 

What  Congress  decided  to  do  the  other 
day  was  make  the  release  of  any  classified 
information  a  felony  punishable  by  up  to 
three  years  in  prison.  The  intention,  as  Rep. 
John  Conyers  Jr.  of  Michigan  said,  is  to 
“scare  the  bejesus  out  of  whistle-blowers.” 

Congress  showed  its  contempt  for  the 
First  Amendment  by  not  even  oothering  to 
hold  hearings  on  a  law  that  would  have  sent 


To  eliminate 
leaks,  we  have  a 
simple  solution: 
Conduct  all 
public  business 
in  public. 


to  jail  those  who  told  the  American  people 
about  the  Pentagon  Papers,  President 
Nixon’s  “tilt”  toward  Pakistan  in  its  1971 
war  with  India  —  or  even  the  revelation 
two  weeks  ago  that  Vice  President  Al  Gore 
in  1995  signed  a  secret  understanding  that 
essentially  exempted  Russia  from  a  law 
against  arming  Iran.  Incidentally,  the  same 
congressmen  so  upset  about  anonymous 
leaks  passed  the  law  with  voice  votes  in 
both  houses  to  avoid  recording  their 
individual  stances. 

The  hunt  for  leaks  can  unhinge  even  usu¬ 
ally  sensible  officials  inside 
lUtC  Beltway.  Rankled  by 

,  leaks  from  his  agency',  FCC 

:  tlUVC  U  Chairman  William  Ken- 
)lution  :  rammed  through  a 

--  constitutionally  dubious 

Ull  rule  that  extends  the  pro- 

hibition  against  staff  dis¬ 
closing  nonpublic  informa- 
I .  tion  to  anyone  doing  busi¬ 

ness  with  the  FCC,  such  as 
lawyers  and  media  executives.  And  after 
threatening  him  with  jail  time  for  months, 
federal  Judge  Norma  Holloway  Johnson 
this  month  finally  found  Charles  G.  Bakaly 
III,  special  prosecutor  Kenneth  Starr’s 
former  spokesman,  not  guilty  of  contempt 
in  connection  with  the  leak  of  some 
ho-hum  news  to  The  New  York  Times. 
Johnson  issued  a  50-page  report  that  could 
be  summed  up  in  two  words:  Never  mind. 

If  Washington  truly  wants  to  eliminate 
leaks,  we  have  a  simple  solution:  Conduct 
all  public  business  in  public.  But  if  the 
Beltway  bureaucrats  and  Brahmins  insist 
on  treating  Americans  as  if  we’re  not  ready 
for  self-government,  they  vrill  have  to  put 
up  with  whistle-blowers,  anonymous  tips, 
and  news  leaks. 
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"The  Knight  Fellowship  offers 
you  a  chance  to  expand  the 
framework  from  which  you 
view  the  world.  In  my  case,  it 
meant  honing  my  Chinese, 
taking  classes  at  the  Business 
School  and  learning  to  scuba 
dive.  I  absorbed  things  from  the 
perspective  of  ‘learning  and 
experiencing'  versus  the  'report  and  edit'  mode 
that  had  become  habitual.  And  what  a  wonderful 
world  that  is!” 


—  Lisa  Hsia,  Senior  Producer,  NBC/Dateline 
Felloiv  ’93 


1 


"Is  the  Knight  Fellowship  worth 
the  risk  of  stepping  off  your 
career  track  for  a  year?  The 
.  .  trade-off  is  a  once-in-a-lifetime 
I  I  opportunity  to  study  and  reflect 
without  real-world  pressures, 
and  join  a  fraternity  of  top- 
notch  journalists.  It  certainly 
boosted  my  enthusiasm  for  my 
job,  and  my  sense  of  what  I  can  accomplish  in  the 
future.  Bottom  line:  It’s  a  career-enhancer." 

—  Richard  Gonzales,  National  Public  Radio 
Fellow  ’95 

"Every  journalist  should 
attempt,  at  least  once,  to  take 
time  off  from  the  newsroom;  to 
step  back  and  assess  where  you 
are  going  and  where  you  want 
to  be,  and  how  a  journalism 
fellowship  can  lead  you  to  that 
goal.  Stanford  University  is 
the  perfect  environment  for 
those  looking  to  the  changes  ahead  in  our  industry 
in  the  next  century.  The  year  I  spent  on  my  Knight 
Fellowship  made  me  a  born-again  journalist.  The 
time  I  was  able  to  spend  reading,  researching  and 
studying  reconnected  me  to  the  passion  I  once  had 
for  covering  the  news  as  a  young  reporter.” 

—  Sheila  Stainback,  Fox  Netvs 
Fellow  ’83 

"The  year  at  Stanford  was  a 
wonderful  experience  in  mind 
expansion  and  agility.  I  left  with 
a  greater  enjoyment  of  amb¬ 
iguity,  fluidity  and  uncertainty 
—  which,  while  somewhat 
unsettling  at  the  time,  made  it 
easier,  20  years  later,  to  cope 
with  the  rapid  change  and 
vagaries  of  the  new  media  world.  The  fellowship 
provided  a  pivot  for  career  change  and  personal 
growth,  the  weather  was  terrific  and  I  made  some 
close  friends.” 

—  Jack  Davis,  President, 

Publisher  and  CEO,  FLartford  Courant 
Fellow  ’78 


The  2001-2002 


Johns.  Knight 
FELLOWSHIPS  at  Stanford 


f  welve  journalists  win  Knight  Fellowships  at 

I  Stanford  each  year.  What  do  they  get?  Nine 

y  months  of  study,  intellectual  growth,  and  per¬ 
sonal  change  at  one  of  the  world’s  great  universities  —  in 
classes,  in  independent  studies,  and  in  special  seminars  with 
guest  speakers.  At  the  end  of  the  year  they  return  to  their 
news  organizations,  better  prepared  for  the  rapidly  changing 
world  of  journalism  at  the  start  of  the  21st  century. 

■  Reporters  and  editors 

■  photographers  and  producers 

■  editorial  cartoonists  and  web-site  gurus  —  and  more 

We  want  people  who  have  already  accomplished  a  lot  and 
are  ambitious  to  do  more.  Candidates  must  have  seven  years’ 
professional  experience.  Fellows  receive  a  stipend  of  $50,000, 
plus  tuition,  a  book  allowance  and  a  child-care  allowance. 
All  benefits  and  activities  of  the  program  are  open  to  spouses 
and  partners  of  Fellows. 


The  application  deadline  for  next  year  is  February  1,  2001.  For 
a  brochure  and  application  form,  write,  phone,  fax  or  e-mail  to: 


John  S.  Knight  Fellowships 
Building  120,  Room  424 
Stanford,  Calif.  94305-2050 

Telephone:  (650)  723-4937 
Fax:  (650)  725-6154 

e-mail:  knightfellow@forsythe.stanford.edu 
http://knight.stanford.edu 


{continued from  page  3}  and  stand¬ 

ing  by  customers.  Trust  is  something 
that  has  to  be  earned.  In  regard  to 
“standing  by,”  Hollinger  stood  firmly 
by  Goss  during  its  Chapter  11  period 
and  the  months  following  its  emergence 
from  it.  We  foolishly  are  still  awaiting 
reciprocal  efforts  on  Goss’  part  to 
stand  by  us. 

JACK  FERGUSON 

VICE  PRESIDENT  OF  PRODUCTION 
Hollinger  International  Inc. 

Chicago 

EYES  ON  THE  PRIZE 

EaFs  COVER  STORY  ON  CRUSADING 
reporter  Caroljm  Tuft  of  the  St. 
Louis  Post-Dispatch  [“Death 
watch,”  Oct.  2,  p.  24]  will  be  a  welcome 
addition  to  the  paper’s  campaign  for  its 
first  Pulitzer  Prize  by  a  staffer  since  the 
Eisenhower  administration. 

That  the  Post-Dispatch  allows  its 
investigative  star  to  cover  a  story  in 
which  she  plays  a  central  part  shows 
how  cockeyed  the  news  judgment  has 
become  in  that  august  newsroom.  Why 
does  a  newspaper  with  the  Post- 


LETTERS 


Dispatch's  resources  have  to  assign  to 
a  single  person  the  roles  of  reporter, 
police  investigator,  witness,  judge, 
and  jury? 

It’s  the  Prize,  stupid. 

The  newspaper’s  coverage  of  the 
Audrey  Cardenas  murder,  at  least  under 
Tuft’s  byline,  has  veered  from  news  to 
editorialization  to  prize  promotion 
without  warning  to  the  reader. 

Good  reporters,  even  self-described 
tough  cookies  such  as  Tuft,  don’t  become 
part  of  the  story.  Good  editors  don’t  let 
them.  If  the  reporter  insists,  she  should 
be  off  the  story.  Period. 

A  competent  editor,  while  appreciating 
Tuft’s  lust  for  the  kill,  has  to  be  able  to 
recognize  the  slant  and  penchant  for 
self-aggrandizement  (“60  Minutes” 
appearance,  St.  Louis  Journalism  Review 
and  E&P  cover  girl,  etc.)  that  will  com¬ 
promise  the  credibility  of  the  messenger. 

Unless,  of  course,  it’s  damn  the 
objectivity  and  full  speed  ahead  with  all 
eyes  on  the  Prize. 


lIFEEiNEEOR ‘DEADLINE' 

IN  RESPONSE  TO  YOUR  Op-Ed  PIECE 
“Life  on  ‘Deadline’:  Debut  is  a  dead 
end”  [Oct.  2,  p.  22]  I  would  like  to 
point  out  that  “Deadline”  is  a  TV  show. 

It’s  not  supposed  to  be  real.  I  mean, 
have  you  ever  seen  “ER”?  (I  suppose 
brawls  with  the  local  football  team  is  an 
everyday  occurrence  in  today’s  jam- 
packed  emergency  room.)  I  think 
viewers  know  the  difference.  Why 
must  we  always  underestimate? 

I  have  found  “Deadline”  to  be  exciting 
and  encourage  anyone  who  is  even 
remotely  interested  in  journalism  or 
telling  stories  to  check  it  out.  Maybe 
we’ll  even  get  a  few  new  recruits  into 
our  obviously  stagnating  profession. 

TRENTON  GOVE 
ASSOCIATE  PUBLISHER 
SDG  Newspapers 
New  London,  Ohio 


COKKIC  HONS 

In  a  Sept.  11  “Ethics  Comer” column. 

Editor  &  Publisher  reported  that  a  copy 
q/The  Plain  Dealer  of  Cleveland  had 
been  found  next  to  the  deceased  body  of 
Joel  Rose,  a  TV  and  radio  personality  in 
Cleveland  who  had  been  identified  in 
that  issue  of  the  newspaper  as  a  suspect  \  \ 
in  a  case  in  which  women  in  the 
Cleveland  metro  area  had  reported 
receiving  pornographic  material  and  i  i 

underwear  through  the  mail from  an 
unidentified  source.  Rose  apparently  \ 

committed  suicide  outside  his  home  in  a 
wooded  area.  The  reporting  was  based  on 
the  comments  of  a  secondary  source  who 
claimed  to  have  received  the  information 
from  the  spojise  of  the  deceased.  E&P’s 
efforts  to  interview  the  spouse,  who  was 
the  first  to  discover  the  deceased,  were 
unsuccessful.  The  Plain  Dealer  has 
reported  that  the  copy  of  the  newspaper 
was  found  inside  the  deceased’s  home.  A 
police  representative  confirmed  in 
subsequent  interviews  with  E&P  that 
this  copy  of  the  newspaper  was  found  in  \  \ 

the  house  by  the  first  investigators  on  the  \  \ 

scene.  E&P  should  not  have  relied  on  a  ' ; 
secondary  source  for  this  information.  1 1 

E&P  regrets  the  error.  \  > 

In  an  Oct.  16  story  about  Election  Night  ''  j 
on  the  Web  (“News  sites  ready  to  get  out 
the  vote,” p.  i3),  a  chicagotribune.com 
reporter  was  incorrectly  identified.  She  \ 

is  Jill  Blackman.  "\ 
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000 National  Press  Foundation 

BIOMEDICAL  SCIENCE 

A  SEMINAR  FOR  JOURNALISTS 
DECEMBER  10-13, 2000 
EXPENSES  PAID 


In  the  60’s,  it  was  space  exploration:  in  the  90’s,  computers  and  the  Internet.  Now,  biomedical 
science  is  taking  us  where  no-one  has  gone  before.  This  seminar  will  investigate  the  issues  print, 
broadcast  and  online  journalists  need  to  understand  in  the  fast-moving  world  of  scientific 
discovery  and  its  practical  application.  There  will  be  an  emphasis  on  methods  and  procedures,  a 
look  at  the  complexities  in  recognizing  junk  science,  and  the  implications  of  the  burgeoning 
efforts  to  unravel  the  human  genome. 

We  are  pleased  to  offer  15  all-expense  paid  fellowships  to  qualified  print  and  broadcast 
journalists  for  the  program  in  Washington,  D.C.  As  always,  this  program  is  on  the  record  and 
all  points  of  view  will  be  represented.  Topics  under  consideration  include: 

•  How  Science  Measures  Things 

•  The  Genome  Project 

•  The  FDA  and  Government  Oversight 

•  How  to  Read  a  Scientific  Report 

•  The  Interplay  of  Science,  Culture, 
Commerce  and  Public  Demand 

There  is  no  application  fomi.  To  apply,  send  us  a  letter  stating  why  you  wish  to  attend,  a 
letter  of  support  from  your  editor  or  producer,  a  brief  bio  and  one  clip.  Applications  will  not  be 
returned.  Deadline  for  applications  is  5  p.m.  November  3rd.  Send  applications  to  National  Press 
Foundation  Science  Program,  1211  Connecticut  Ave.,  NW,  Suite  310,  Washington,  D,C,  20036. 
Call  for  information  at  202-721-9106.  E-mail  is  npf@nationalpress.org.  Fax  is  202-530-2855. 
Latest  information  always  posted  on  our  website,  www.nationalpress.org. 

Underwritten  by  a  grant  from  Eli  Lilly  and  Company. 

The  National  Press  Foundation  is  a  non-profit  educational  foundation. 


•  Overview  &  Definitions 

•  Junk  Science  and  how  to  know  it  when 
you  see  it 

•  The  Pharmaceutical  R  &  D  Pipeline 

•  Pending  Legislation 

•  Medical  Ethics 
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www.AdOne.com 


More  revenue 

IS  RIGHT  AROUND  THE  CORNER 

AdOne  is  the  newspaper  industry’s  leading  online  resource  for  revenue  generating 
applications.  Our  forward-thinking  approach  is  built  on  the  premise  that  local 
e-commerce  is  the  marketplace  of  the  future.  Drawing  on  our  classified  advertising 
expertise,  we  use  the  latest  technology  —  including  unmatched  Internet  distribution 
—  to  help  our  affiliates  tap  the  tremendous  revenue  potential  of  their  own 
communities.  So  they  can  reap  the  rewards  of  an  exciting  new  way  of  doing  business. 

For  more  information,  call  David  Prizer  at  I  -800-555-423 1 ,  ext.  29 1 0. 


AdOne 

Jobs,  cars,  bonnes  and  more. 


TECHNOLOGY.  EXPERIENCE.  FORESIGHT. 


THf  GOOD  LIFE  AT  A  GREAT  PRICE.  GUARANTEED. 


B’i  JOE  NICHOLSON,  ELLEN  LIBURT,  AND  MARK  FITZGERALD 


IN  THE  NEWSPAPER  INDUSTRY,  THERE  IS  A  SIMPLE  FACT  THAT  SOMETIMES 

gets  lost  in  the  hype  over  ephemeral  events  such  as  last  year’s  dot-com 
revolution:  All  business  is  local  (requisite  tip  of  the  hat  to  the  legendary 
“Tip”  O’Neill).  And  so  it  goes  that  what  happens  in  the  retail  community 
is  of  vital  interest  to  the  newspaper  industry.  Retailers  provide  more 
than  one-third  of  total  newspaper  ad  revenue,  according  to  the  Newspaper 
Association  of  America. 

As  retailers  approach  the  crucial  holiday  sales  season.  Wall  Street  is  skittish. 

Illustration  by  Gary  Phillips 
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lowest  prices 
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RadioShack 
Senior  Vice 
President  Jim 
McDonald 
expects  a 
“terrific 
Christmas” 
and  plans 
“a  ton”  of 
newspaper 
advertising  in 
the  season. 
McDonald 
says  he 
intends  to 
use  inserts 
“heavily”  and 
ROP  ads  “very 
selectively”  in 
his  holiday 
campaign. 
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with  analysts  predicting  a 
falloff  in  consumer  spending 
from  last  year  and  a  slowing  in 
the  retail-sales  growth  rate. 

Even  though  some  of  these 
stock  analysts  are  the  veiy 
same  who  were  busily  hyping 
the  “new  economy”  this  time 
last  year  —  consumers  ended 
up  losing  money  in  the  market 
they  would  have  spent  on  the 
holidays  this  year  —  their 
opinions  have  served  to  help 
hold  down  the  price  of  retail 
stocks  (but  then,  most  stocks 
are  down  right  now,  aren’t 
they?).  And  in  the  newspaper 
business,  third-quarter  earn¬ 
ings  reports  from  the  publicly 
traded  companies  were  largely 
disappointing,  with  sagging 
retail  advertising  sales  and 
higher  newsprint  prices  the 
chief  contributors  to  disap¬ 
pointing  earnings  growth. 

But  an  informal  survey  con¬ 
ducted  by  E^P  in  the  past  few  weeks  found 
that  retailers  themselves  are  surprisingly 
optimistic  —  and  that  they  intend  to  spend 
the  same  or  more  on  advertising  in  newspa¬ 
pers  as  they  did  during  last  year’s  holiday 
sales  season,  a  bonanza  for  most  retailers. 

Still,  analysts  and  forecasters  we 
consulted  remain  skeptical,  with  one 
claiming  retailer  “angst.”  Even  in  a 
worst-case  scenario,  however,  retailers’ 


Sheila  Field,  the  chief  marketing  executive  at  Macy's  West,  has  an  optimistic  take  on  the  holiday  season.  She 
expects  her  sales  to  match  or  exceed  last  year’s.  She  already  is  doing  “quite  a  bit  of  newspaper  advertising.” 


losses  may  well  be  newspapers’  gains. 

The  retail  outlook 

In  markets  across  the  country,  in  sector  af¬ 
ter  sector,  retailers  interviewed  by  EesfP  were 
determined  to  prove  the  analysts  wrong. 

Department  Stores:  “We  will  be  very, 
very  aggressive,”  declares  Matt  Spahn, 
director  of  media  planning  and  analysis  at 
Sears,  Roebuck  and  Co.,  which  advertises 


in  2,000  or  so  newspapers.  “We’ll  focus  on 
the  most  important  markets,”  adds  Spahn, 
who  notes  that  Sears,  based  in  Hoffrnan 
Estates,  Ill.,  is  coming  off  a  strong  third 
quarter.  He  says  holiday  ad  spending  will 
be  “up  slightly”  from  a  high  level  last  year 
with  most  of  the  extra  spending  going  to 
increased  pre-print  page  counts. 

At  Macy’s  West,  a  90-store  group  based  in 
San  Francisco,  SheUa  Field,  senior  vice  presi- 


have  the  same  pessimism  that  ( 

I  have  been  reading  about  in  '  M 

the  papers.”  ■ 

Overall  retail  sales  seem  H 

poised  to  bounce  back  from  vfi 

weak  performances  in  recent  W 

months,  several  newspaper  ad  ■ 

executives  say,  citing  the 
optimism  of  their  customers. 

Even  if  holiday  retail  sales  Eagle’s  R 

prove  unexpectedly  sluggish, 
newspapers  may  benefit  because  retailers 
often  react  to  a  shortfall  by  taking  out 
additional,  last-minute  ROP  ads. 

The  optimism  of  the  newspaper  ad 
executives  is  tempered  by  the  realization 
that  some  mainstay  advertisers  are 
taking  out  as  much  advertising  as  makes 


BY  JOE  NICHOLSON 


H|j|~  good  economic  sense.  It  can 
be  very  difficult  to  persuade  a 
S  local  department  store  to 

spend  more  if  it  is  already 
4  '  f  paying  for  saturation  advertis- 
#  ing.  “Certainly,  when  we  are 

jjg  running  seven  or  eight  pages  a 

day,  you  can  question  whether 
JIB!  ninth  page  would  be  of  any 
avidson:  value  —  of  sufficient  value  — 

to  warrant  the  cost,”  concedes 
one  newspaper  ad  executive,  who  did  not 
want  to  be  identified. 

Ron  Davidson,  vice  president  for 
advertising  at  The  Wichita  (Kan.)  Eagle, 
acknowledges  there  are  challenges.  “It’s 
already  been  a  fairly  difficult  retail  environment 
through  the  summer  and  into  the  fall,” 


You  CAN’T  SELL  IF  YOU’RE  NOT  AN 

optimist,  it  has  long  been  said,  and 
most  newspaper  ad  executives  now 
seem  enthusiastic  about  holiday  ad  sales. 

“What  we  feel  is  that  the  Christmas  sea¬ 
son  could  be  a  very  strong  one,”  says  Den- 
nis  J.  Grant,  vice 
president  of  adver- 
tiser  marketing  at 
i  the  Chicago  Trib- 

^  une.  “The  econom- 

Midwest 

I  are  very  strong. 

Unemployment  is 

nomic  reports  are 
good.  So  we  don’t 


Tribune’s  Dennis  Grant; 
expects  happy  holiday 
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dent  for  marketing  and  sales  promotion,  says 
she’s  entering  the  holiday  sales  season  “doing 
quite  a  bit  of  newspaper  advertising,”  mostly 
ROP.  Field  is  very  optimistic  that  holiday 
sales  will  match  or  exceed  last  year’s  levels. 
Milwaukee-based  Carson  Pirie  Scott  depart¬ 
ment  stores  plan  a  neivspaper  ad  campaign 
comparable  to  last  year.  “We’re  very  upbeat,” 
says  Richard  Schwab,  vice  president  of  mar¬ 
keting  and  administrative  services,  noting  his 
chain  has  extensively  remodeled  its  stores. 
Schwab  is  particularly  bullish  about  sales 
prospects  in  the  booming  Chicago  market. 

In  the  highest,  most  fashionable  reaches 
of  the  retail  realm  —  at  Bergdorf  Goodman 
—  Senior  Vice  President  of  Marketing 
Mich^lel  Caiman  says,  “Business  has  been 
very  strong  for  us  and  will  translate  into  a 
very  heavy  ad  schedule”  with  The  New  York 
Times  in  the  fourth  quarter. 

It  is  not  just  the  higher-line  store  chains 
that  believe  the  season  will  turn  out  to  be 
joyous.  At  Rocky  Hill,  Conn.-based  Ames 
Department  Stores,  a  480-store  chain 
aimed  at  moderate-income  consumers. 
Senior  Vice  President  for  Marketing 
Eugene  E.  Bankers  says  he  will  do  “a  little 
bit  more”  run-of-press  (ROP)  advertising 
this  holiday  season  because  his  chain  has 
opened  stores  in  new  markets  such  as 
Chicago,  Cleveland,  and  Pittsburgh.  Bank¬ 
ers,  who  notes  that  pre-printed  inserts  in 
53  newspapers  represent  the  bulk  of  his 
advertising,  says  he  believes  his  company’s 
holiday  sales  results  will  be  “fine.” 

At  Reading,  Pa.-based  BoscoVs,  which  has 


department 
stores  in  the  North- 
east,  Burt  Krieger, 
executive  vice  presi- 
dent,  says,  “September 
was  a  very  good  month,  and 
I’m  hoping  that’s  a  precursor  of  a  trend 
for  the  fall.”  Looking  at  last  year’s  holiday 
spending  level,  BoscoVs  plans  to  use  a 
“comparable”  amount  of  advertising  this 
season  in  more  than  50  newspapers, 

Krieger  says.  The  largest  part  of  his  ad 
budget  goes  into  newspapers. 

At  Seattle-based  Bon  Marche  department 
stores,  which  has  36  full-line  department 
stores  and  six  furniture  stores.  Vice 
President  for  Media/Effectiveness  Brent 
Frerichs  says  he’s  buying  about  the  same 
amount  of  newspaper  advertising  as  last 
year,  adding  that  he  mostly  buys  ROP. 

“We  really  want  to  be  as  far  forward  in 
newspapers  as  possible,”  he  says. 

Maggie  Krost,  vice  president  of  adver¬ 
tising  for  The  Charlotte  (N.C.)  Observer,  a 
246,.q84-circulation  Knight  Ridder  daily, 
says  ad  spending  by  department  stores  in 
her  market  has  been  somewhat  soft,  but 
she  believes  retailers  are  shifting  some 
dollars  to  the  end  of  the  year. 

At  Belk  department  stores  in  Charlotte, 
Senior  Vice  President  of  Marketing  Karen 
Von  Der  Bruegge  expects  fourth-quarter 
sales  to  top  those  in  the  same  period  last 
year.  Holiday  advertising  by  Belk  —  whose 
210  stores  span  13  states,  mostly  in  the 
Southeast  —  will  be  about  the  same  or 


says  Davidson.  “We’re  definite- 
ly  hopeful  [holiday  ad  sales] 
will  be  better  than  last  year, 
but  it’s  a  flip  of  the  coin  at  this 
point.  On  the  local  front,  our 
holiday-section  sales  efforts  are 
considerably  ahead  of  this  time 
period  last  year.” 

Davidson  says  he  is  uncer- 
tain  that  he  will  see  improve-  Union-Tribt 
ments  in  ad  spending  by  Whitley:  b 

national  chains. 

Fortunately,  Davidson  has  been  able  to 
compensate  for  some  revenue  dips  among 
pre-print  advertisers,  who  have  trimmed 
page  counts  or  restricted  geographic 
distribution,  by  landing  contracts  to  do  the 
printing  of  more  inserts,  including  both 
those  his  paper  distributes  and  those 
advertisers  use  for  direct-mail  campaigns. 

Another  ad  executive,  who  asked  not  to 
be  named,  says  it’s  true  that  somewhat  de¬ 
pressed  retail  sales  were  likely  to  prompt 


stepped-up  newspaper  advertis- 
*  ing  —  but  he  warns  that  a 

H  profoundly  slow  season  could 
I  iH  lead  retailers  to  cut  their  losses 
1  y  by  reducing  ad  spending. 

^  In  Southern  California, 

■  Scott  T.  Whitley,  advertising 

]  director  at  The  San  Diego 
Union-Tribune,  says  “my 
's  Scott  confidence  level  is  very  high” 
(ling  over  ^h^t  a  bubbling  local  economy 
will  help  him  tally  up  record  ad  sales. 

“The  feedback  we’re  getting  from  our 
retailers  is  that  they  are  looking  for  a 
good  holiday  season,”  says  Whitley. 

His  optimism  has  not  even  been 
dampened  by  the  loss  of  more  than  a 
dozen  small  advertisers  in  the  wake  of 
state  energy  deregulation,  which  has  led 
to  skyrocketing  electric  bills  and  bank¬ 
ruptcies  among  some  small  businesses. 
Says  Whitley,  “We  are  expecting  increases 
from  our  major  department  stores.”  I 
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maybe  show  a 

slight  increase.  ^9|ll||p^ 

Newspapers  are 

the  biggest  ad  ve- 

hide  for  Belk.  Von 

Der  Bruegge  says  she’s 

entering  the  holiday  sales  season  smiling. 

Another  smiling  executive  is  Lee  Corbett, 
director  of  marketing  at  Michael’s  Stores  in 
Irving,  Texas.  The  arts-and-crafts  chain, 
which  uses  both  inserts  and  ROP,  expects 
its  sales  to  do  extremely  well  in  the  fourth 
quarter.  He  says  his  holiday-saJes-season 
ad  spending  will  be  “about  the  same.” 

Electronics:  In  this  category,  Jim  Mc¬ 
Donald,  senior  vice  president  for  Radio- 
Shack  stores,  plans  “a  ton”  of  holiday  news¬ 
paper  advertising.  “I’m  doing  more  than  I 
did  last  year,”  says  McDonald,  adding  he 
plans  to  use  inserts  “heavily”  and  ROP  “very 
selectively.”  Overall,  he  says,  “We’re  very 
bullish. ...  We  expect  a  terrific  Christmas.” 

Nearly  everyone  agrees  that  probably  the 
hottest  category  this  year  will  be  high-end 
electronics,  especially  if  Sony’s  PlayStation 
2  makes  it  to  market. 

Julie  M.  Engel,  senior  vice  president  for 
advertising  at  Eden,  Minn.-based  Best  Buy 
Stores,  has  been  purchasing  Sunday  inserts 
with  an  average  of  32  pages  in  350  news- 
pap)ers.  “Pagination  increases  during  holi¬ 
days.  We  expect  to  be  up  about  10%  this 
year  over  last  on  page  counts,”  Engel  says. 

Kristen  Lark,  director  of  communica¬ 
tions  for  The  Good  Guys  Stores  of  Brisbane, 
Calif.,  says  the  regional  electronics  com¬ 
pany  has  boosted  its  mostly  print  ad  budget 
20%  or  so  to  approximately  $50  million 
in  the  last  year  with  a  newspaper  ROP 
campaign  focused  on  Mondays,  Tuesdays, 
and  Fridays  every  week.  She  plans  to  buy 
“slightly  more”  newspaper  ads  during  the 
holidays  than  she  did  last  year. 

Kids:  In  the  kids’  segment,  Davis  S. 
Walker,  vice  president  for  Toys  ’R’  Us  in 
Paramus,  NJ.,  says  his  705  stores  are 
“positioned  for  our  strongest  fourth  quarter 
in  10  years.”  Walker  plans  to  concentrate  on 
the  use  of  tree-standing  inserts  (FSIs),  with 
his  ad  budget  up  $15  million  from  last 
year’s  November/ 

December  period. 

Clothing:  Regarding 
the  apparel  category,  which 
has  always  been  crucial  to 
holiday  sales  success,  some 
have  voiced  concern  about 
whether  there’s  enough 
“newness”  in  fashion. 

Wendy  Liebmann, 
president  of  New  York- 
based  WSL  Strategic 


FOURTH- QUARTER  RETAIL  SALES 


1000 


1996  to  1999,  in  1996  dollars 


694.816 


666.025 


Quarter-over-quarter,  1997  to  1999, 
percentage  increase 


8.33% 


7.74% 


Sources:  James  Scerbo,  Sanford  C.  Bernstein  &  Co.,  and  U  S.  Department  of  Commerce  Bureau  of  Economic  Analysis 


Retail  consultancy,  says:  “Sales  strength 
here  is  really  critical,  and  there  isn’t  a  lot 
out  there  that’s  new  and  exciting.  Tied 
into  this  is  the  question  of  how  much 
more  of  this  stuff  do  they  [consumers] 
really  need.” 


Kurt  Barnard,  president  of  Barnard’s 
Retail  Consulting  Group  in  Upper 
Montclair,  N.J.,  has  a  contrary  view.  He 
contends  consumers  want  to  buy  and  will 
buy  —  but  they  will  “simply  buy  what  they 
need.”  Barnard  says  inventories  are  high 
right  now  and  that  the  recent  drop  in 
temperatures  should  help  apparel  sales. 
“Clearly,  people  have  not  been  buying  too 
much  apparel  in  some  time,”  he  observes, 
“and  I’m  quite  sure  that  fashion  apparel  is 
going  to  move  fairly  well  —  but  will  shift 
to  specialty  stores.” 


FOURTH-QUARTER  NEWSPAPER 
RETAIL  AD  SPENDING 


$  MILLIONS  %  CHANGE 

6,117.10  2.42% 

5,972.70  5.30% 

5,670.50  3.60% 

Source:  Newspaper  Association  of  America 


YEAR 


Win-icin  season? 

Taken  together,  the  retailers  surv^ed 
by  E^P  clearly  believe  that  this  will  be  a 
robust  holiday  sales  season  for  both  them- 
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The  editors  of  E&P  have  created  a  special  Photos  of  the  Year  issue. 

Newspapers  may  nominate  up  to  ten  photographs  that  have  been  published  in 
your  paper  since  December  1, 1999.  Submissions  should  be  digital,  at  300dpi  or 
higher  resection,  preferably  In  JPEG  format,  with  date  published  and  caption 
r  ^  information.  E-mail  ^bmissionatoPv 


iLnisher. 


We  will  print  a  gallery  of  the  best  photos  and  select  bne'winner  to  receive  a 
$500  prize.  Deadline  is  November  1. 

The  winning  shots  can  be  dramatic,  humorous,  touching  or  startling 
or  all  of  those  things.  Anything  goes. 
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well,  because  when  merchandise  is  not 
moving,  it  gets  put  on  sale,  and  the  sales 
need  to  be  advertised. 

WTien  holiday  season  retail  sales  are 
challenging,  department  stores  buy  more 
newspaper  ads  “because  you  have  to  entice 
the  customer  into  your  store  and  news¬ 
papers  are  one  of  the  elements  to  do  that,” 
says  Bankers,  the  marketing  chief  at  Ames 
Department  Stores. 

Bon  Marche’s  Frerichs  says  those  depart¬ 
ment  stores  that  encounter  struggling  sales 
may  throw  some  last-minute  money  into 
ROP:  “Very  few  people  v«ll  pull  back  at  that 
point  because  that  figures  to  be  a  recipe  for 
certain  disaster.  At  that  point,  you  have  to 
move  the  inventory  or  you  are  stuck  with  it 
and  are  going  to  have  to  take  large  mark- 
downs  to  move  the  inventory.” 

Emme  P.  Kozlofif,  retail  analyst  at  New 
York-based  Sanford  C.  Bernstein  &  Co., 
emphasizes  that  there  could  be  more 
newspaper  retail  advertising  because  “as 
retailers  get  stuck  with  inventory  toward 
the  holidays,  they  may  become  increasingly 
more  promotional  and  do  larger,  more 
frequent  circulars.” 


The  analysts 

Challenging  retail  sales 
have  been  predicted  by 
many  analysts,  including 
Kozlolf,  who  forecasts 
“good,  not  great”  holiday 
[  sales.  Daniel  Barry,  sen¬ 
ior  retail  analyst  at  New 
i  York-based  Merrill 
I  Lynch,  goes  further  than 
i  Kozloff  and  forecasts  “a 
j  disappointing  Christmas 
for  retailers,  especially  in 
!  comparison  with  last 
I  year,  which  was  the  best 
I  Christmas  season  since 
j  post-World  War  II.” 

I  Adds  Kip  Cassino, 

Knight  Ridder  research 
director:  “My  own  theory 
is  that  it  may  not  be  as 
big  a  Christmas  as  every¬ 
body  is  hoping  for.  The 
question  is  how  much 
worse  [than  expectations]  it  is  going  to  be.” 
And  Miles  Groves,  senior  vice  president  and 
chief  economist  of  the  Bethesda,  Md.-based 
Barry  Group,  a  newspaper  marketing 
consultant,  predicts,  “The  angst  among 
retailers  will  support  demand  for  both 
pre-print  and  display  advertising.” 

In  the  spirit  of  a  rising  tide  raises  all  boats, 
there  is  one  nonholiday  factor  that  is  certain 


to  contribute  something 
to  ad  sales  during  the  hol¬ 
idays  as  well  as  through¬ 
out  the  year:  Hundreds  of 
new  stores  have  been 
opened  by  some  of  the  na¬ 
tion’s  largest  retailers.  The 
Walgreen  Co.  has  opened 
462  new  stores,  going  into 
new  markets  in  Atlanta, 
Baltimore,  and  Southern 
California.  Kroger  Super¬ 
markets  recently  bought 
20  new  supermarkets  in 
Virginia,  and  is  opening 
or  expanding  138  super¬ 
markets;  and  Lowe’s 
Home  Improvement 
Warehouse  has  opened 
95  new  stores. 

In  the  end,  retailers’ 
haul  —  and  newspapers’ 
ad  sales  —  will  depend  on 
the  mood  of  consumers, 
and  that  in  turn  will  hinge  in  large  part  on  oil 
and  heating  fuel  prices,  the  outcome  of  the 
November  elections,  and  whether  the  public 
believes  the  economy  and  the  stock  market 
are  simply  slowing  or  going  south  altogether. 

I  Meanwhile,  for  most  newspapers,  the  holi- 
!  day  season  will  serve  as  a  reminder  that  all 
i  business,  like  all  politics,  is  still  local.  11 
Reporting  contributed  by  Steve  Yahn 


Poll  predicts  consumer  spending  decline  will  he  slight 

Staging  out  Of  a  double  squeeze  pla^ 


BY  ELLEN  LIBURT 

Although  some  say  the  road  to 

hell  is  paved  with  good  intentions  — 
and  it  could  be  true  for  retailers  this 
i  holiday  season  —  Chicago  pollster  Ow'en 
Shapiro  sees  a  somewhat  brighter  fourth 
1  quarter  for  newspaper  advertising  sales, 

j  Leo  J.  Shapiro  and  Associates,  LLC, 

I  i  where  Owen  Shapiro  is  vice  president, 
j  j  has  been  tracking  consumers’  spending 
intentions  for  the  holiday  season  since 
1 1  1975,  asking  participants  in  a  national 

i  sample  whether  they  expect  to  spend 
j  I  more,  less,  or  the  same. 

I  In  August-September  of  1998, 33%  of 
those  polled  said  they  expected  to  spend 
less  that  year;  during  the  same  period  in 
1999,  that  figure  was  down  to  28%;  and, 
this  year,  33%  again  said  they  expect  to 
spend  less.  Shapiro’s  conclusion:  “There’s 


some  suggestion  of 
softening  on  spend¬ 
ing  by  consumers 
from  last  Christ¬ 
mas,  which  was 
really  a  barn¬ 
burner.” 

Another  factor 
affecting  fourth- 
quarter  ad  sales  is 
the  Internet,  he 
says.  Shapiro’s  firm  sampled  households 
nationwide  with  Internet  access  and  found 
that  last  year  13%  bought  holiday  gifts 
online.  This  year,  he  expects  that  figure 
to  jump  to  23%  and  the  spending  level  to 
rise  from  $3l6  to  $381  per  household,  for 
a  total  increase  in  online  spending  of  about 
110%  from  1999  to  2000. 

So  traditional  retailers  will  be  “doubly 


squeezed,”  Shapiro  says.  Spending  may  be 
a  little  soft  this  Christmas  season,  and  an 
increasing  share  may  go  to  online  retailers 

—  “both  of  which  may  drive  discounting 
deeper  and  quicker  than  we  have  seen  in 
some  time. ...  Brick-and-mortar  retailers 
are  going  to  feel  compelled  to  increase 
print  advertising  to  try  to  maintain  sales 
[and  reclaim  them]  from  online.” 

In  addition,  Shapiro  says,  his  research 
suggests  that  brick-and-mortar  retailers 
are  likely  to  increase  spending  late  in  the 
fourth  quarter  “to  stoke  demand,  depend¬ 
ing  on  what  they’ve  done  with  their  inven¬ 
tories,  especially  coming  off  last  Christmas 

—  and  they  may  be  encouraged  late  in  the 
quarter  to  spend.” 

Kurt  Barnard,  president  of  “Barnard’s 
Retail  Trend  Report”  in  Upper  Montclair, 
N.J.,  is  even  more  bullish.  Referring  to 


Owen  Shapiro:  no  barn¬ 
burner  this  time  out 
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retail  sales,  Barnard  says  he’s  forecasting  a 
“respectable”  albeit  “unspectacular”  holiday 
season  in  which  retailers  will  improve  on 
the  absolute  sales  numbers  of  1999  but 
won’t  quite  match  the  rate  of  growth. 

In  addition  to  the  uncertain  prices  of 
gasoline  and  heating  oil  -  and  the 
unpredictability  of  the  stock  market  — 
Barnard  says,  the  average  American  owes 
nearly  $8,000  in  credit-card  debt.  That’s 
something  like  $635  billion  as  a  nation, 
which  has  led  to  an  anomalous  economic 
situation;  “People  have  jobs;  they  earn 
money;  but  they  don’t  have  any  spending 
money  in  their  pockets.”  This  situation,  he 
believes,  will  cause  consumers  to  look  for 
the  best  possible  prices. 

“Americans  want  to  buy  and  will  buy 
good  things,”  Barnard  says,  “but  they 
won’t  buy  frivolously  or  on  impulse. ...  A 
lot  of  retailers  will  go  all-out  try  ing  to 
make  themselves  attractive  to  this  newly 
cautious  consumer.”  d 


PLANS  TO  CUT  BACK 
ON  CHRISTMAS  SPENDING 
(Percentage  who  expect  to  reduce  purchasing) 


42 


20  ~  A.Thinking  about  Christmas  this  year,  do  you  expect  the 
aamount  of  money  you  and  your  family  will  spend  on 
gifts  will  be  more  or  less  than  it  was  last  Christmas? 

10  - 
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Source:  Leo  J.  Shapiro  and  Associates.  LLC 


Misery  loves  eompan  y 


Dot-com  ads  in  red  all  over 


BY  KEN  LIEBESKIND 


Dbeen  “easy  come,”  but  newspapers 
hope  it  won’t  be  “easy  go.”  As 
dot-com  ad  spending  drops  in  all  media, 
newspapers  are  suffering,  too,  although 
they  are  working  hard  to  reignite  the 
category  for  the  holidays. 

The  most  recent  numbers  are  scary. 
Newspaper  dot-com  ad  revenue  dropped 
to  $21.4  million  for  August,  the  lowest 
monthly  total  for  the  year  by  far  (March 
was  the  highest  at  $63.8  million),  according 
to  Competitive  Media  Reporting  (CMR). 
July’s  total  was  almost  as  low  as  August’s. 

Some  executives,  however,  believe 
newspapers  won’t  be  hit  as  hard  as  other 
media  by  the  dot-com  shakeout.  “Of  various 
media  forms,  newspapers  will  be  affected 
least,  because  they  are  only  used  by 
companies  that  have  matured  enough  to 
be  out  there  with  the  conventional  retail 
battle,”  says  Bruce  Silverman,  executive 
vice  president  of  Initiative  Media,  a 
media-buying  agency  in  Los  Angeles. 

The  dot-com  shakeout,  which  started 
last  spring,  forced  some  companies  out  of 
business  and  prompted  others  to  reassess 
their  advertising. 

A  major  casualty  was  Value  America  Inc. 


OT-COM  ADVERTISING  MAY  HAVE 


(http://valueamerica.com),  a  huge  online 
retailer  and  newspaper  advertiser  that 
declared  bankruptcy’  in  August  after 
spending  more  than  $27  million  in 
newspapers  in  1999  and  2000, 
according  to  CMR. 

Priceline.com  (http://priceline.com), 
another  big  advertiser,  closed  part  of  its 
business  and  reduced  its  advertising. 

The  grocery  deliveiy  sites  Webvan.com  ; 
(http://webvan.com),  Streamline.com  1 
(http://streamline.com),  and  Peapod  1 
.com  (http://peapod.com),  also  have  cut  g 
back  or  stopped  their  newspaper  adver-  ■ 
tising.  And  CarsDirect.com  (http://cars  ■ 
direct.com),  a  leading  automotive  site,  H 
stopped  using  newspapers  in  the  third  ■ 
quarter  after  tiy’ing  them  in  a  number  H 
of  markets  early  this  year.  ■ 

“We  tested  different  online  and  H 

offline  media,  and  we’ve  been  reallo- 
eating  dollars  to  what  works  best,”  says  Vice 
President  of  Marketing  Chuck  Hoover,  a 
former  newspaper  executive.  San  Francisco 
is  the  only  market  where  CarsDirect.com  is 
still  using  newspapers,  he  says. 

Although  many  dot-coms  are  dropping 
out  of  newspapers,  some  remain,  including 
Mercata  (http://mercata.com),  and  Buy- 
.com  (http://www.buy.com).  Two  big 


e-commerce  sites  —  Travelscape.com 
(http://  travelscape.com)  and  Lowestfare- 
.com  (http://lowestfare.com)  —  increased 
their  newspaper  spending  last  year. 
Lowestfare.com  bought  ads  in  41  news¬ 
papers  in  October,  while  Travelscape 
advertises  on  newspaper  Web  sites  as 
well  as  in  papers. 
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of  banks,  may  ben- 


eiscape  ’ 
loiwest ; 


The  Globe  ran  a  similar  guide  last  year,  but 
“we  did  it  very  quickly;  it  ran  eight  pages,” 
he  says.  “There’s  more  lead  time  this  year, 
and  we’re  putting  more  into  it  editorially.” 
The  Globe  is  also  running  two  special 
sections  in  November  for  the  business-to- 
business  market  (a  customer-relationship 
management  section  and  an  application- 
service-provider  section)  that  demonstrate 
the  trend  of  dot-com  advertising  moving 
away  from  business-to-consumer  to 
business-to-business. 

Steve  Howe,  vice  president  of 
advertising  at  The  Wall  Street  Journal, 
says,  “B-to-b  dot-com  verticals  have  been 
coming  on  strong.  We’ve  been  carrying 
a  substantial  amount.” 

The  question  is  whether  papers  besides 
the  business-oriented  Journal  can  get 
b-to-b  advertising.  Top  business  markets, 
including  those  with  lots  _ 


efit.  “It’s  more  dif¬ 
ficult  for  us,”  the 
Globe’s  Newton 
says,  “but  because 
we’re  such  a  hot 
tech  market  we  can 
do  it.”  11 


wvwuiniusicmaker.com^reecds 


MUSICMAK£R,COMArm;rts 


New'spapers  are  hoping  to  offset  their 
recent  losses  in  dot-com  ads  with  a  big 
holiday  season.  “I’m  positive  for  the 
holidays,  because  we’ve  put  things  in 
place  to  help  the  dot-commers,”  says 
John  Row'e,  national  sales  manager  for 
the  Chicago  Sun-Times. 

The  paper  plans  three  e-commerce  gift 

8  guides  that  encourages  online 
shopping  with  dot-com  ads. 

The  eight-  to  24-page  guides,  to 
run  as  inserts,  will  begin  the 
w'eek  before  Thanksgiving  and 
continue  into  December. 

“It’s  our  job  to  help  them 
come  up  with  something 
creative  and  fresh  to  develop  a 
new  relationship,”  Rowe  says. 

The  Washington  Post  will  run 
two  similar  e-commerce  gift 
guides,  one  as  an  insert  Nov. 

14  and  another  in  the  Sunday 
magazine  Dec.  3.  The  Atlanta 
Journal  and  Constitution  also 

. . j  plans  tw'o  e-shopping  sections. 

J  The  Boston  Globe  plans  one 

e-commerce  gift  guide  in  late 
November,  says  Vice  President 
of  Advertising  Peter  Newton. 
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it  fresh.”  What’s  next?  Sha  Na  Na  singing 
“Get  a  Job”?  11 

Holland  is  a  free-lance  writer  based  in 
New  York. 


‘Inquirer’  employment  special  rakes  in  millions 


BY  DREW  HOLLAND 


Wanted:  Person(s)  to  motivate  |  Jm 

employers  and  job  seekers  alike  to  |  ] 

advertise  in  and  read  The  Philadel-  \ 
phia  Inquirer's  semiannual  employ-  1 
ment  classified  advertising  section.  !  |l 
Helmets,  boots,  and  orange  jumpsuits  provided.  1 

And  guess  who  showed  up.  The  Mega  J ob  Rescue  Squad.  I 
“The  instant  rescue  from  a  boring  job  or  a  dull  career,” 

is  how  Mac  McKeithen,  the  Knight  Rid- 
der  newspaper’s  director  of  marketing, 
summed  up  the  SWAT  team-themed 
campaign  promoting  the  15,000-listing 
section,  which  ran  the  Sunday  after  Labor 
Day.  Another  section  will  run  the  first 
Sunday  of  2001. 

Picture  this:  A  bright  worker  sits  in  a  ,  •  .i .  i . 

tedious  meeting,  the  clock  ticking  back-  yV 

ward,  when  —  Holy  Helicopter!  —  he’s  IXIliQht  lilt 

airlifted  to  an  exciting  new  job  by  the  *  f  ^  ® 

Thrilling  Threesome.  The  ads  are  the  i  ■  l 

in-house  work  of  Creative  Director  John  \  Obroot 

Gilpin  and  Senior  Producer  Dave  Blazek.  COlleogUBS I 

McKeithen  said  that,  when  the  special  tT  — ^ 

section  runs,  circulation  spikes  by  about  DGodlilieS  foi 

6%  —as  many  as  50,000  copies,  on  top  of  ^ 

average  Sunday  circulation  of  around  urn  n  j-  j-nm 

J  •  *  u  1  U.S.  Newspoper,  Roflio  OHd  TV  Pi 

800,000.  He  said  nine  out  of  10  job-seek-  ' 

ers  in  the  Philadelphia  area  pick  up  the  ^  Advertising  ♦  Circulo 

Inquirer  to  scan  the  classifieds.  «  i  .  n  i  ..  r  . 

me  one-day  spike  helps  nonsub-  ♦  Broodtas  ProdurtKin  ♦Curnc. 

scribers  get  a  look  at  the  paper,  and  some  J  ^  Business  Management  ♦  Design 

become  re^lar  readers  “It’s  a  ^eat  sam-  | 
pling  tool  lor  the  paper,  McKeithen  said. 

And  for  a  .$250,000  promotion  price  1  International  Center  for  Journol 

tag,  the  paper  pulls  in  ad  revenue  “in  the  Washington,  DC  20006  •Tel. 

$5  million  to  $10  million  range,”  he  said.  *ww.icfj.org 

Promoting  the  special  sections  —  al-  U--— 
ways  on  the  Sunday  after  Labor  Day  and  1 
New  Year’s  Eve,  to  coincide  with  hiring 
trends  —  on  TV  and  radio  and  in  in-paper  i 
and  direct-mail  ads  takes  humor  “to  keep  S 
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Mg  HUC6  S^TWM. 

1  S-OOg  CBgTT 
lliiiimb  i*scue. 


©fliuimtrr 


section 


This  orange-clad  trio  pushed  The  Philadelphia 
Inquirer’s  most  recent  Mega  Job  Section. 
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P RE-PRINTED  INSERTS 

dropped  10%,  retail 
ads  dipped  7%, 
classified  declined  2%,  and 


i 


national  edged  up  1%  in  in  the  exclusive  E^Pj  are  the  facts  that  there  were 

August,  compared  with  the  Competitive  Media  Report-  five  Sundays  in  August  last 

same  month  a  year  earlier,  ing  monthly  indices.  year  versus  four  Sundays  in 

according  to  ad  linage  totals  Central  to  the  comparisons  the  month  this  year. 
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NATIONAL  CATEGORIES 

YTD 

AUG 

Airlines 

-10% 

-9% 

Auto  Dealer  Associations  j 

-10% 

i  13% 

Banks/Credit  Cards 

-1% 

^  -16% 

Computers  &  Software 

-25% 

i  25% 

Corporate/Office/Other 

-6% 

1% 

Factory  Automotive 

-33% 

:  -10% 

Food  (>  Household 

18% 

■  -12% 

Govemment/Political 

17% 

j  39% 

Hotels  &  Resorts 

-2% 

’  -11% 

Insurance 

-2% 

1  -11% 

Investments 

18% 

6% 

Mail  Order 

0% 

1  -24% 

Motion  Pictures 

4% 

^  -16% 

Travel  &  Tourism 

1  3% 

i  -16% 

Utilities  fc  Communications 

17% 

1  45% 
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National  ROP  Index 
YTD  0%  AUG  1% 

The  National  ROP  Index 
increased  slightly  in  August, 
but  continues  to  remain  flat  for 
the  year  to  date.  National  ROP 
advertising  linage  in  the  Utilities 
and  Communications  and 
GovernmenVPolitical  categories 
showed  significant  increases  in 
volume  in  August.  However,  the 
Motion  Pictures  and  Banks/Credit 
Cards  categories  declined  in  the 
month  compared  to  the  same 
period  last  year. 
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RETAIL  CATEGORIES 

YTD 

AUG 

Apparel  &  Accessory  Stores 

-7% 

0% 

Auto 

•19% 

-20% 
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-42% 
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4% 

-13% 
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74% 

11% 
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-22% 

-28% 
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-1%  i  2% 

Olseeunt  Store* 

-13% 

■3% 

Drug  Stores 

-26% 

-61% 

Fbod^lMm 

-14% 

-12% 

Furniture  &  Accessories 

0% 

-4% 

fowiiiyglHK 

10%“> 

Office  Supply  Stores 

-48% 

-43% 

Sporfiiv  Soods  Stores 

-11% 

-16% 
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10183  107.18  11448  12595  142.45  179.32 

90.08  9977 

Retail  ROP  Index 
YTD  -4%  AUG  -7% 

Retail  run-of-paper  advertising 
linage  decreased  significantly 
this  August  compared  with  the 
same  month  last  year.  The  Drug 
Stores  and  Office  Supply  cate¬ 
gories  declined  in  the  month  and 
continue  to  decline  the  year  to 
date.  However,  despite  the  fact 
that  there  were  in  August  only 
four  Sundays  versus  five  last  year, 
the  Computer  Stores  category 
continued  to  increase  steadily 
from  month  to  month. 
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Pre-printed  Insert  Index 
YTD  7%  AUG -10% 

Because  there  were  only  four  Sundays 
in  August,  as  opposed  to  five  Sundays 
in  the  same  month  last  year,  Pre-printed 
Insert  Index  advertising  linage  decreased 
significantly.  All  but  three  of  the  Pre- 
printed  Insert  categories  decreased  for 
S  the  month,  with  the  most  notable 
exception  being  the  Other  Inserts 
category,  which  continued  to  increase 


INSERT  CATEGORIES 

!  YTD  :  AUG 

Building  Materials 

-3%  -6% 

t  -11%  i 

Consumer  Electronics 

20%  -1% 

7%  i  -l«% 

Discount  Stores 

14%  -6% 

•i. 

Food  8.  Household  (CMO)  6%  -4% 

1  8%  !  4% 
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6%  -12% 

1  a%  1  -18% 

other  Inserts 
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Display  Classified  ROP 
Index  YTD  6%  AUG  -2% 


I  JAN  FEB  MAR  APR  MAY  JUN  JUL  AUG  SEP  OCT  NOV  DEC  Automotive  cetoeorv 

SIOO.IM  89.95  95.31  93.75  108.68  98.13  101.36  102.74  98.01  110.91  91.60  80.61  7- 


The  Display  Classified  ROP  Index 
declin^  slightly  in  August,  due  to 
the  fact  that  there  were  only  four  Sundays 
in  the  month  this  year  versus  five  last  year. 
Every  category  In  the  index  decreased 
significantly,  with  the  exception  of  the 


- - - - 

ClASSinED  CATEGORIES 
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Automotive 

5% 

1% 
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8% 
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Other  Display  Classified 
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0% 

-9% 
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SYNDICATES 


As  the  30th  anniversary  of  'Doonesbury'  approaches,  its  creator 
discusses  cartooning,  politics,  his  redesigned  Web  site,  and  more 

BY  DAVE  ASTOR 

SOME  OF  ITS  TARGETS  PROBABLY  “HOPED  ‘DoONESBURY’ 

would  die  before  it  got  old,”  to  paraphrase  The  Who.  But 
the  comic  is  still  going  strong  in  more  than  1,400  news¬ 
papers  as  it  nears  its  30th  birthday  Thursday.  There’s  also 
an  extensive  “Doonesbury”  Web  site  relaunching  on  the 
Oct.  26  anniversary,  and  another  site  focusing  on  the  Uncle  Duke 
character’s  quixotic  presidential  campaign. 

Garry  Trudeau  rarely  gives  interviews.  But  the  1948-bom  Univer¬ 
sal  Press  Syndicate  (UPS)  creator,  winner  of 1975’s  Pulitzer  Prize  for 
editorial  cartooning,  agreed  to  answer  e-mail  questions  from  E^P. 

If  you  were  starting  out  in 
today’s  rather  than  1970’s 
newspaper  market,  do  you 
think  you’d  get  a  syndication 
contract?  Why  or  why  not? 

“That’s  hard  to  say,  espe¬ 
cially  since  my  first  contract 
was  pure  serendipity.  The  ear¬ 
ly  ‘Doonesbury’  didn’t  fit  any¬ 
one’s  definition  of  a  natural  candidate  for 
syndication.  It  was  written  on  the  fly,  crude¬ 
ly  executed,  and  ignored  pretty  much  every 
convention  of  the  business,  largely  because 
its  creator  didn’t  know  any  better.  It  took  a 
new  syndicate  with  no  other  features  (cmd 
thus  nothing  to  lose)  to  take  a  chance  on  a 
strip  that  wasn’t  really  designed  to  reach  a 
broad  audience  in  the  first  place.  In  fact. 

I’m  not  sure  I  knew  what  syndication  was  at 
the  time  it  was  offered  to  me.  I’d  been  car¬ 
tooning  for  all  of  six  weeks  when  Jim  An¬ 
drews  at  UPS  talked  me  into  the  job  I  now 
hold,  so  the  stone  flukiness  of  it  can’t  be 
overemphasized.  Especially  when  you  look 
at  those  early  drawings.  I’ve  always  thought 
my  main  contribution  to  the  comics  page 
was  that  I  meide  it  safe  for  bad  drawing, 
that  ‘Cathy"  and  ‘Bloom  County’  and  partic¬ 
ularly  ‘Dilbert’  would  have  been  unthink- 


“The  goal  is  steady 
excellence,  to  do  the  best 
work  you  can  within  the 
limitations  of  unmerciful 
deadlines” 


able  had  I  not  challenged  the 
assumption  that  competent  draftsmanship 
was  prerequisite  to  a  career  in  cartooning.” 

Should  readers  “trust  any  comic  over 
30”?  Can  a  cartoonist  sustain  high 
quality  in  a  comic  for  that  long  and,  if 
so,  how? 

“Well,  I  suppose  if  I  didn’t  think  that 
were  possible.  I’d  be  doing  something  else 
—  at  least  I  hope  I  would.  The  goal  is  steady 
excellence,  to  do  the  best  work  you  can 
within  the  limitations  of  unmerciful 
deadlines.  The  only  requirement  for  a 
long  career  in  satire  —  besides  not  losing 
your  mind  —  is  a  rolling  sense  of  indigna¬ 
tion  that  the  world  is  so  resistant  to  sanity. 
Once  you  start  thinking  that  we  really 
can’t  do  better,  the  game’s  over.  You 
become  part  of  the  problem.” 


You  were  quoted  in  “Editor  &  Publisher” 
in  1971  as  saying  that  “cartoonists  don’t 
talk  about  things  that  real  people  do.”  Do 
you  think  there’s  more  reality  in  news¬ 
paper  comics  now?  Alittle  more  or  alot 
more?  Are  you  pleased  about  this? 

“There’s  no  question  that  strips  today 
are  much  more  likely  to  reflect  society  in 
all  its  richness  and  complexity  (if  not  yet  its 
diversity).  When  I  started  out,  the  comics 
page  was  this  weird  parallel  universe  that 
bore  very  little  resemblance  to  life  as  people 
really  lived  it.  That’s  not  to  say  that  the 
foibles  comics  described  weren’t  recogniz¬ 
able  —  it’s  just  they  were  so  mDitantly 
generalized  and  inoffensive  that  people 
my  age,  caught  in  powerful  pwlitical  and 
cultural  riptides,  couldn’t  find  anything 
in  them  to  identify  with.” 

As  a  cartoonist/satirist,  who  would  you 
like  to  see  elected  president  next  month? 
As  a  voter,  who  would  you  like  to  see 
elected  president?  Does  passibly 
having  two  different  answers  tug 
at  your  conscience  a  little? 

“From  the  standpoint  of  pure  profes¬ 
sional  self-interest,  virtually  everybody  in 
my  business  would  love  to  see  Bush  elected. 
He’s  the  new  Quayle  —  a  highly  stable 
target  because  his  flaw  is  a  condition  he 
can’t  do  anything  about  — 
and  isn’t  likely  to  change. 
Gore,  on  the  other  hand,  is 
only  as  good  a  target  as  he 
allows  himself  to  be.  ‘Stiff¬ 
ness’  doesn’t  give  you  much 
to  work  with,  and  I  don’t  see 
an  enduring  liability  in  his 
‘dishonesty’  —  in  actuality  a 
flaw  the  media  assigned  him  for  balance, 
but  which  is  now  creating  serious  blowback 
(as  in,  surprise  —Bush  lies,  too!).  My  vote, 
of  course,  is  a  private  matter,  and  as  long 
as  I  vote  my  conscience,  I  suspect  it  will 
leave  me  alone.” 

In  terms  of  “satirizable”  politicians  and 
events,  how  does  the  year  2000  compare 
to  other  periods  since  1970? 

“Well,  nothing  will  ever  compare  to 
Watergate,  a  Golden  Age  for  satire.  The  lies 
of  Watergate,  in  combination  with  those  of 
Vietnam,  fueled  the  broad  outrage  that 
gave  shape  to  everything  from  [Jeff]  Mac- 
Nelly’s  editorial  cartoons  to  ‘Saturday  Night 
Live’  to  National  Lampoon  to  comics  like 
Richard  Pryor  and  Robin  Williams.  It  was 
an  enormously  fecund  period,  although  it 
also  probably  contributed  to  the  overall 


—  GARRY  TRUDEAU 

Doonesbury”  creator 
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coarsening  of  public 
discourse  that  we’re 
Ihing  with  now.  As 
far  as  this  year  goes, 
I’m  having  my  usual 
merry  time.  Knaves 
and  fools  will  never 
be  in  short  supply.” 


BUT,uxK,  -rmMAN, 
60f!E,  HAS  OUrSPSHT /US' 
eVSN  THCXJGHMyPlANG/VBS 
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ONB.) 


Who  is  your 
favorite  ‘Doones- 
bury’  character  and 
why?  Did  you  have 
a  different  favorite 
in  the  past? 

“Zonker,  for  the  usual  alter-ego  reasons. 
If  you  discount  my  essential  optimism,  I’m 
an  incredibly  earthbound  person.  Zonker  is 
barely  tethered  to  the  planet.  Lacey  was  the 
most  fun  to  write.  I  miss  her.” 


Bush  gets  whacked  in  another  “Doonesbury”  strip  showing  the  Republican  candidate  talking  through  his  hat. 

launched  site  will  be  the  posting  of  “Doones¬ 
bury”  the  day,  rather  than  two  weeks  after, 
it  runs  in  print  newspapers.  Also,  the 
uclick-hosted  site’s  huge  archive  will  be  im¬ 
proved  by  the  end  of 2000  to  make  all  30 
years  of  Trudeau’s  comics  searchable  by  con¬ 
tent.  Currently,  the first  25  years  are  acces¬ 
sible  that  way.  And  there  will  be  interactive 
games  such  as  “Ask  Duke,”  electronic  greet¬ 
ing  cards,  an  animated  “Walden  Webcam,” 
and  a  link  to  a  site  that  gives  people  infor¬ 
mation  about  their  elected  representatives. 


Any  comments  on  changes  being  made  at 
http:  / /www.doonesbury.com? 

“They’re  incontestably  fabulous. 
Everyone  should  log  on  Oct.  26,  the  day 
doonesbury.com  2.0  goes  live.  Help  us 
celebrate  the  big  30tb  anniversary  by 
crashing  the  server.” 

Editor’s  note:  One  highlight  of  the  re- 


How  long  will  you  do  ‘Doonesbury’? 

“Haven’t  a  clue.  Probably  when  I  can’t 
find  anyone  who  still  reads  me.  I  feel 
enormously  blessed  that  after  30  years. 
I’m  still  allowed  to  do  what  I  love. 


In  brief 

Rosenthal  was 
AC  exec  and 
NCS  backer 


such  an  important  position.  But  we  don’t 
have  a  deadline,”  said  Tribune  Editorial 
Page  Editor  Bruce  Dold. 

The  newspaper  continues  to  run  car¬ 
toons  by  its  own  creator,  Dick  Locher,  and 
from  syndicates. 

MacNelly,  a  three-time  Pulitzer  Prize 
winner,  died  in  June  of  lymphoma  at  the 
age  of  52.  He  was  syndicated  by  Tribune 
Media  Services,  as  Locher  is  now. 


Beck,  noting  that  Springer  should 
recuse  himself  fi'om  the  process  unless  he 
can  convince  Beck  that  he’ll  be  objective. 

Springer  said  he  did  send  the  e-mail 
message  with  the  “disgracefiil”  reference, 
but  added  that  he  was  giving  his  opinion 
of  actions  Beck  took  after  he  was  asked  to 
leave  the  NCS  board.  Springer  said  the 
ethics  committee,  composed  of  NCS  past 
presidents,  will  look  only  at  Beck’s  actions 
while  he  served  on  the  board. 

But  can  Springer  and  the  committee 
be  objective?  “Absolutely,”  Springer 
replied.  “I  can  assure  you  that  the  past 
presidents  have  no  ax  to  grind  other 
than  what’s  in  the  best  interests  of  the 
National  Cartoonists  Society.” 

The  committee  isn’t  expected  to  make  a 
ruling  until  December  or  beyond.  Beck, 
who  is  involved  in  the  George  W.  Bush 
campaign,  has  asked  that  the  deadline  to 
argue  his  case  with  the  committee  move 
from  Oct.  31  to  Nov.  30  —  an  extension 
Springer  sees  “no  problem”  granting. 

Beck  was  ousted  as  treasurer  after 
months  of  being  at  odds  with  NCS 
President  Daryl  Cagle  about  the  way  the 
organization  and  its  monies  were  managed 
{E^P,  Sept.  18,  p.  17). 

The  54-year-old  NCS  has  more  than  600 
members,  including  many  syndicated  car¬ 
toonists.  —  DaveAstor 


Tim  Rosenthal,  account  manag- 
er-comics  business  at  American 

Color  (AC) ,  died  Oct.  15  ^ _ 

of  scleroderma  at  the  age  of  44. 

The  New  York  state  resident 
was  well-known  in  cartoon 
circles  not  only  for  his  20-plus  iMpi 
years  at  AC  but  for  the  countless  «- 
hours  of  unpaid  work  he  did 
for  the  National  Cartoonists 
Society.  In  1997,  Rosenthal 
received  the  Silver  T-Square 
for  “extraordinary  service”  to 
the  NCS  and  cartooning. 

AC  is  the  prepress  division  of  American 
Color  Holdings,  which  prints  Sunday 
comic  sections. 


FAIRNESS  OF  COMMITfEE 
CHALLENGED,  DEFENDED 
Chip  Beck  is  questioning  the 
objectivity  of  the  chairman  of  the 
National  Cartoonists  Society’s 
ethics  committee,  which  will 
determine  whether  or  not  Beck 
is  reinstated  as  NCS  treasurer. 

But  the  chairman,  former 
NCS  President  Frank  Springer, 
said  he  and  the  committee  will  be  fair. 

Beck,  voted  off  the  NCS  board  last 
month,  said  Springer  sent  him  an  e-mail 
message  several  weeks  ago  “calling  my 
alleged  behavior  ‘disgraceful.’”  This  was 
before  Springer  succeeded  “Beetle  Bailey” 
creator  Mort  Walker  as  head  of  the  ethics 
committee  {Ei3P,  Oct.  2,  p.  42). 

“I  was  a  bit  shocked  that  Frank  would 
have  issued  a  ‘verdict’  even  before  I  had  a 
chance  to  address  any  of  this  with  him,”  said 


Tim  Rosenthal 


MacNelly  will  be  replaced, 
BUT  ‘Tribune’  not  sure  when 

The  Chicago  Tribune  is  still  deciding  who 
to  hire  to  succeed  late  editorial  cartoonist 
Jeff  MacNelly. 

“We’re  going  to  pick  a  replacement.  It’s 
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Call  TMS  at  800-245-6536  for  rates  and  availability. 

Read  sample  columns  and  take  delivery  of  PC  Parents  at  ^ 
www.tms.tribune.com.  This  column  moves  on  Tuesday  for 

Friday  release. 

t  .  . 

* 

learn 
kids  already  know 


Each  week,  Mark  Ivey  and  Elizabeth  Kemper  help  families  get 
the  most  out  of  their  computer  by  dissecting  computer  lingo 
into  plain  €nglish.  They  provide  parents  with  a  guide  to  keep 
them  up-to-date  on  the  Internet  and  their  home  computers. 
Ivey  and  Kemper  are  NOT  computer  engineers— they'ce 
experienced  technology  educators  and  professional 
communicators^who  advocate  shoulder-to-shoulder  family 
interaction  while  using  their  computer  for  education, 
entertainment  or  personal  growth.  _ 

*  - 

PC  Parents  is  a  great  fit  for  yotir  technology  or  family  pages. 

Here  are  a  few  topics  from  recent  columns: 

•  Creating  a  family  Internet  site  to  keep  in  touch  with  relatives 

•  Getting  your  family  activities  organized  with  Internet  planners  • 

•  Using  computers  to  teach  your  kids  about  money  ,  . 

•  Protecting  your  kids  online 

•  Raising  girls  ready  for  the  digital  world 

•  Solving  health  problems  and  finding  pediatricians  online 

•  Using  your  PC  as  a  homework  helper  (and  parental  sanity  saver) 
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More  money,  less  waste:  In  London,  users  fathom  flexo's  future 

BY  JIM  ROSENBERG 

VER  READY  TO  DEFEND  AND  VIGOROUSLY  PROMOTE 


E  their  process,  proponents  of  newspaper  flexography 
have  technical  and  commercial  reasons  for  optimism 
this  year,  the  sober  acknowledgement  of  the  perma¬ 
nence  of  their  small  numbers  notwithstanding. 

At  Flexo  Conference  2000  on  the  south  side  of  the  Thames  in  Lon-  j 
don’s  Docklands,  European  and  North  American  production  man¬ 
agers  were  buoyed  by  optimism  for  their  industry  and  printing  j 

process  buoyed  by  no  less  a  figure  than  ^ ^ 

Murdoch  MacLennan:  one  of  their  own  j 

who’s  risen  to  the  top  of  one  of  the  world’s  ^ 

biggest  newspaper  publishing  houses  and  a  \  { 

printing  subsidiary  that  operates  the  indus-  j; 

try’s  largest  flexo  press  installation.  l  V  I 

President  of  the  board  of  directors  of  j  | 

IFRA,  the  premier  international  newspaper  |  j  ' A  1 
and  media-technology  organization,  and  y  i 

managing  director  of  Associated  News-  .  jyu  I 

papers  Ltd.  (ANL),  a  print  and  new-media  j 

squarely  in  the  thick  of  information-age  ^ 

competition,  insisting  that  predictions  they  2  j  .  | 

would  be  the  first  to  be  swept  away  were 

“already  proven  to  be  far  too  simplistic.  ~  " 

“A  newspaper  has  personality.  It  creates 

loyalty,”  said  MacLennan,  noting  that  ;  ^haftless  Flexoman  on  Lincoln’s  concrete  table 

neither  the  Web  nor  TV  cannot  easily  !  business  model  similar  to  that  of  Sweden’s 

duplicate  its  comprehensiveness.  “There  are  Modem  Times  Group.  Unlike  its  name- 
more  words  on  the  front  page  of  the  Lon-  j  sakes  elsewhere,  London’s  colorful  Metro 

don  Times”  he  said,  “than  there  are  in  a  mns  to  48  saddle-stitched  pages  loaded 

half-hour  television  news  broadcast”  with  ads  and  longer  stories.  And  the  plant’s 

—  to  which  he  added  his  medium’s  water-based  flexo  inks  stay  on  the  pages 

portability,  readability,  immediate  avail-  and  off  commuters’  hands  cind  clothing, 

ability,  and  user-directed  accessibility.  (Mixed  by  a  newspaper  from  concen- 

In  addition  to  three  paid  national  dailies,  trate,  those  inks  are  transferred  from  a 
ANL’s  Harmsworth  Quays  plant  also  pro-  laser-engraved  chromium-oxide-coated 
duces  Metro,  a  ff  ee-distribution  tabloid  for  anilox  ink-metering  roll,  wiped  free  of  ex¬ 

commuters  with  the  same  name  as  and  a  cess  ink  by  a  doctor  blade,  to  a  cushioned. 


Shaftless  Flexoman  on  Lincoln’s  concrete  table 

business  model  similar  to  that  of  Sweden’s 
Modem  Times  Group.  Unlike  its  name¬ 
sakes  elsewhere,  London’s  colorful  Metro 
mns  to  48  saddle-stitched  pages  loaded 
with  ads  and  longer  stories.  And  the  plant’s 
water-based  flexo  inks  stay  on  the  pages 
and  off  commuters’  hands  cind  clothing. 

(Mixed  by  a  newspaper  from  concen¬ 
trate,  those  inks  are  transferred  from  a 
laser-engraved  chromium-oxide-coated 
anilox  ink-metering  roll,  wiped  free  of  ex¬ 
cess  ink  by  a  doctor  blade,  to  a  cushioned. 


UV-imaged,  plastic  relief  plate  that  delivers 
a  light  impression  to  the  paper.  Improve¬ 
ments  to  those  components  and  consum¬ 
ables  eliminated  flexo’s  early  flaws  and  con¬ 
tinue  to  fine-tune  operation  and  quality.) 

For  MacLennan,  Metro  is  cause  for  opti¬ 
mism  about  nevrepapers  and  flexo.  It’s  cap¬ 
tured  a  big  chunk  of  underground  attention 
since  its  March  1999  launch,  based  on  re¬ 
search  showing  half  of  London’s  800,000 
subway  commuters  were  not  regular  news¬ 
paper  readers  and  that  no  existing  title 
dominated  that  market  segment.  It  repre¬ 
sents,  said  MacLennan,  “a  continuing  and 
different  role”  for  newspapers,  extending 
demand  for  news  in  print  by  increasing 
quality,  while  lowering  production  and  dis¬ 
tribution  costs.  Flexo’s  cost  and  quality  con¬ 
tributions,  he  told  the  group  dominated  by 
U.S.  newspapers,  can  help  ink  on  paper 
thrive  in  an  online,  on-screen  world. 

Meanwhile,  back  in  the  United  States, 
news  flexo’s  principal  market  has  been 
growing  in  significance  and  size,  if  not  in 
number  of  sites.  Thwarted  in  trials  in 
several  mju'kets  over  the  years,  flexo’s 
long-awaited  competition  with  offset 
dailies  in  metro  meu'kets  is  finally 
happening  —  and  in  unexpected  ways. 

With  the  Pittsburgh  Press  defunct,  the 
city’s  Post-Gazette  had  the  market  largely  to 
itself,  adding  color  to  its  letterpress  editions 
with  slipped-in  Colormax  units  from 
Koenig  &  Bauer  AG  (KBA).  Already  nib¬ 
bling  eu'ound  the  edges,  Tribune-Review 
Publishing,  from  nearby  Greensburg,  Pa-, 
then  launched  a  full-fledged  Pittsburgh 
edition,  building  a  plant  in  suburban 
WarrendaJe  to  house  keyless  Goss  News- 
liner  and  Universal  offset  color  presses. 

The  Boston  Herald  employs  Colormax 
units  to  challenge  the  colorful  offset  Boston 
Globe,  its  bigger  competitor.  Under  its  new 
owner,  the  New  York  Times  Co.,  the  broad¬ 
sheet  Globe  converted  to  a  smaller  12V2- 
inch  page.  The  tabloid  Herald,  meanwhile, 
is  expjmding  its  color  with  more  Colormax 
units  and  its  market  by  acquiring  Fidelity 
Investments’  Community  Newspaper  Co. 

Across  the  country,  Hearst  Corp.  bought 
its  joint-operating-agreement  partner’s  San 
Francisco  Chronicle  and  sold  its  Examiner 
to  local  publisher  Ted  Femg.  Hearst  keeps 
the  JOA’s  three  flexo  plants  (PEC  conver¬ 
sions  and  new  MAN  Roland  presses),  pre¬ 
sumably  leaving  Fang  to  publish  the  Exam¬ 
iner  with  his  other  offset-printed  titles. 

But  if  North  American  flexo  users’  net 
numbers  (roughly  three  dozen)  aren’t  in¬ 
creasing,  neither  is  its  attraction  diminish- 
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ing.  In  Vancouver,  Canada’s  Southam  re¬ 
placed  a  conversion  with  new  MAN  olfset 
before  Boston  bought  flexo;  the  Long 
Beach,  Calif,  Press-Telegram’s  new  owner 
closed  its  pioneering  flexo  pressroom,  but 
several  flexo  sites  converted  to  new  presses 
and  others  added  capacity;  the  Miami  Her¬ 
ald  gave  up  its  flexo  color  for  all-offset  Goss 
keyless  before  the  Lincoln  (Neb.)  Journal 


manager.  (If  Raleigh  finds  no  buyer  for  the 
presses,  theyTl  go  into  the  plant  it  will  begin 
building  next  year,  said  N^O  Operations 
Director  Danny  Collins.) 

Soon  to  house  eight  presses  and  now 
printing  four  dailies,  Harmsworth  Quays  is 
Britain’s  only  flexo  plant.  In  contrast,  13 
newspapers  representing  27%  of  Italy’s  cir¬ 
culation  are  printed  on  flexo  presses  —  afl 
from  domestic  manufacturer  Cerutti. 

Once  a  perennial  presence  at  Nexpo, 
Cerutti’s  news  flexo  business 
dates  from  the  mid-1980s.  Most 
of  its  activity  today  is  on  the 
commercial  side,  including  di¬ 
rectory  presses  and  gravure  ma¬ 
chines.  Still,  10%  of  last  year’s 
revenue  flowed  from  news 
o^htiod  flexo  sales  and  70%  came  fix)m 
J  ^  exports,  said  Daniele  Tempo- 
J  \  rin,  Cerutti  research  and  de- 
velopment  chief  It’s  also  sold 
flfixo  units  as  add-ons  to  ofF- 
set  presses.  Cerutti  has  de- 
vised  its  own  automatic  web 
tension  control  for  flexo 
•SHw  presses  using  presetting  and 
electromechanical  feedback. 

A  dozen  single-  and  double- 
wide  Cerutti  presses  in  eight 
^  y  plants  print  950,000  copies  of 
s  La  Repubblica,  a  national  daily 
*  in  Italy.  Cerutti  works  with  the 
paper  to  characterize  all  presses, 
optimize  ink  settings,  and  visually 

f  check  gray  balance  to  achieve  uni- 
formity  among  all  print  sites.  Be¬ 
cause  there  was  no  room  for  plant 
/  expansion,  Cerutti  also  provided  a 
I  rewinder  (vdth  PressTech  controls 
;  and  Indramat  drives),  dryer,  chillers, 
web-remoisturizing  unit,  and  automat¬ 
ic  length-control  to  allow  La  Repub¬ 
blica  to  handle  its  own  preprinting. 

With  the  preprinting  equipment,  said 
Temporin,  “The  publisher  doubled  his  color 
capacity  on  the  existing  presses.” 

Harmsworth  Quays’  big  Flexo-Courier 
presses  maybe  KBA’s  single  flexo  showcase 
in  Europe,  but  for  the  U.S.  market  it  sup¬ 
plies  the  more-compact  Colomax  machines 
made  at  its  York,  Pa.,  factory.  In  sketching 
the  evolution  of  Colormax  models.  Technol¬ 
ogy  Vice  President  Jan  Lindstrom  empha¬ 
sized  the  importance  of  couple  timing  in 
the  shaftless  five-color  units  because  print 
sequencing  of  the  couples  —  two  couples 
over  three  conunon-impression  couples  — 
can  vary,  unlike  the  straight  lead  through  a 
tower  configuration. 

KBA  simplified  the  Colormax  control 


system.  Based  on  Microsoft  NT  Server  and 
SQL  database  technology  and  running  over 
Ethernet,  it  now  sports  a  Wonderware- 
based  template-type  interface  that  Lind¬ 
strom  compared  to  filling  in  a  spreadsheet 
instead  of  writing  a  spreadsheet.  Other 
changes  include  a  new  fountain  with  fewer 
parts  and  more-durable  end  caps  that  con¬ 
tain  overflow  and  ink  allowed  to  leak  past 
the  seals.  “The  trick,”  said  Lindstrom,  “is  to 
minimize  the  force  at  the  seal,”  which  is 
critical  to  the  life  of  the  doctor  blade  — 
which  wipes  the  anflox  roll. 

Flexo’s  newest  site  runs  five  five-couple 
MAN  Roland  units  that  represent  the  press 
maker’s  latest  technology,  which  borrows 
much  from  its  offset  designs.  Installed  last 
year  on  a  concrete  “table-top,”  the  Lincoln 
(Neb.)  Journal  StaPs  shaftless  Flexoman 
began  running  pre-prints  in  March  and 
daily  editions  on  four  webs  in  July,  using 
70-degree  formers  to  eliminate  wrinkling 
and  a  plow  folder  for  commercial  jobs,  said 
Gene  Bosco,  MAN  project  manager. 

Once  start-up  fluid-containment  prob¬ 
lems  were  solved  (pans  too  small  to  catch 
all  the  ink  and  water,  air  compressor  oil 
finding  its  way  into  clutches),  the  press  has 
run  at  up  to  70,000  cph  with  no  roller 
bounce  thanks  to  Western  Lithotech 
straight-across  magnetic  lockups  and  with 
only  200  cold-start  waste  copies  (30  at  a 
wami  start,  25  of  which  are  white). 

At  the  high  end  of  flexo  printing,  the 
Flexoman  prints  from  100-line  screens, 
adding  clarity  to  flexo’s  alrecidy-vibrant 
color  and  a  huge  complement  of  commer¬ 
cial  work  to  the  recently  redesigned  75,591- 
circulation  (84,208  Sundays)  daily. 

Likened  by  Bosco  to  a  commercial  shop 
that  produces  a  newspaper,  the  pressroom 
puts  out  a  million  copies  a  week  of  com¬ 
mercial  work  —  inserts,  “Wheels  &  Deals,” 
the  University  of  Nebraska’s  Daily  Nebras¬ 
kan,  and  more.  In  all,  70%  of  press  time  is 
devoted  to  commercial  work,  according  to 
Night  Pressroom  Supervisor  Chris  Lenhoff", 
who  said  the  commercial  business  contin¬ 
ues  to  grow.  (Some  conunercial  work  that 
predated  flexo  was  handled  by  a  print  shop 
operated  by  the  former  co-owners,  with  Lee 
Enterprises  Inc.,  of  Journal  Star  Printing 
Co.  before  the  afternoon  Journal  merged 
with  the  Star  in  the  mid-1990s.) 

In  an  industry  where  million-  or  multi- 
million-dollar  presses  topically  lay  idle  for 
almost  20  hours  a  day.  Journal  Star  mid¬ 
night  press  runs  may  last  until  2  or  2:30 
a.m.  —  but  commercial  jobs  that  com¬ 
mence  at  4  a.m.  often  don’t  end  until  6  p.m. 
That’s  the  kind  of  utilization  that  publishers 
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Not  shown  among  the  various  products  Lincoln 
prints  is  the  16,000-circ  Daily  Nebraskan. 

Star  bought  MAN s  newest  Flexoman.  In 
eastern  Tennessee,  the  merged  Chat¬ 
tanooga  Times  and  Free  Press  (product  of 
another  dissolved  JOA)  takes  up  flexo  even 
as  The  Knoxville  News-Sentinel  gives  up 
flexo  for  MANs  new  straight-only  double¬ 
wide  offset  press. 

And  a  long-awaited  decision  by  The  Buf¬ 
falo  (N.Y.)  News  now  seems  more  likely 
than  ever  to  tilt  in  favor  of  flexo.  Unwilling 
to  wait  until  2004  to  buy  5-year-old  Color- 
max  presses  from  The  News  ^  Observer, 
Raleigh,  N.C.,  the  largest  of  the  country’s 
few  remaining  letterpress  sites  is  still  “look¬ 
ing  real  hard”  at  flexo,  said  Bryan  Carr, 
Buffalo’s  prepress  and  press  operations 
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and  vendors  have  talked  about  since  the 
late  1980s  —  and  more  since  the  introduc¬ 
tion  of  “semicommercial”  single-wide  news¬ 
paper  presses  in  the  1990s. 

And  it’s  the  kind  of  work  full  flexo  sites  — 
especially  those  willing  to  experiment  — 
have  sought  and  often  won  for  the  past  10 
years  (E&P,  Dec.  26, 1992;  Dec.  4, 1993). 

With  operating  economies  —  simpler 
machine  (no  long  trains  of  ink  and  damp¬ 
ener  rollers),  simpler  operation  (keyless 
inking),  generally  sewerable  effluent  (no 
VOCs  or  toxics),  very  low  paper  waste  — 
offset  by  more  costly  ink,  plates,  and 
component  cleaning  or  replacement,  flexo 

can  play  to  its  other  strengths  of _ 

rub-lree  inks  and  striking  color. 

But  many  at  the  Lxjndon 
meeting  maintained  that  the  re¬ 
turn  on  flexo  may  only  exceed 
that  of  offset  if  users  take  advan¬ 
tage  of  its  benefits  to  win  com¬ 
mercial  contracts.  That  money 
comes  from  fine  printing  on 
premium  papers,  said  The  Press 
of  Atlantic  City  Production  Director  John 
R.  Rodney,  next  year’s  Newspaper  and  Pub¬ 
lication  Flexo  Users  Group  president  (who 
earlier  served  in  the  same  capacity  while 
running  production  at  the  former  Guy  Gan¬ 
nett  newspapers  in  Portland,  Me.) 

“I’m  up  against  offset ...  even  within  my 
own  company,”  remarked  Kevin  Merkley, 
technical  manager  at  commercial  printer 
American  Color  Graphics.  Advertisers,  he 
said,  like  the  high-bright  papjer  stock  that 
makes  their  inserts  stand  out,  and  superior 
grades  increase  profits  and  add  value  to 
special  sections.  Mtematively,  flexo  also 
prints  well  on  the  lighter-weight  newsprint 
and  directory  paper  that  hold  down 
customers’  materials  and  mailing  co.sts. 

Evansville  (Ind.)  Courier  &  Press  Press- 


from  Teflon-coated  bars,  including  a 
stream  from  a  spiral  bar  that  lifts  the  color¬ 
laden  web  slightly  off  the  roller.  The  addi¬ 
tion  prevents  “helps  control  wrinkles”  and 
prevent  ink  set-off  onto  rollers. 

Parrish  urged  running  test  rolls  for  print- 
ability  and  runnability  before  committing 
to  a  type  of  paper. 

The  Concord  (N.H.)  Monitor  ran  com¬ 
mercial  work  on  standard  newsprint  for 
five  years  before  switching  to  an  85-pound 
sheet  from  Avenor  (now  Bowater).  In  the 
five  years  since,  it  has  printed  jobs  on  45- 
pound  smooth  stock  and  40-pound,  70- 
and  80-bright  stock  —  like  Evansville, 


For  premium  papers,  “we 
use  the  same  inks,”  add  air 
on  the  rollers  and  sometimes 
slow  the  press. 


—  LEE  PARRISH 

EVANSVILLE  (IND.)  COURIER  e#  PRESS 


using  the  same  ink  for  all  papers.  Abitibi’s 
80-bright  “is  working  well  for  us,”  said 
Production  Manager  Chuck  Vincent. 
“That’s  the  choice  of  most  of  our  cus¬ 
tomers  now,”  he  added,  noting  that 
deliveries  have  risen  from  one  truckload 
a  quarter  to  two  truckloads  a  month. 

A  Bowater  roto  sheet  that  also  looks 
good,  Vincent  added,  has  a  long  drying 
time  that  allows  the  ink  to  re-wet  and 
run.  As  in  Evansville,  the  Worcester, 
Mass.,  Telegram  &  Gazette  has  to  “slow 
the  press  down  to  about  30,000  [copies] 
per  hour”  to  run  hard-to-dry  sheets,  said 
Operations  Director  Kurt  E.  Parent. 
Vincent  said  Concord  doesn’t  use  dryers, 
but  probably  will,  as  it  tries  to  improve 
printing  of  solid  tones.  So  far,  it  has  only 


States  were  able  to  process  a  substantial 
percentage  of  flexo  printing  in  recovered 
newspapers.  At  the  same  time,  ink  suppliers 
worked  on  more  deinkable  flexo  formulas 
and  the  Centre  Technique  du  Papier  (CTP), 
in  Grenoble,  France,  helped  to  identify 
problems  and  develop  deinking  methods. 

Stressing  a  need  for  collaboration 
(including  machinery  and  chemical 
suppliers),  Nick  Leigh,  FlexoNews 
manager  for  Sun  Chemical’s  Usher  Walker 
division  in  the  United  Kingdom,  pointed  to 
work  by  his  firm’s  London  lab,  a  sister  com¬ 
pany  in  Germany,  the  German  government, 
Darmstadt  University,  La  Repubblica,  and 
Cl  p’s  pilot  plant.  He  said 
researchers  are  faced  with  a 
I  1  .  small  window  for  maintain- 

IQ  Uir  jj^g  printability  and 

nCtimCS  mnnability  while  achieving 

deinkability. 

Recent  CTP  testing,  said 
LEE  PARRISH  showed  deinking  of 

URlER  e#  PRESS  »  new  flexo  black  formula 
yielded  newsprint  within  a 
[  few  percentage  points  of  the  brightness  lev- 
I  el  achieved  by  offset  black  and  greater  dif¬ 
ferences  in  whiteness,  though  significantly 
better  than  Sun’s  standard  flexo  black.  A 
mix  that  included  30%  flexo  color  yielded  a 
final  brightness  only  1.5  point  below  offset. 

Citing  the  United  Kingdom  as  the  world 
leader  in  the  use  of  recycled  paper,  Cl'P’s 
Gerard  Galland  said  that  “old  newspaper  is 
I  now  the  main  source  of  fiber  to  produce 
j  newspapers  in  Europe.”  With  drawbacks  to 
washing,  limits  on  flotation,  and  problems 
in  particle  size,  redeposition,  and  pH,  Gal¬ 
land  said  his  center’s  general  conclusion  is 
that  while  results  of  flexo  deinking  are  im- 
!  proving,  such  water-based  inks  “cannot  be 
deinked  by  conventional  processes.” 
j  Still,  suppliers  claim  success.  From 


[  i  room  Manager  Lee  Parrish  told  colleagues 
!  j  that  they  can  print  the  same  materials  that 
j  I  are  shipped  to  their  mail  rooms.  His  paper 
j  went  to  a  50-inch  web  two  years  ago,  but  it 

!  I  prints  commercial  work  on  54-,  50-,  and 
I  48-inch-wide  webs  —  to  the  tune  of  2^/2 
j  million  pages  weekly  with  “very  little 
I  changeover”  in  moving  from  newsprint 

j  j  to  other  paper  stocks.  The  better  grades 
j  I  require  a  lighter  impression,  he  said,  but 
j  I  “we  use  the  same  inks,”  with  occasional 
I  j  changes  to  their  viscosity, 
j  Because  ink  doesn’t  soak  into  slicker 
coated  or  smoother  supercalendered  stock, 
Parrish  said,  slowing  the  press  can  help  the 
I  sheet  dry.  But  for  four-color  work,  “proba- 

I  bly  the  most  important  thing”  Evansville 
did,  he  continued,  was  adding  forced  air 


;  a  festoon  lead  to  air  the  web. 

I  Paper  used  in  other  pressrooms  ranges 
from  Abitibi  Premium  70  for  a  furniture 
I  store’s  weekly  insert  and  other  items 
i  printed  at  the  Providence  (R.L)  Journal 
to  55-pound  kraft  that  requires  The 
I  Charlotte  (N.C.)  Observer  to  back  off 
I  its  impression  somewhat  to  Abitibi’s 
i  40-pound  “alternative  offset”  at  The 
\  Fresno  (Calif.)  Bee. 

I  Paper  represents  another  kind  of  success 
i  for  those  who  chose  flexo.  The  process  that 
generates  safe  platemaking  and  press  wash- 
!  waters  and  minimal  start-up  and  printed 
!  waste  paper  is  also  yielding  to  recycling. 

If  the  wash  process  alone  could  not  deink 
papers,  by  the  mid-1990s  two  deinking 
!  plants  in  Europe  and  two  in  the  United 


i  Schmidt,  a  German  maker  of  flexo  inks  for  j 
50  of  its  100  years,  Hans  Bremer  said  work  1 1 
since  1993  has  led  to  a  deinkable  alkaline  !  1 
I  ink  with  satisfactory  printability  and 
I  runnability  results  on  a  newspaper  press.  j 
I  And  Southeast  Paper  Manufacturing  Co. 
j  (owned  by  Knight  Ridder,  Cox,  and  Media 
j  General,  it’s  North  America’s  largest  maker 
i  of  100%  recycled  newsprint)  uses  three-  |  i 
i  stage  washers  and  some  flotation  on  flexo  J  j 
!  papers.  In  a  test  of  recycled  newsprint  from  i  | 

i  its  Dublin,  Ga.,  mill,  S2dd  Technical  Service 
I  Pvepresentative  Morris  Weeks,  “brightness 
I  did  not  change,  whiteness  did  not  change.” 

From  the  News  &  Observer,  which  sends  to  ] 
i  Dublin  the  50%  of  production  it  recovers  j  I 
I  Irom  readers,  Collins  confirmed  that  “the  ! 

1  recycling  definitely  does  work.”  11 
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www.arealinks.  net/Satori  Pub/ 


-ANNOUNCEMENTS- 


NEWSPAPER  APPRAISERS 


APPRAISALS  &  Formal  Business  Plans 

KAMEN  &  CO.  GROUP  SERVICES 
NY  (516)  379-2797 
Fax  (516)  379-3812 

Tampa,  FL  (727)  786-5930 
E-mail:  kamenandco@aol.com 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


WHAT’S  YOUR  PAPER  WORTH? 
Find  Out  Today!  It’s  Free! 
www.mediamergers.com 


NEWSPAPER  BROKERS 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

PO.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 


NEWSPAPER  BROKERS 


780  Sold -Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  S. West/West 
(505)524-0122 

John  Szefc,  Midwest  (914)  291-7367 
Michael  Bradley,  Northeast 
(508)  563-2835 


BILL  MATTHEW  COMPANY 
conducts  professional,  confidential  negotia¬ 
tions  for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053  or  write  Box  3129, 
Clearwater  Beach,  FL  34630 

No  obligation  of  course. 


GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Affiliated  with  Mel  Hodell 
Nationwide  Sales,  Acquisitions,  Mergers 
5196  Benito  St,  #11,  Montclair,  CA  91763 
(909)  626-6440,  Fax  (909)  624-8852 
www.media-broker.com 


Leader  in  Sale 
of  Community 
Newspapers 

Check  our  Rifcrcucus 

(214)265-9300 


Ted  Rickenbacher 


Rickenbacher  Media 

Dcsio  Dr..  Dalla.s.  TX 
www.rickenbachLTmcdia.com 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 

(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 


MICHAEL  D.  LINDSEY 
Experienced  —  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 
www.publicationsforsale.com 


PHILLIPS  PROPERTIES.  INC. 
Consultants  -  Investments 
Management  -  Brokers 
PO.  Box  219 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 


THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
"A  tradition  of  service  to 
community  newspapers" 
(580)  421-9600 
P.O.  Box  1985,  Ada.  OK  74821 
www.bolitho.com 


-ANNOUNCEMENTS-. 


NEWSPAPERS  FOR  SALE 


Excellent  Opportunities  for  a  qualified 
Entrepreneur  -  HAWAII  Community 
monthly,  with  recently  expanded  cov¬ 
erage  area;  FLORIDA:  Keys  lifestyle 
monthly.  Mayo  Communications,  (813) 
971-2061. 


FOR  A  LIST  OF 
Publications  For  Sale  GoTo  ... 
www.mediamergers.com 


MUST  SELL  6  year  old  children's/Family 
newspaper.  Distributed  in  schools  and 
community.  Based  in  Eastern  Wake, 
Johnston  and  Wayne  Countries  in  NC. 
Call  (919)  365-5592  ask  for  Annette 


TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger,  ATN,  1801  Exposi¬ 
tion,  Austin,  TX  78703-2833. 

(512)476-3950 


WEEKLY  NEWSPAPER  COMPANY, 

located  in  Chicago  suburbs  For  Sale. 
Sales  are  growing  rapidly.  Owner  to 
retire.  Will  take  contract  sale,  call  for 
more  information  (708)  647-1111  we 
own  12  weeklies,  buy  all  or  part.  Owner 
will  assist.  Upgraded  computers. 


NEWSPAPERS  WANTED 


LIBERTY  GROUP  PUBLISHING 
is  aggressively  seeking  newspapers  and 
other  print  publication  acquisitions.  LGP 
is  owner/operator  of  approximately  300 
publications,  including  64  daily  news¬ 
papers.  All  correspondence  and  dis¬ 
cussions  are  confidential.  Contact: 

KEN  SEROTA 
President  &  CEO 
3000  Dundee  Rd.,  Suite  202 
Northbrook,  IL  60062 
Phone:  (847)  272-2244 


NEWSPAPER  BROKERS 


NEWSPAPERS  WANTED 


NICHE  PUBLICATION,  preferably 
monthly,  which  is  or  can  be  published  in 
Florida.  Mayo  Communications,  (813) 
971-2061. 


PUBLICATIONS  FOR  SALE 


ANNUAL  PUBLICATION  IN  the  South¬ 
east  is  available.  Great  opportunity  for 
couple  with  graphics  skills,  weekly, 
small  daily,  or  aggressive  young  retiree 
with  sales  background.  Illness  forces 
sale. 

Box  01386,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


FREE  LISTING  in  nation’s  marketplace 
for  buying  and  selling  publications. 

www.publicationsforsale.com 


PUBLICATION  BUSINESS  FOR  SALE 

Twin  cities  area,  Minnesota: 

1. )  Internet  Guide/Directory,  estab¬ 
lished  3  1/2  years.  Call  Peggy 
Scheeler  at  (612)  331-8392 

2. )  Real  estate  magazine,  established 
20  years  $150k.  Call  Bob  Griesgraber 

at  (612)  331-8392 


Publications  For  Sale 
Upstate  New  York  weekly  with  four 
supplemental  monthly  for  sale.  $300k 
yearly  income.  Owner  leaving. 

Call  (518)  747-9056,  ask  for  Jerry. 


-EQUIPMENTS  SUPPLIES- 


CAMERA  &  DARKROOM 


NO  NONSENSE  50  ’  WEB 
SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)372-0372 


NEWSPAPER  BROKERS 


I  I  Confidential  Appraisal 
t  j  for  Estate,  ESOP, 

I  '  Partners,  Bank,  Tax, 

I  Stock,  Assets 


Bolitho-Cribb 
&  Associates 

Publication  Brokerage 
&  Appraisals  est1923 
Over  2000  papers  sold 


cribb.com 

Confidential  •  Convenient 
24  hours  a  day,  7  days  a  week 


Please  call  us  to  discuss  your  options  in  a  sale 


John  Crlbb 
406-586-6621 
104  E.  Main,  Suite  402, 
Bozematv  MT  59715 
jcribbdimt.net 


Jim  Hicks 
307-684-7431 
336  US  16  East, 
Buffalo,  WY,  82834 
jfhicksOtrib.com 


Tom  Karavakis 
941-403-4133 


For  a  listing  of  publications  for  sale,  go  to  www.cribb.com 


www.eclitorandpublisher.com 


OCTOBER  23,  2000  EDITOR*  PUBLISHER  CI..1,SSIFIEDS  Cl 


Phone:1-888-825-9149  ~  CLASSIFIED  ADVERTISING  ~  Fax :  (646)  654-5312  \ 

.  .-i 

770  Broadway,  7th  Floor,  New  York,  NY  10003  hpreuss@editorandpublisher.com  \ 


-EQUIPMENT  &  SUPPLIES- 


PRESSES 


-INDUSTRY  SERVICES- 


_ MAILROOM _ 

BIG  STUFF  SOLUTIONS 
Need  to  feed  big  stuff? 

See  our  feeders,  hoppers  and  more  at: 
WWW. bigstuff-stepper.com 
(913)782-2584 

BUY/SELL/ALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
Harris/Heidelberg/Hall 
Stitcher/Trimmers  &  Inserters 

Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 

PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817,  Fax  (770)  590-7267 


PREPRESS 


Currently  Available  from  Inland 

•  5-unit  HARRIS  1660  with  double  2:1 
folder,  air  angle  bars,  two  200HP 
motors,  five  MEG'S,  Clean  and  in 
good  mechanical  condition  -  1978  vin¬ 
tage. 

•  22"  GOSS  COLORLINER,  27  printing 
couples,  double  3:2  160-page  folder, 
nine  45"  RTP’s  - 1990  vintage, 

•  6-unit  GOSS  URBANITE  with  U- 
1032  folder,  two  125  HP  drives. 
Refurbished  and  ready  to  ship. 

•  GOSS  COMMUNITY  presses,  add-on 
units,  folders,  upgrades,  reconfiguring, 
reconditioning  &  installation  services, 

•  GOSS  SUBURBAN  units  -  900, 
1000,  and  1500  series. 

•  5-unt  HARRIS  VISA  press  with  JF7  & 
30  HP  drive  (ductor  style  units). 

•  8-unit/2-folder  Web  Leader  press. 
1980  vintage. 

Inland  Newspaper  Machinery  Corp. 

P.O.  Box  15999,  Lenexa,  Kansas  USA  66285 
(913)  492-9050  •  FAX  (913)  492-6217 
www.inlandnews.cam 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International,  L.L.C. 

Web  Press  Sale 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED:  HARRIS  V25  V22 
V15A  V15Dor  845;  KING  Process  Color 
or  Daily;  GOSS  Community  Urbanite 
Metro;  SOLNA  D30  C96 

Tel:  (913)648-2000 
Fax:  (913)648-7750 


CONTINENTAL  PRINTING  MACHINERY 

11104  WalrondAve 
Kansas  City,  MO  64137 
Telephone:  (816)761-4749 
Fax:  (816)  765-0992 
or  E-mail:  kwlworld@msn.com 
We  move  and  Install  Newspaper  Printing 
Presses  all  makes  and  models,  single 
width.  Will  repair  or  rebuild  on  site. 


NEWSTEC,  INC, 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 
•Spare  Parts^Training  •Installation 

•  Mailroom  Systems  •Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 

Terry  Connors,  Director  of  Sales 
Phone:  (508)  850-7945 
Fax:(508)850-7951 
www.newstec.com 


FOUR  1969  Goss  oil  units,  new  cylin¬ 
ders,  Community  folder.  $70,000. 

Call  (207)  743-7011 
mainejameslO@hotmail.com 


INTER-CONTINENTIAL  GRAPHICS,  INC. 

Web  offset  presses:  (941)  561-6401 
www.intercontinentialgraphics.com 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528,  Fax  (770)  552-2669 


MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 
MOUNTAIN  STATES,  INC. 

(800)257-3045 
WWW. msicylinders.com 


WANTED  TO  BUY 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817,  Fax  (770)  590-7267 


ADVERTISING  SERVICES 


Post-iT' Note  Advertising  by 

NoteAds4:om 

NoteAds.com,  Inc.  is  your  source  for  the 
printing  and  placenoent  of  Post-tf  Note  ads. 

•  Proven  to  enhartco  readership  and  response 
of  your  print  'Dedia  advertising 

•  Aiithonzed  dtsiripjtor  of  3M. 

1-877-668-3231  Post-it 

www.noteads.com  Nou-4 


CIRCULATION  SERVICES 

38  YEARS  NEW 
EXPERIEN 

SPAPER  ’ 
ICE 

Metro  News  Service,  Inc. 
Nationwide  TELr-MARKKTlNG 
Horace  Southward 
(877)550-1515 
Eric  Southward 

www.metro-news.com 


HEADLINE  PROMOTIONS,  INC. 
TELEMARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs. 
Professional  representation 
that  you  demand. 

COMPARE!  Test  Programs  Available 

E-mail:  Hdlinel@aol.com 
fora  list  of  references. 

Dennis  McQuillan 
(800)  260-9823 


MARKETING  PLUS  INC. 
Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus  Quan¬ 
tity  sales!  Phone  (732)  738-5100,  Fax 
(732)738-5115 
E-mail  JanMont@Earthlink.com 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 
WWW.PROSTARTS.COM 


SPECTRUM  MARKETING  SERVICES 
A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 


CIRCULATION  SERVICES 

TELEMARKETING  PROF.  INC. 

Paper  People  specializing  in  stop  savers,  con¬ 
versions,  new  hook-ups  &  cold  calling.  On 
the  spot  verification,  state-of-the-art  equip¬ 
ment  &  everything  done  under  one  roof. 

Contact:  Al  Schreibman:  (800)  830-3776 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  schedul¬ 
ing  &  circulation.  Fake  Brains, 
(303)791-3301  www.fakebrains.com 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladder- 
ways?  Dirty  air  handling  systems,  duct 
work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 


-HELP  WANTED- 


ACADEMIC 


NEWSPAPER/BROADCAST  JOURNALIST 
WANTED 

Florida  A&M  University’s  School  of  Jour¬ 
nalism,  Media  and  Graphic  Arts,  located 
in  Florida’s  hilly  and  woodsy  state  capi¬ 
tal,  Tallahassee,  seeks  a  top  quality  fac¬ 
ulty  member  beginning  in  August  2001 . 
Position  #17664  -  Newspaper  or  Broad¬ 
cast  Journalism  educator.  Rank  and 
salary  negotiable  depending  on  qualifica¬ 
tions.  Ideal  tenure-track  candidates  will 
have  the  Ph.D.  in  journalism  or  mass 
communications  or  related  field,  suc¬ 
cessful  experience  in  computer-assisted 
reporting  and/or  web  publication  design, 
publication  record,  zest  for  teaching  and 
research. 

Professional  practice  track  candidates  con¬ 
sidered  with  Master's  degree  in 
appropriate  field,  substantial  outstanding 
professional  broadcast  or  newspaper 
journalism  experience  including  com¬ 
puter-assisted  reporting  and/or  web  pub¬ 
lication  design,  zest  for  teaching  and  for 
continuing  professional  pursuits  from  an 
academic  setting. 

Florida  A&M  University  (FAMU),  founded 
in  1887,  was  the  1998  Time/Princeton 
Review  College  of  the  Year.  It  enrolls 
13,000  students  from  the  baccalaureate 
to  Ph.D.  level.  The  School  of  Journalism, 
Media  and  Graphic  Arts  has  450  majors 
in  two  divisions,  FAMU  is  an  Equal 
Opportunity  Employer. 

Positions  will  remain  open  until  filled. 
Apply  ASAP  to: 

Robert  M.  Ruggles,  Dean 
School  of  Journalism 
Media  and  Graphic  Arts 
Florida  A&M  University 
108  Tucker  Hall 
Tallahassee,  FL  32307-4800 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES  |  CIRCULATION  SERVICES 


CIRCULATION  SERVICES,  INC. 

_ _ The  Bar  Has  Been  Raised  Again! 


30%  PAID  IN  ADVANCE  -  GUARANTEED! 

As  required  by  the  FTC  all  pre-sales  are  digitally  recorded,  reviewed  and 
archived  to  CD  each  week. 

Learn  more  at  www.circulationservices.com 
To  set  up  a  complementary  test  for  your  newspaper  call  Andy  Orr  at: 

(970)  493-0470  ext.  109 

Inbound  ^  Outbound  ^  Data  Software  ^  Sales  ^  Surveys 
Verification  ^  Retention  ^  Quality 


C2  EDITOR& PUBLISHER  CLASSIFIEDS  OCTOBER  23,  2000 


www.editorandpublisher.com 


Phone:  1-888-825-9149  ~  CLASSIFIEO  ADVERTISING  ~  Fax:(646)654-5312 

770  Broadway,  7th  Floor,  New  York,  NY  10003  hpreuss@editorandpublisher.com 


-HELP  WANTED- 


ACADEMIC 


MEDIA  SPECIALIST 

University  of  Alabama  at  Birmingham. 
The  UAB  Office  of  Media  Relations  seeks 
a  media  specialist  to  promote  the 
experts,  research  and  educational 
activities  of  UAB's  schools  of  Business, 
Engineering  and  Natural  Sciences  and 
Mathematics.  Duties  include  writing 
news  releases,  tip  sheets  and  related 
materials;  cultivating  internal  contacts 
on  assigned  beats  and  serving  as  UAB 
spokesperson  when  appropriate. 
Qualifications:  Bachelor’s  degree  in 

Journalism,  Communications  or  English. 
Minimum  of  3-5  years  experience  in 
academic  media  relations  and/or  daily 
newspaper  reporting.  Must  possess 
excellent  news  writing,  editing  and  story 
development  skills.  Must  be  able  to  han¬ 
dle  multiple  tasks  and  deadlines. 
Demonstrated  ability  to  work  with  local, 
state  and  national  news  media. 

UAB  is  a  young,  aggressive  university 
with  12  schools,  $300  million  in 
sponsored  research  (among  top  16  in 
funding  from  NIH). 

Send  cover  letter,  resume  and  six  writing 
samples  to: 

UAB  Employment  Office 
1 10  Administration  Building 
701  20th  Street  South 
Birmingham,  AL  35294-0113. 

AA/EOE 


THE  UNIVERSITY  OF  SOUTH  FLORIDA, 
ST,  PETERSBURG 

Tenure-track  assistant  professor  in  Mass 
Communications  to  develop,  teach  in  vis¬ 
ual  communications  program  focusing 
on  news  and  information.  DUTIES:  Grad¬ 
uate,  undergraduate  instruction,  scholarly 
research,  advising,  service;  concep¬ 
tualize,  produce  visual  communications 
projects  in  multimedia  formats,  including 
online  publications,  video  storytelling, 
digital  photography  and  editing  and 
informational  graphics.  REQUIRED:  Pro¬ 
fessional  experience,  technical  profi¬ 
ciency  in  appropriate  computer  applica¬ 
tions  and  software:  M.A.  or  M.F.A. 
degree.  PREFERRED:  Ability  to  teach 
research  methods  and  editing;  Ph.D. 
Review  of  applications  begins  November 
15;  applications  must  be  received  by 
December  1.  Submit  letter,  curriculum 
vitae,  samples  of  professional  work,  three 
letters  of  reference  tO: 

Dr.  Robert  Dardenne 
Chair,  Search  Committee 
University  of  South  Florida 
140  7th  Avenue  South 
St.  Petersburg,  FL  33701-5016 
USF  is  an  AA/EA/EOE 

According  to  Florida  law,  applications 
and  meetings  regarding  them  are  open  to 
the  pubic. 


ACADEMIC 


COME  TEACH  PHOTOJOURNALISM 
IN  BIG  SKY  COUNTRY 
The  University  of  Montana  School  of 
Journalism  seeks  a  full-time,  tenure- 
track  photojournalism  professor  starting 
August  2001.  Duties  will  Include 
teaching  some  or  all  of  the  following 
courses:  beginning,  intermediate,  ad¬ 
vanced  and  documentary  photo¬ 
journalism,  design,  new  media  and  our 
Native  News  Honors  Project.  Preference 
will  be  given  to  applicants  with  at  least 
ten  years  of  full-time  professional  experi¬ 
ence  as  a  journalist.  Experience  teaching 
journalism  at  the  college  level  is  pre¬ 
ferred.  A  Master's  degree  is  required. 
Deadline  for  applications  is  December 
15.  Review  of  applications  will  begin 
December  15  and  continue  until  position 
is  filled.  Send  letter  of  interest,  resume, 
three  references  and  portfolio  tO: 

Keith  Graham,  School  of  Journalism 
The  University  of  Montana 
32  Campus  Drive 
Missoula,  MT  59812-0648 
For  further  information  call 
(406)243-2238 

The  University  of  Montana  is  an  equal 
opportunity/affirmative  action  employer 
and  encourages  applications  from 
women,  minorities,  Vietnam  era  veterans 
and  persons  with  disabilities. 


ASSISTANT  PROFESSOR  to  teach  in  the 
Department  of  English/Communications 
at  Massachusetts  College  of  Liberal  Arts. 
Tenure-track  position  to  begin  Sep¬ 
tember  2001.  Individual  should  have  pro¬ 
ficiencies  in  the  following  areas:  Televi¬ 
sion  Production  and  Print  Journalism. 
May  be  required  to  assist  in  advising  the 
College  newspaper  and  other  student 
publications  and  administer  student 
internships.  Will  also  be  expected  to 
teach  in  a  college-wide  core  curriculum 
program.  Doctorate  required.  Preference 
will  be  given  to  applicants  who  have  pro¬ 
fessional  experience  in  television  produc¬ 
tion  and  print  journalism,  who  have 
experience  as  classroom  teachers  work¬ 
ing  with  students  of  diverse  back¬ 
grounds,  and  who  have  demonstrated 
scholarly  promise.  To  apply,  send  letter 
and  vita,  with  names,  addresses  and  tel¬ 
ephone  numbers  of  three  references  tO: 

Human  Resources 

Massachusetts  College  of  Liberal  Arts 

375  Church  Street 
North  Adams,  MA  01247-4100 
Review  of  applications  will  commence 
on  November  27,  2000  and  continue 
until  the  position  is  filled.  Salary  and 
benefits  are  competitive  and  com¬ 
mensurate  with  experience.  Women  and 
minorities  are  encouraged  to  apply. 
MCLA  is  an  AA/EEO  employer. 


ACADEMIC 


BROADCAST  JOURNALISM  POSITION 

Walter  Cronkite  School  of  Journalism 
and  Telecommunication 
The  Walter  Cronkite  School  of  Journal¬ 
ism  and  Telecommunication  at  Arizona 
State  University  seeks  candidates  for  a 
tenure-track  Assistant  Professor  position 
in  this  top-ranked  school.  The  individual 
selected  to  fill  this  position  would  teach 
in  the  broadcast/electronic  journalism 
area. 

The  school  seeks  an  outstanding  individ¬ 
ual  to  teach  a  variety  of  courses  in  the 
broadcast  journalism  sequence.  Appli¬ 
cants  with  earned  doctorates  in  journal¬ 
ism,  broadcasting  or  mass  communica¬ 
tion  are  preferred;  a  Master's  degree  in 
an  appropriate  area  is  required.  Signifi¬ 
cant  professional  electronic  journalism 
experience  is  required.  Teaching  and 
research  experience  in  higher  education 
is  desired.  The  successful  candidate  will 
be  expected  to  teach,  perform  service, 
and  engage  in  research/creative  activity. 
The  School  offers  instruction  in  journal¬ 
ism,  broadcasting,  new  media  and  mass 
communication  to  more  than  1,200 
undergraduate  and  80  Master’s  level 
graduate  students.  The  Walter  Cronkite 
School  of  Journalism  and  Telecom¬ 
munication  is  a  professionally  oriented 
school  in  a  major  Research  I  university 
located  in  an  urban  environment.  Housed 
in  the  College  of  Public  Programs,  the 
School  offers  sequences  in  print  journal¬ 
ism,  broadcast  journalism,  public  rela¬ 
tions,  photojournalism  and  broadcast 
management. 

Tile  initial  deadline  for  applications  is 
January  15,  2001,  and  review  of  applica¬ 
tions  will  begin  after  that  date,  or  con¬ 
tinue  on  the  15th  of  each  month  until 
the  position  is  filled.  Application 
materials  must  be  postmarked  and 
include:  (1)  current  curriculum  vitae  (or 
resume);  (2)  a  letter  outlining  employ¬ 
ment  history,  educational  philosophy, 
research  or  creative  interests  and  a 
description  of  how  the  applicant's  experi¬ 
ences  will  benefit  the  Cronkite  program; 
(3)  names,  positions  and  telephone  num¬ 
bers  of  three  academic  or  professional 
references.  All  materials  must  be  sent  tO: 

John  E.  Craft,  Chair,  Search  Committee 
RO.  Box  871305 

Walter  Cronkite  School  of  Journalism  and 
Telecommunication 
Arizona  State  University 
Tempe,  AZ  85287-1305 
Arizona  State  University  is  an  Equal 
Opportunity  Employer 


ACADEMIC 


MASS  COMMUNICATIONS 
PRINT  JOURNALISM  OPENING 
King’s  College,  Wilkes-Barre,  Pen¬ 
nsylvania  has  an  opening  in  the  Mass 
Communication/Media  Technology 
department  for  August  2001  at  the  Assis¬ 
tant  Professor  level  to  teach  a  variety  of 
journalism  courses  including  Newspaper 
Reporting,  Magazine  Article  Writing, 
Critical  Writing  for  Mass  Media,  Mass 
Media  Writing  on  the  Internet,  Script 
Writing,  Broadcast  News  Writing,  and 
occasionally,  the  introductory  course. 
Knowledge  of  Broadcasting,  Print  Jour¬ 
nalism,  and  Photo  Journalism  would  be 
helpful.  A  doctorate  in  Mass  Communi¬ 
cations  is  required  and  practical  experi¬ 
ence  is  desirable. 

Candidates  should  send  letters  of 
interest,  curriculum  vitae’s,  a  variety  of 
published  writing  samples  published  in 
the  public  media,  and  three  letters  of  pro¬ 
fessional  reference  to: 

William  A.  Shergalis,  Ph.D. 

Dean  of  the  College  of  Arts  &  Sciences 
King's  College 
Wilkes-Barre,  PA  18711 
Review  of  applications  will  begin  on 
January  15,  2001 
King’s  College  is  an  EOE 


ASSISTANT  PROFESSOR 
OF  JOURNALISM 

RESPONSIBILITIES:  Teach  photo¬ 

journalism  in  traditional  and  digital  labs, 
writing,  reporting,  and  mass  communi¬ 
cations;  develop  course(s)  in  graphics 
and/or  on-line  journalism;  publish;  join 
in  committee  life. 

QUALIFICATIONS:  Terminal  degree  — 
Ph.D.  in  journalism  or  a  related  field  pre¬ 
ferred;  significant  professional  experi¬ 
ence  in  print  or  on-line  journalism. 
STARTING  DATE.  Fall  2001 
SEND  application  letter,  CV  or  resume, 
transcripts,  and  three  letters  of  recom¬ 
mendation  by  February  1 , 2001  to: 

Deckle  McLean 

Journalism  Search,  Simpkins  Hall 
Department  of  English  and  Journalism 
Western  Illinois  University 
1  University  Circle.  Macomb,  IL  61455 
WIU  has  a  strong  commitment  to 
diversity  and,  in  that  spirit,  is  particu¬ 
larly  interested  in  receiving  applications 
from  women,  minorities  and  persons 
with  disabilities. 


uisit  us  on  line  at 
uiwui.editorandpubtisher.com 
for  help  wanted  rates  contact 
Michele  MacMahon  at  646.654.5303 


ACADEMIC 


http://www.wiu.edu/users/mieng 

ACADEMIC 


SCRIPPS  HOWARD  PH.D.  FELLOWS 


The  E.W.  Scripps  School  of  Journalism  at  Ohio  University  seeks 
mid-career  professionals  from  advertising,  broadcast  news, 
magazines,  newspapers,  and  public  relations  to  be  Scripps 
Howard  Teaching  Fellows  in  its  three-year  Ph.D.  program.  The 
program,  among  the  best  in  the  country  in  mass  communication, 
will  pay  fellows  $20,000  a  year  plus  tuition,  renewable  for  two 
years.  Master’s  and  GRE  required.  Deadline  for  all  application 
materials:  February  15,  2001.  Contact: 

Daniel  Riffe 
(740)  593-2597 

Program  information:  www.scripps.ohiou.edu 
Applications:  www.ohiou.edu/~gradstu/apps.htm 
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ACADEMIC 


NEW  MEDIA  FACULTY  POSITION 
Walter  Cronkite  School  of  Journalism 
and  Telecommunication 
The  Walter  Cronkite  School  of  Journal¬ 
ism  and  Telecommunication  at  Arizona 
State  University  seeks  candidates  for  a 
tenure-track  Assistant  Professor  position 
in  this  top-ranked  school.  The  individual 
selected  to  fill  this  position  would  teach 
in  the  journalism/public  relations  area. 

The  School  seeks  an  outstanding  indi¬ 
vidual  to  teach  m  the  area  of  multimedia 
production,  web  design,  and  on-line  pub¬ 
lishing  or  promotion.  The  successful 
candidate  will  be  responsible  for  prepar¬ 
ing  students  of  journalism,  public  rela¬ 
tions,  or  telecommunications  to  succeed 
in  a  web-based  environment.  Pro¬ 
fessional  experience  in  multi-media  or 
web  design  and  a  Master’s  degree  are 
required;  teaching  experience  and  strong 
journalistic  experience  in  multimedia  are 
desired.  The  successful  candidate  will  be 
expected  to  teach,  perform  service,  and 
engage  in  research/creative  activity. 

The  School  offers  Instruction  in  journal¬ 
ism,  broadcasting,  new  media,  and 
mass  communication  to  more  than 
1,200  undergraduate  and  80  Master’s 
level  graduate  students.  The  Walter 
Cronkite  School  of  Journalism  and 
Telecommunication  is  a  professionally 
oriented  school  in  a  major  Research  I 
university  located  In  an  urban  environ¬ 
ment.  Housed  in  the  College  of  Public 
Programs,  the  School  offers  sequences 
in  print  journalism,  broadcast  journal¬ 
ism,  public  relations,  photojournalism 
and  broadcast  management. 

The  initial  deadline  for  applications  is 
January  15,  2001,  and  review  of 
applications  will  begin  after  that  date  or 
continue  on  the  15th  of  the  month  until 
the  position  is  filled.  Application 
materials  must  be  postmarked  and 
include:  (1)  current  curriculum  vitae  (or 
resume);  (2)  a  letter  outlining  employ¬ 
ment  history,  educational  philosophy, 
research  or  creative  interests  and  descrip¬ 
tion  of  how  the  applicant’s  experiences 
will  benefit  the  Cronkite  program;  (3) 
Two  hardcopy  samples  of  current  pro¬ 
fessional  web  or  multimedia  work;  (4) 
names,  positions  and  telephone  num¬ 
bers  of  three  academic  or  professional 
references.  All  materials  must  be  sent  to: 

John  E.  Craft,  Chair  Search  Committee 
RO.  Box  87 1305 

Walter  Cronkite  School  of  Journalism 
and  Telecommunication 
Arizona  State  University 
Tempe,  AZ  85287-1305 
Arizona  State  University  is  an  Equal 
Opportunity  Employer 


ACADEMIC 


NEWS-EDITORIAL  FACULTY  POSITION 
Walter  Cronkite  School  of  Journalism 
and  Telecommunication 
The  Walter  Cronkite  School  of  Journal¬ 
ism  and  Telecommunication  at  Arizona 
State  University  seeks  candidates  for  a 
tenure-track  Assistant  Professor  position 
in  this  top-ranked  school.  The  individual 
selected  to  fill  this  position  will  teach  in 
the  news-editorial  sequence. 

The  School  seeks  an  outstanding  indi¬ 
vidual  to  teach  a  variety  of  courses  in 
the  news-editorial  sequence  with  an 
emphasis  in  editing.  A  Master’s  degree 
in  journalism  or  a  related  area  and  signifi¬ 
cant  professional  print-editing  experience 
are  required,  as  is  a  knowledge  of  new 
communications  technology  and  Its  role 
in  print  media  convergence.  Applicants 
with  an  earned  doctorate  in  journalism 
or  mass  communication,  as  well  as 
teaching  and  research  experience  in 
higher  education,  are  desired.  The  suc¬ 
cessful  candidate  will  be  expected  to 
teach,  perform  service,  and  engage  in 
research/creative  activity. 

The  School  offers  Instruction  in  journal¬ 
ism,  broadcasting,  new  media  and  mass 
communication  to  more  than  1,200 
undergraduate  and  80  Master’s  level 
graduate  students.  The  Walter  Cronkite 
School  of  Journalism  and  Telecom¬ 
munication  is  a  professionally  oriented 
school  in  a  major  Research  I  university 
located  In  an  urban  environment. 
Housed  in  the  College  of  Public  Pro¬ 
grams,  the  School  offers  sequences  In 
print  journalism,  broadcast  journalism, 
public  relations,  photojournalism  and 
broadcast  management. 

The  initial  deadline  for  applications  is 
January  15,  2001,  and  review  of 
applications  will  begin  after  that  date  or 
continue  on  the  15th  of  each  month 
until  the  position  is  filled.  Application 
materials  must  be  postmarked  and 
include:  (1)  current  curriculum  vitae  (or 
resume);  (2)  a  letter  outlining  employ¬ 
ment  history,  educational  philosophy, 
research  or  creative  interests  and  a 
description  of  how  the  applicant's  expe¬ 
riences  will  benefit  the  Cronkite  pro¬ 
gram;  (3)  names,  positions  and  tele¬ 
phone  numbers  of  three  academic  or  pro¬ 
fessional  references.  All  materials  must 
be  sent  to: 

John  E.  Craft,  Chair,  Search  Committee 
RO.  Box  871305 

Walter  Cronkite  School  of  Journalism 
and  Telecommunication 
Arizona  State  University 
Tempe,  AZ  85287-1305 
Arizona  State  University  is  an  Equal 
Opportunity  Employer 


ACADEMIC 


ROWAN  UNIVERSITY,  a  selective  public 
university  in  Glassboro,  New  Jersey,  a  sub¬ 
urban  town  approximately  18  miles  from 
Philadelphia,  is  searching  for  a  full-time, 
tenure-track  assistant  professor  in  jour¬ 
nalism.  Applicants  will  be  expected  to 
teach  journalism  courses  in  both  tradi¬ 
tional  and  new  media  (such  as  web- 
based  publications  and  possibly  web- 
based  video).  Courses  to  be  taught 
including  computer-assisted  reporting, 
basic  newspaper  reporting,  and  feature 
writing.  Courses  in  history  of  journalism, 
photojournalism,  copy  editing,  page 
design  (print  and  Web),  broadcast  jour¬ 
nalism  are  also  possible. 

Requirements:  Ph.D.  in  Journalism  or 
Mass  Communication  preferred.  M.A. 
plus  significant  professional  experience 
and  publication  considered. 

Inquiries  should  be  directed  to  Carl 
Hausman,  Chair,  Department  of  Journal¬ 
ism  and  Creative  Writing,  Rowan  Uni¬ 
versity,  201  Mullica  Hill  Road, 
Glassboro,  NJ  08028. 

hausman(®rowan.edu 
Applicants  should  provide  a  vita,  sup¬ 
portive  materials  and  names,  addresses 
and  telephone  numbers  of  three 
references.  Evidence  of  excellent  teaching 
and  a  strong  commitment  to  teaching  is 
required.  Salaries  are  competitive. 
Review  of  applications  will  begin 
November  15  and  continue  until  the  posi¬ 
tion  is  filled. 

Rowan  University  is  an  Equal 
Opportunity,  Affirmative  Action  Employer 
complete  job  announcement  for  each 
position  can  be  found  at: 
www.rowan.edu/jobs 


ADMINISTRATIVE 


PUBLISHER  WANTED 
Popular  Richmond,  VA  suburban  weekly 
newspaper  and  monthly  magazine  seek 
experienced,  energetic,  creative  pub¬ 
lisher  for  full  charge  position.  Must  be 
well  versed  in  all  aspects  of  newspaper 
production,  including  4-color  printing, 
Mac  QuarkXPress,  Quickbooks,  postal/ 
free  circulation  distribution,  news  gather¬ 
ing,  sales. 

Quality,  hardworking,  small  staff  per¬ 
forms  well  but  needs  hands  on  direction. 
Publisher/Owner  is  retiring  but  will  be 
available  for  training  and  consultation. 
Salary  40’s.  Good  benefits.  Some  reloca¬ 
tion  assistance  available.  Send  resume 
to  VPA,  Box  150,  11006  Lakeridge 
Parkway,  Ashland,  VA  23005. 


PUBLISHER/GENERAL  MANAGER 
Yellowstone  Newspapers,  a  family-owned 
group  in  Montana,  seeks  candidates  for 
Publisher/GM  of  its  newest  addition.  The 
Lewistown  News-Argus,  4,600  cir¬ 
culation,  twice-weekly  in  a  scenic  com¬ 
munity  of  7,500  in  the  foothills  of  the 
Rockies  in  central  Montana,  with  an 
active  commercial  printing  department. 
Experienced  applicants  contact: 

John  Sullivan,  President 
Yellowstone  Newspapers 
RO.  Box  2000,  Livingston.  MT  59047 
Or  E-mail  to:  execoffice@livent.net 


ADMINISTRATIVE 


PUBLISHER 

Third  Sector  New  England  (TSNE)  is 
looking  for  an  experienced  professional 
in  the  magazine  business  to  assume 
overall  responsibility  for  the  business  of 
The  Nonprofit  Quarterly,  a  magazine  that 
features  innovative  thinking  in  the  non¬ 
profit  sector.  Responsibilities  include 
developing  annual  marketing  and  sales 
plan,  developing  subscription  fulfillment 
systems,  developing  direct  mail  cam¬ 
paigns  for  subscriptions  and  advertising, 
marketing  new  products.  Qualified  can¬ 
didates  will  have  3-5  years  working  in 
the  magazine  business  and  demonstrated 
expertise  in  marketing  and  sales.  Salary 
50-60K,  Send  resume  to: 

Human  Resources 
Third  Sector  New  England 
18  Tremont  Street,  Suite  700 
Boston,  MA  02108 
Or  Fax  (617)  523-2070 


ADVERTISING 


AD  DIRECTOR/SALES  MANAGERS 
Visit  www.marks-ferber.com  for  current 
list  of  top  career  opportunities. 


ADVERTISING  DIRECTOR 
The  Concord  Monitor,  a  7-day,  22,000 
circulation  newspaper  located  in  NH’s 
capital  city  and  recently  named  by  the  Col¬ 
umbia  Journalism  Review  as  "one  of  the 
Top  25  Newspapers  in  America”  has  an 
exciting  opportunity  for  an  experienced 
Advertising  professional.  You  will  be 
responsible  for  a  staff  of  18  sales  pro¬ 
fessionals,  managers  and  administrative 
staff.  You  will  succeed  by  developing, 
training  and  motivating  your  staff  to  grow 
our  client  base  and  revenue  throughout 
Central  NH.  You  will  also  work  closely 
with  our  Online  Manager  and  other 
department  managers  to  help  fulfill  the 
Monitor’s  mission  of  providing  a  conve¬ 
nient  and  affordable  means  of  bringing 
together  our  local  community  providers 
and  consumers  of  information  and 
merchandise.  Requirements  include  a 
Bachelor’s  degree  or  equivalent  of  experi¬ 
ence,  strong  sales  experience,  excep¬ 
tional  communication,  leadership 
abilities  and  interpersonal  skills.  Previous 
sales  management  experience  is  strongly 
preferred.  Please  E-mail  or  mail  your 
cover  letter,  resume  and  salary  history  to: 
twajer@cmon  itor.com 
Concord  Monitor,  Attn:  Tracie  Wajer 
PO.  Box  1177,  Concord,  NH  03302 
EOE 


ADVERTISING  DIRECTOR 
The  Macon  Telegraph  is  looking  for  an 
energetic  individual  to  direct  the 
activities  of  the  Advertising  Sales 
Division  toward  revenue  goals  of  the 
company.  We  seek  a  person  with  leader 
skills;  one  that  can  establish,  meet  and 
exceed  sales  goals;  and  motivate  and 
train  the  staff.  Please  send  your  resume, 
references  and  cover  letter  detailing 
qualifications  tO: 

Jeanie  Enyart 
The  Macon  Telegraph 
RO.  Box  4167,  Macon,  GA31208 
(912)  744-4498  fax 
Or  E-mail:  jenyart@macontel.com 

www.editorandpublisher.com 


For  help  wanted/position  wanted  rates  call 
Hazel  Preuss  at  646.654.5302  or 
Michele  MacMahon  at  646.654.5303 

- the  newspaper  industry's - 

- meeting  place. - 
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ADVERTISING 


SALES  MANAGER 

Growing,  independent,  weekly  agri¬ 
culture  newspaper  seeks  leader  and  bot¬ 
tom-line  contributor.  Hard  work, 
personal  selling  and  superb  management 
of  3  sales  reps  could  lead  to  part- 
ownership.  Need  ability  to  make  a  long¬ 
term  commitment;  proven  advertising 
sales  track  record;  Hard  work  ethic  and 
ambition.  Mail  or  E-mail  letter  selling 
yourself  followed  by  your  resume.  Tell 
why  you  would  deserve  to  own  part  of 
our  company.  Send  to: 

Publisher,  300  South  7th  Street 
Rocky  Ford,  CO.  81067 
Or  E-mail  tO:  prptolemy@ria.net. 


ADVERTISING  DIRECTOR 
The  Daily  News  Sun,  a  20,000  circula¬ 
tion  newspaper  in  the  sunny  Phoenix 
metropolitan  area,  is  seeking  a  dynamic 
and  skilled  ad  sales  motivator  to  run  its 
sales  team,  plus  two  neighboring 
.(weeklies  circulation  40,000)  The  suc¬ 
cessful  candidate  will  possess  strong 
organizational  skills,  advertising  sales 
experience  and  proven  meeting  revenue 
goals.  In  addition  to  excellent  communi¬ 
cation,  leadership  and  negotiating  skills, 
the  ideal  candidate  will  have  3-5  years 
management  experience,  preferably  in 
the  newspaper  industry.  The  Daily  News 
Sun  is  a  product  of  the  East  Valley 
Tribune,  a  proud  subsidiary  of  Freedom 
Communications,  Inc.,  a  multi-billion 
dollar  corporation  committed  to  being  a 
company  that  respects  the  dignity  and 
development  of  its  associates,  and 
rewards  their  achievements.  Freedoni 
Communications,  Inc.,  is  the  14th 
largest  newspaper  company  in  the  U.S. 
with  a  combined  daily  circulation  of 
more  than  one  million  subscribers.  To 
apply,  summit  resume  tO: 

Kathy  Thorne 
The  Tribune 
120  W.  1st  Avenue 
Mesa,  AZ  85210 
Or  fax  to:  (480)  898-6401. 

E-mail  address:  kthorne@aztrib.com 

SALES  MANAGER 

Century  old  business  and  legal  newspa¬ 
per  is  looking  for  a  true  sales  pro¬ 
fessional  to  lead,  train  and  motivate  our 
sales  staff.  We  are  seeking  an  energetic 
manager  who  will  also  help  develop, 
implement  and  manage  new  and  exist¬ 
ing  revenue  programs.  We  offer  a  com¬ 
petitive  compensation  program  including 
incentives,  401(k)  and  paid  medical/ 
dental  insurance.  Send  your  confidential 
resume  with  salary  history  tO: 

Dan  Shillingburg,  Publisher 
The  Daily  Reporter 
580  South  High  Street,  3rd  Floor 
Columbus,  OH  43215 
Email:  danshill@sourcenews.com 

LOOKING  FOR  A  GREAT  JOB  WITH  A 
GOOD  COMPANY? 

The  Ogden  Newspapers  is  looking  for 
good  people  to  fill  current  positions  at 
our  36  daily  newspapers.  Check  out  our 
Career  Opportunity  page  at: 

www.ogdennews.com/opportunities 

WWW. e'ii  to  randpublisher.com 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 
Las  Vegas  Daily  Optic  seeks  experienced 
salesperson.  Minimum  2-3  years  experi¬ 
ence  in  newspaper  sales.  Salary  plus  com¬ 
mission  plus  benefits.  Mail  resume  to: 

Delia  Beck 
RO.  Box  2670 
Las  Vegas,  NM  87701 
Phone:(505)425-6796 
Fax:  (505)  425-1005 


ADVERTISING  SALES  MANAGER 
3-5  years  experience  leading  a  suc¬ 
cessful  sales  force,  possess  strong  prob¬ 
lem  solving  and  negotiation  skills.  Com¬ 
petitive  compensation  with  excellent 
benefits.  E-mail  or  fax  your  resume. 

Austin  American-Statesman  Newspaper 
305  South  Congress,  Austin,  TX  78704 
Fax  (512)  445-3883 
Cox  Newspapers,  Inc. 

Check  out  our  web  site  at: 
www.statesmanclassifieds.com 


CLASSIFIED  ADVERTISING 
AUTOMOTIVE  AND  REAL  ESTATE 
MANAGERS 

The  Dayton  Daily  News  (203,000  Sun¬ 
day,  158,000  daily),  part  of  Cox  Ohio 
Publishing,  a  progressive,  innovative 
newspaper  group,  has  an  opportunity 
due  to  the  promotion  of  two  of  our  sales 
managers,  for  energetic  and  enthusiastic 
advertising  professionals  to  join  their 
Classified  Management  Team  and 
department  of  68.  This  position  reports 
directly  to  the  Classified  Advertising 
Director. 

These  positions  require  a  strong  back¬ 
ground  in  advertising  sales,  history  of 
increasing  ad  revenues  in  a  competitive 
market,  proven  management  ability  in 
motivating  and  developing  and  experi¬ 
enced  sales  staff,  and  strong  leadership 
skills.  The  ideal  candidate  will  have  a 
newspaper  background  with  general 
knowledge  of  classified  advertising. 
Excellent  salary,  bonus,  benefits  package 
and  career  development  potential. 

Call  either: 

Tricia  Lee,  Classified  Advertising  Director 
(937)225-2026 
Or  Mark  Strange,  VP  Advertising 
(937)225-2082 

Or  send  resume,  references,  and  salary 
history  tO: 

Tricia  Lee,  CAD,  Cox  Ohio  Publishing 
45  S.  Ludlow  Street,  Dayton,  OH  45402 
Fax:(937)225-2116 


CLASSIFIHIO  Aim:RTISINX} 

DEADLINES 

In-ColuiTin  .4d\’ertiseiTients 

Tuc.sclay  noon  (EST)  for 
Following  Monday ’.s  i.s.siie 

Classified  Display 

Friday  5pni  (EST)  11  days 
prior  to  publication 


ART/GRAPHICS 


DESIGN  EDITOR/ARTIST 
WE  JUST  WON  A  FIRST-PLACE  DESIGN 
AWARD  -  but  the  design  editor  is  jumping 
ship.  Come  join  our  growing,  innovative, 
employee-owned  company  as  a  key 
hands-on  manager.  We  maintain  a  high- 
quality  visual  standard  for  text,  photo¬ 
graphs,  art  and  graphics  in  print  and 
electronic  media  but  always  work  toward 
the  most  engaging,  functional,  crisp  look 
possible.  Creative,  collaborative  journ¬ 
alists  who  love  deadlines  but  want  to 
enjoy  the  work,  too,  may  contact: 

Deborah  Saul,  Editor 
The  Monroe  Evening  News 
RO.  Box  1176,  Monroe,  Ml  48161 
Or  E-mail:  saul@monroenews.com 
as  soon  as  possible 


CIRCULATION 


CIRCULATION  MANAGER 
Don’t  shovel  snow  again  this  winter. 
Instead,  come  join  the  team  at  the  Sierra 
Vista  Herald  in  sunny  Arizona.  We're  an 
award-winning  Sunday  AM,  daily  PM  in 
a  growing  market.  We  need  an 
energetic,  involved  professional  to  guide 
and  grow  all  facets  of  readership  from 
our  current  11,000  level.  Youth  and 
adult  carriers.  VAC  audited.  Apply  tO: 

Philip  Vega,  GM 
The  Herald 
102  Fab  Avenue 
Sierra  Vista,  AZ  85635 
Fax:(520)459-0120 
E-mail:  inkman@c2i2.com 

CIRCULATION  MANAGER 
Daily  newspaper  with  circulation  of 
9,000  in  Zone  8  seeks  an  individual 
with  successful  daily  newspaper  man¬ 
agement  experience.  The  successful 
candidate  will  be  organized  with  strong 
communication  and  people  skills  and 
good  references.  Excellent  career 
opportunity  for  the  right  person.  Fringe 
benefit  package  includes  medical  insur¬ 
ance,  401(k),  dental  and  life,  paid  holi¬ 
days,  vacation  and  many  others.  Provide 
resume  to: 

Box  01379,  Editor  &  Publisher 
770  Broadway.  7th  FI,  NY,  NY  10003 


CIRCULATION 


CIRCULATION/PROMOTIONS  MANAGER 
Circulation  Sales  &  Promotions  Manager 
for  independent  Midwest  Mon-Sat  in 
growing  Illinois  community.  You’ll 
primarily  be  responsible  for  circulation 
(single  copy  and  home-delivered)  sales 
but  will  also  help  us  focus  on  promoting 
ourselves  to  the  readers  and  communities 
we  serve.  Excellent  opportunity.  Great 
benefits  (401(k),  savings  plan,  plus 
pension  plan),  salary  and  bonus  plan. 
Send  resume  to: 

Joyce  McCullough 
News  Tribune 
426  Second  Street 
LaSalle,  IL 61301 
Or  E-mail  to:  jtmcl010@aol.com 


CIRCULATION  MANAGER 
Connecticut  7  day  operation  is  seeking 
an  experienced,  motivated  circulation 
manager  to  lead  circulation  operations. 
The  ideal  candidate  will  have  a  strong 
background  in  leadership  and  sales  to 
increase  single  copy,  home  delivery  and 
NIE  circulation.  Strong  knowledge  of 
ABC  and  skills  in  budgeting  required. 
We  offer  competitive  salary,  excellent 
benefits  package  and  opportunity  for 
advancement.  Reply  with  resume  and 
cover  letter  tO: 

Box  01387,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


CIRCULATION  MANAGER 
Dow  Jones  &  Company,  publisher  of  the 
Wall  Street  Journal  and  Barron’s,  is  seek¬ 
ing  a  Circulation  Manager  to  oversee  the 
delivery  and  distribution  of  Dow  Jones 
publications  in  the  Washington,  DC 
market. 

The  successful  candidate  must  be  able 
to  develop  and  implement  strategic 
plans  to  increase  circulation  and  ensure 
the  maximization  of  all  Dow  Jones  pub¬ 
lications  in  this  market.  In  addition,  will 
manage  employee  and  subcontractor 
operations,  which  would  include  budget¬ 
ing,  maintaining  unit  costs,  and  above 
average  customer  satisfaction. 

Applicants  must  have  prior  experience  in 
newspaper  distribution,  marketing  or 
sales.  Strong  organizational,  planning, 
and  managerial  skills  are  necessary, 
along  with  excellent  oral  and  written 
communication  skills.  Knowledge  of  MS 
Word,  Excel  and  web-based  applications 
essential.  College  degree  preferred. 

We  offer  a  competitive  salary,  an 
excellent  benefits  package,  and  op¬ 
portunities  for  career  growth.  Qualified 
applicants  should  forward  their  resumes 
in  confidence  tO: 
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EDITORIAL 


HOME  DELIVERY  MANAGER 
The  Virginian-Pilot 
200,000-h  metro  daily 
Norfolk-Virginia  Beach- 
Chesapeake-Portsmouth-Suffolk  VA 
We  had  a  terrific  hire  -  till  a  big-dollar 
start-up  snatched  him  away  at  the  last 
minute.  So  we're  in  the  market  again. 
Don't  make  us  use  a  headhunter.  You 
may  be  the  perfect  candidate.  Or  you 
may  know  the  perfect  candidate.  We're 
looking  for  a  strong  leader  with  an 
intense  knowledge  and  proven  track 
record  in  home  delivery.  The  Virginian- 
Pilot  has  150,000  daily/170,000  Sun¬ 
day  subscribers  in  our  5-city  metro,  ser¬ 
viced  by  7  distribution  centers  through  7 
center  managers,  40  district  managers, 
70  field  assistants  and  700-(-  con¬ 
tractors. 

For  The  Pilot,  the  two  top  drivers  for 
readership  are: 


SINGLE  COPY  SALES  MANAGER 
The  Sun  Herald  is  seeking  an  experi¬ 
enced,  dynamic  and  energetic  circulator 
for  a  Single  Copy  Sales  Manager. 

The  Sun  Herald  is  a  leading  newspaper 
situated  on  the  Mississippi  Gulf  Coast  in 
a  dynamic  tourism  and  gaming  market . 
The  successful  candidate  will  work  with 
the  circulation  management  team  to 
monitor  market  conditions  and  utilize 
opportunities  to  increase  single  copy 
share.  Qualifications  include: 

•  5-1-  years  of  circulation/single  copy 
experience 

•  3-1-  years  of  management  and 
supervisory  experience 

•  Superior  communication  skills,  both 
written  and  oral 

•  Highly  strategic  and  creative 

•  A  team-oriented  person  who  works 
well  in  an  energetic  and  fast  paced 
environment 


ASSISTANT  MANAGING  EDITOR  -  NEWS 
An  award-winning  Midwest  paper 
(145,000  daily;  201,000  Sunday)  is 
seeking  an  AME  of  News.  This  key  posi¬ 
tion  is  responsible  for  day-to-day  opera¬ 
tions  of  all  news  desks  and  reports  to  the 
Managing  Editor.  Candidates  should  have 
keen  journalism  talent  and  judgment, 
with  solid  editing  skills.  We  want 
someone  creative  to  develop  high-impact 
enterprise  reporting.  Candidates  must 
have  strong  experience  in  newspaper 
management,  be  able  to  recognize  good 
local  stories,  have  a  competitive  spirit, 
and  appreciate  the  importance  of  flex¬ 
ibility  and  teamwork.  We  are  committed 
to  diversity  and  quality  in  employment. 
We  offer  excellent  salary  and  fringe  bene¬ 
fits,  including  a  generous  vacation 
package,  company-paid  health  insur¬ 
ance,  life  insurance  and  a  401(k)  plan. 
Send  cover  letters  and  resumes  to: 
journal  lst@hotmaiLcom 


ASSISTANT  NEWS  EDITOR 
The  Des  Moines  Register  seeks  and  assis¬ 
tant  news  editor  to  help  lead  the  night 
news  desk.  You'll  be  the  news  editor  two 
nights  and  also  handle  slot  duties,  giving 
that  last  polish  to  stories,  headlines,  and 
pages  for  local,  wire  and  business  news. 
Previous  news  editor  and  supervisory 
experience  preferred.  Mac  pagination 
skills  are  a  plus. 

You'll  join  a  collegial  desk  of  top-notch 
journalists  passionate  about  making  a 
great  newspaper  even  better.  We're 
Iowa's  leading  news  organization  in  the 
state's  expanding  capitai  city  where  you 
can  enjoy  short  commutes  and  still- 
affordable  housing. 

If  this  sounds  like  the  right  "next  step”  in 
your  career,  send  a  resume,  work  sam¬ 
ples  and  cover  letter  to: 

Diane  Graham 

Managing  Editor/Staff  Development 
715  Locust  St.,  Des  Moines,  lA  50309 


ASSOCIATE  EDITOR 

Associate  editor  to  work  with  team  of 
energetic  and  experienced  reporters  and 
editors  at  one  of  Alaska's  most  respected 
publications.  Newly  created  position. 
Opportunity  to  use  all  your  skills  from 
editing  to  writing  and  page  design.  Must 
know  the  Associated  Press  style  and 
libel  laws.  Software:  Quark,  Word, 
Photoshop.  Computers:  Mac.  1 1  person 
newsroom.  Pleasant  and  exciting  environ¬ 
ment.  Wonderful  island  community. 
Family  owned  and  operated.  Benefits: 
Paid  vacation, health/dental  insurance, 
sick  leave,  profit  sharing  plan  and 
401(k).  Send  letter,  resume  and  clips  to: 
Scott  Bowlen 
Ketchikan  Daily  News 
RO.  Box  7900 
Ketchikan,  Alaska  99901 


COPY  EDITOR/DESIGNER 
Afternoon  daily  seeks  creative  desk 
person  with  up  to  two  years  experience 
for  lifestyles/entertainment.  Resume  and 
samples  tO: 

Tabitha  Lacy 
Birmingham  Post-Herald 
RO.  Box  2553 
Birmingham,  AL  35202 


AWARD  WINNING  SMALL  daily  in 
northeastern  Maryland  has  openings  for 
a  features  editor  and  entry  level  general 
assignment  reporter.  We  emphasize  train¬ 
ing  for  career-oriented  journalists.  The 
area  offers  rural  setting  with  lots  of  boat¬ 
ing  recreation  yet  is  just  a  short  drive  to 
Washington,  DC,  Baltimore  and  Rhila- 
delphia.  For  the  features  editor  position, 
we're  looking  for  someone  who  enjoys 
writing  snappy  headlines.  QuarkXPress 
helpful  but  not  essential.  Schedule  is 
Monday  thru  Friday,  day  shift,  for  5-day 
AM.  Send  resume  tO: 

Terence  Peddicord,  Editor 
Cecil  Whig 

601  Bridge  Street,  Elkton,  MD  21921 
No  phone  calls,  please! 

BUSINESS  EDITOR 

The  movers  and  shakers  in  American  busi¬ 
ness  make  their  moves  in  Palm  Springs. 
The  Desert  Sun,  a  57,000  circulation 
Gannett  newspaper  in  Palm  Springs,  CA 
is  looking  for  a  Business  Editor  to  pilot  a 
dynamic,  new-look  section  and  lead  an 
enterprising  staff  in  presenting  the  busi¬ 
ness  news  that  matters  to  the  booming 
Coachella  Valley.  If  you're  looking  for  a 
new  challenge  in  an  exciting  business 
climate,  send  a  cover  letter,  resume  and 
work  samples  to: 

Darrell  Smith 

Team  Leader- Recruitment  and  Training 
The  Desert  Sun 
750  N.  Gene  Autry  Trail 
Palm  Springs,  CA  92262 

E-mail:  dvsmith@palmspri.gannett.com 


BUSINESS  NEWS  REPORTERS 
The  Virginian-Pilot  seeks  two  aggressive, 
enterprising  reporters  for  its  Business 
Team.  The  openings  are  for  a  retail 
reporter  and  a  manufacturing/energy 
reporter.  The  Pilot,  a  200,000- 
circulation  daily  based  in  Norfolk,  covers 
southeastern  Virginia  and  northeastern 
North  Carolina.  Send  letter,  resume, 
clips  and  references  to: 

Carl  Fincke,  Editor,  The  Virginian-Pilot 
150  W.  Brambleton  Avenue 
Norfolk,  VA  23510 
E-mail:  cfincke@pilotonline.com 


BUSINESS  REPORTER 
National-award-winning  weekly  with 
Web  daily  edition  -  www.rbjdaily.com  - 
seeks  reporter  with  strong  hard-news 
skills  to  join  staff  covering  one  of  the 
nation's  top  regions  for  high-tech,  inter¬ 
national  trade.  Two  years’  experience 
required.  Competitive  pay.  Send  resume, 
clips  to  Department  E.,  Rochester  Busi¬ 
ness  Journal,  55  St.  Paul  Street, 
Rochester,  NY  14604. 

Or  E-mail:  pericson@rbj.net 


COPY  EDITOR 

The  Herald-Sun,  55,000  AM  daily  in 
Durham,  NC,  is  looking  for  a  copy  editor 
to  work  on  our  PC  QuarkXPress  pagina¬ 
tion  system.  Rim,  slot,  design,  Web 
opportunities  offered,  depending  on 
skills  and  interests.  E-mail  or  mail 
resumes  and  work  samples  to: 

bad@herald-sun.com 
Brooks  Dareff,  The  Herald-Sun 
RO.  Box  2092,  Durham,  NC  27702 

www.editorandpublisher.com 


•  Early  home  delivery 

•  Reliable,  consistent  home  delivery 
So  this  position  is  key  to  us. 

We've  got  a  lot  of  things  in  the  works. 
Consolidating  distribution  centers. 
Increasing  profit  to  carriers.  Moving  to 
delivery  agents.  Gaining  the  ability  to 
pull  route  lists  in  delivery  order  with 
detailed  instructions  live  each  morning. 
The  launching  of  RouteSmart.  Whoever 
joins  us  now  will  have  a  tremendous 
opportunity  to  capitalize  on  these  pro¬ 
jects,  as  well  as  initiate  new  ones. 

Our  parent  company.  Landmark  Com¬ 
munications,  Inc.,  is  a  privately-held 
media  company  with  national  and  inter¬ 
national  interests  in  newspapers;  broad¬ 
casting;  cable  programming;  electronic 
publishing;  and  specialty  media,  includ¬ 
ing  guide  books,  billboards,  interactive 
media  and  a  new  career  schools 
division.  Based  in  Norfolk,  Virginia, 
Landmark  employs  more  than  5,000 
people.  For  more  information  about 
Landmark,  check  out  our  website  at: 

WWW.  landmarkcom  .com 
Or  look  at  The  Rilot's  website  at: 
www.pilotonline.com 
If  you  are  interested  in  this  position, 
please  E-mail  a  letter  and  resume  to: 

Ram  Smith-Rodden,  Circulation  Director 
prodden@pilotonline.com 
Or  mail  tO: 

The  Virginian-Rilot 
1 50  W.  Brambleton  Avenue 
Norfolk,  VA  23510 


THE  STAR-LEDGER,  New  Jersey's 
largest  and  finest  newspaper  is  expand¬ 
ing  it’s  On-Site  Sales  department.  Ven¬ 
dors  and  Contractors  who  have  a  proven 
track  record  with  door-to-door  and  event 
selling  of  Home  Delivery  Subscriptions 
are  needed.  Rlease  contact: 

Starr  Valentine 
Svalentine@starledger.com 
Or  call  (973)  877-5987 
For  online  correspondence,  be  sure  to 
include  references  and  experiences  with 
newspaper  clients. 


•  A  strong  and  demonstrated  ability  to 
motivate,  manage  and  mentor  staff 
members 

•  A  Bachelor’s  degree  is  preferred 
Rlease  submit  resume  and  cover  letter  to: 

Gary  Raskett,  Circulation  Director 
The  Sun  Herald 

RO.  Box  4567,  Biloxi,  MS  39535-4567 
Fax:  (228)  896-2113 
Graskett@sunherald,com 


EDITORIAI. 


ACTION-MINDED  EDITOR  with  heavy  con¬ 
struction  writing  experience  to  help  lead 
new  online  service  for  business  publisher 
quickly  building  an  excellent  reputation. 
Unlimited  career  potential,  generous 
salary  bonus  and  stock  options  for  right 
candidate  at  this  dynamic  company, 
founded  by  ex-Dow  Jones  executives.  E- 
mail  resumes,  references,  and  clips  to: 

GM  Elizabeth  Baker 
elizabeth.baker@ipgdirect.com 
For  company  background,  go  to 
www.ipgdirect.com  and  click  About  Us 


AGGRESSIVE  NEVYS/CITY  EDITOR 
The  Daily  and  Sunday  Herald  at  Roanoke 
Rapids,  NC  is  looking  for  a  hard-working, 
news/city  editor  with  two  to  three  year's 
experience  to  lead  a  talented  staff.  Appli¬ 
cant  needs  to  demonstrate  a  zeal  for  com¬ 
munity  journalism,  experience  in  pagina¬ 
tion  and  strong  work  ethic.  Weekly 
editors  will  also  be  considered.  Use  of 
QuarkXPress  and  Baseview  are  pluses. 
Submit  resume,  cover  letter  and  exam¬ 
ples  of  page  layout,  copy  editing  and 
three  best  writing  samples  tO: 

Bill  Lindstrom,  Managing  Editor 
Daily  Herald 

RO,  Box  520,  Roanoke  Rapids,  NC  27870 
E-mail:  herald@coastalnet.com 
Or  Fax  resume  to  (252)  537-2384 


NEWS  DIRECTOR  for  Extension  and  Agri¬ 
cultural  Information,  University  of  Missouri- 
Columbia.  Competitive  salary  and  benefits. 
See  complete  position  description  at: 
http://www.ssu.missouri.edu/ 

Announcements/Positions/ 
News_Position_SeptOO .  htm 
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EDITORIAL 


BUSINESS  REPORTER 
Santa  Barbara  News-Press,  to  cover 
Southern  California  coastal  county  with 
thriving,  diverse  economy.  Important 
sectors:  technology,  public  companies, 
retail  tourism,  housing,  agriculture, 
economy.  Journalism  degree,  business 
reporting  experience  preferred.  Excellent 
reporting  and  writing  skills,  versatility 
and  enthusiasm  required.  Spanish  lan¬ 
guages  skills  a  plus.  Resume,  writing 
samples  and  cover  letter  to: 

Dave  Bemis,  Business  Editor 
Santa  Barbara  News-Press 
RO.  Box  1359,  Santa  Barbara,  CA  93102 
Or  dbemis@newspress.com 
by  October  30 


BUSINESS  WRITER 

The  Gainesville  Sun,  a  56,000  New 
York  Times  regional  daily,  is  looking  for 
a  business  writer.  Business  reporting 
experience  preferred,  but  more  impor¬ 
tantly  a  genuine  interest  and  knowledge 
of  business-related  issues.  Send  a  letter, 
resume,  and  clips  to: 

Sandra  Nortunen,  Business  Editor 
The  Gainesville  Sun 
2700  SW  13th  Street 
Gainesville,  FL  32614-7147 
(352)374-5094 

Or  E-mail:  nortuns@gainesvillesun.com 


CITY  EDITOR 

Seeking  candidate  with  editing  and/or 
reporting  experience,  QuarkXPress  expe¬ 
rience,  and  excellent  community  news 
judgment.  We're  part  of  Paxton  Media 
Group  offering  advancement  opportunities. 
Send  resume  and  work  samples  to: 
Managing  Editor,  The  Enquirer-Journal 
RO.  Box  5040,  Monroe,  NC  281 1 1 
The  Enquirer-Journal  is  an  equal  oppor¬ 
tunity  employer  and  does  not  discriminate 
on  the  basis  of  race,  religion,  color,  sex, 
age,  national  origin,  or  disability. 


COME  GROW  WITH  US! 

If  you’re  a  page  designer,  assistant  city 
editor,  government  reporter  or  photo¬ 
grapher  looking  for  a  newsroom  that 
doesn’t  just  cook  —  it  sizzles  —  then  the 
News  &  Record  in  Greensboro  is  your 
next  career  stop.  Our  100,000  daily, 
between  North  Carolina’s  beaches  and 
mountains,  enjoys  a  national  reputation 
for  growing  top  journalists.  As  News  & 
Record  travel  editor  Lydian  Bernhardt 
says,  “The  company  offers  the  most 
extensive  collection  of  on-site  pro¬ 
fessional-development  opportunities  I’ve 
ever  heard  of."  We’ve  added  33 
newsroom  positions  in  the  last  year,  and 
we’re  still  looking  for  talented  designers 
to  craft  fronts  in  news  and  sports,  savvy 
assistant  city  editors  to  develop  teams  of 
5-6  reporters,  and  seasoned  government 
reporters  to  cover  politics  and  City  Hall. 
We  also  seek  an  accomplished  photo¬ 
journalist.  If  you  have  2  years  of  daily 
experience,  please  send  resume  and 
work  samples  tO: 

Ed  Williams,  Recruitment  Coordinator 
The  News  &  Record 

RO.  Box  20848,  Greensboro,  NC  27420 
www.news-record.com/company/ 
www.editorandpublisher.com 


EDITORIAL 


COPY  DESK  CHIEF 

The  St.  Joseph  News-Press  (40,000 
daily)  seeks  a  hands-on  leader  for  a  staff 
of  five  copy  editors/page  designers  and 
two  part-time  staff  members.  Primary 
responsibilities  include  leading  the  edit¬ 
ing  and  design  of  the  main  news  section, 
the  metro/region  section  and  the  wire 
report.  The  News-Press,  based  45  miles 
north  of  Kansas  City,  MO.,  serves 
100,000  readers  across  21  counties  in 
Missouri  and  Kansas.  We  seek  qualified 
candidates  with  a  passion  for  newspaper 
journalism  and  a  flair  for  dealing  with 
people.  Apply  tO: 

Dennis  Ellsworth,  Executive  Editor 
St.  Joseph  News-Press 
RO.  Box  29 

St.  Joseph,  MO  64502-0029 
Phone:  (816)271-8550 
An  Equal  Opportunity  Employer 


COPY  EDITOR  —  Come  to  one  of  Amer¬ 
ica’s  most  beautiful  places  —  Hilton 
Head  Island.  The  Island  Packet,  a 
McClatchy-owned  daily,  is  seeking  a 
copy  editor.  We’re  interested  in  candi¬ 
dates  who  can  aggressively  handle  copy, 
spot  holes  and  inconsistencies  in  stories, 
write  headlines  that  are  clear  and  crisp 
and  design  pages  creatively.  Knowledge 
of  QuarkXPress  is  a  plus.  The  McClatchy 
Co.,  one  of  the  country’s  distinguished 
newspaper  groups,  emphasizes  high 
journalistic  standards.  Other  papers  in 
the  group  include  The  Sacramento  Bee, 
The  Raleigh  News  &  Observer  and  The 
Minneapolis  Star  Tribune. 

Send  cover  letter  and  resume  to: 

Fitz  McAden,  Executive  Editor 
The  Island  Packet 
RO.  Box  5727 

Hilton  Head  Island,  SC  29938 
Fax:  (843)  706-3070 
E-ma'I:  fmcaden@islandpacket.com 


COPY  EDITOR 

Full  time  copy  editor  needed  for 
universal  desk  at  17,000  circulation 
morning  daily  in  Pocatello.  Degree  in 
journalism  or  English,  one  year  or  more 
newsroom  experience  preferred.  We're 
seeking  someone  with  solid  editing  skills 
who  can  work  as  a  team  member  with 
editors  and  writers.  Send  cover  letter, 
with  salary  history,  and  resume,  clips  to: 
Steve  Miller,  Managing  Editor 
Idaho  State  Journal 
RO.  Box  431 
Pocatello,  ID  83204 
Orto:  smiller@journalnet.com 


COPY  EDITORS 

The  Press  of  Atlantic  City  has  openings 
for  editors  on  its  news  desk.  We  are  an 
80,0C0-circulation  AM  that  covers 
southern  New  Jersey  and  a  town  that 
features  12  gambling  casinos.  Candi¬ 
dates  should  have  two  years’  experience 
in  editing  and/or  reporting.  QuarkXPress 
experience  a  plus.  Send  resume,  clips  to: 
News  Editor  Peter  M.  Brophy 
The  Press  of  Atlantic  City 
11  Devins  Lane,  Pleasantville,  NJ  08232 
Or  E-mail:  pmb@pressplus.com 


EDITORIAL 


COPY  EDITOR 

The  Las  Vegas  Review-Journal  has  an 
immediate  opening  for  a  copy  editor. 
Applicants  should  have  three  to  five 
years  experience,  strong  headline,  line 
editing  and  computer  skills.  Macintosh 
and  pagination  experience  are  preferred. 
Those  interested  send  resumes,  list  of 
references  and  clips  tO: 

Mary  Greeley,  News  Editor 
Las  Vegas  Review-Journal 
RO.  Box  70 
Las  Vegas,  NV  89125 


EXECUTIVE 

EDITOR 


For  a  weekly  Jewish 
community  newspaper  in  a 
major  northeastern  city 

Responsibilities  include  direction 
and  management  of  writers  and 
production  staff  and  implementa¬ 
tion  of  editorial  policies. 
Experience  as  a  journalist  at  a 
daily  or  weekly  publication; 
management  skills;  techniques 
of  modern  publishing  and 
information  technology.  Send 
cover  letter,  resume  and  writing 
samples  to: 


The  Jewish  Chronicle 
5600  Baum  Boulevard 
Pittsburgh,  PA  15206 
Attention:  General  Manager 


EDITORIAI. 


COVER  THE  SOUTH’S 
BIGGEST  STORIES 

One  million  people  moved  to  metro 
Atlanta  in  the  1990s.  Nearly  half  of 
Georgia’s  population  lives  within  its  boun¬ 
daries.  But  with  smog  and  traffic  conges¬ 
tion  at  record  eoic  levels,  Atlanta  is  in 
danger  of  falling  victim  to  its  own  suc¬ 
cess.  We  need  experienced,  ambitious 
journalists  to  help  us  tell  the  story.  We 
are  seeking  reporters,  an  editor  to  lead 
our  growth  and  development  or  state 
government  teams  and  an  editor  to  lead 
our  DeKalb  County  bureau.  No  other 
county  in  metro  Atlanta  better  ex¬ 
emplified  the  changes  metro  Atlanta  has 
seen.  Dekalb’s  best-known  landmark  is 
Stone  Mountain,  once  famous  as  head¬ 
quarters  of  the  KKK.  Now  DeKalb  is  one 
of  the  most  diverse  county  in  the  South. 
This  editor  leads  a  team  of  six  reporters 
who  write  for  the  daily  and  a  weekly, 
zoned  section.  Ideal  candidate  has  edit¬ 
ing  and  supervisory  experience.  Send 
resume  and  work  samples  to: 

Angela  Tuck,  News  Personnel  Manager 
Atlanta  Journal-Constitution 
72  Marietta  Street,  Atlanta.  GA  30303 
Email:  atuck@ajc.com 


EDITORIAL 


THE  ROBESONIAN  NEWSPAPER,  a 
15,000  daily  in  Lumberton,  NC,  is  look¬ 
ing  for  a  beat  reporter  and  a  sports 
editor  or  sports  writer.  Entry  level 
reporters  and  experienced  journalists  will 
be  considered.  Pay  and  benefits  com¬ 
petitive.  Qualified  applicants  could 
receive  sign-on  bonus.  Send  resume  to: 

Donnie  Douglas,  Editor,  The  Robesonian 

121  W,  5th  Street.  Lumberton,  NC  28358 


EDITOIUAL 


Financial  Newsyrire 
Reporters/Editors 


Dow  Jones  Newswires  is  seeking  reporters  and  editors  with  varied  levels  of 
experience,  preferably  but  not  essentially,  in  business  Journalism.  Recent 
college  graduates  will  also  be  considered  for  entry-level  positions.  Most 
positions  are  located  at  our  Jersey  City,  NJ  headquarters.  Qualified 
candidates  for  this  reaFtime  news  wire  must  have  strong  journalism  skills. 
Speed  and  accuracy  a  must. 

Dow  Jones  &  Company  is  the  world’s  premier  publisher  of  business 
news  and  information.  Dow  Jones  Newswires  delivers  up-to-the-second 
news  and  analysis  of  corporate,  financial  and  political  events  to  financial 
and  media  subscribers. 

We  offer  responsible  positions  with  a  prestigious  publication  that 
is  expanding  its  staff,  career  advancement  opportunities. 

competitive  salaries  and  excellent  benefits. 

Send  resume  ana  clips  with  salary  history  in  confidence  to: 

DOW  JONES  NEWSWIRES 
Debra  Califf,  Harborstde  Financial  Center 
800  Plaza  Two,  Jersey  City,  NJ  07311 
Fax:  201-938-4466,  E-mail:  debra.califf@dowjones.com 
www.dl.com/careers 
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EDITORIAL 


DAILY  INTERNET  news  service  and 
weekly  business  newspaper  seeks  editor 
who  combines  skill  with  confidence  to  j 
innovate.  Editor  will  use  wire  copy  and 
local  copy  produced  by  five-seven  reporters 
to  scoop  competition  daily.  Editor  will 
also  develop  content  and  hire  two 
reporters  for  new  technology  newsletter. 
3-7  years  business  journalism  experience 
required.  Send  '■esume,  clips  to: 

Elizabeth  Cummings 
Central  Penn  Business  Journal 
101  N.  Second  Street,  2nd  Floor 
Harrisburg,  PA  17101 


EDITOR/  ENV  RONMENTAL  MAGAZINE 
Responsibilities  include  overseeing  pro¬ 
duction  of  nationally  distributed 
bimonthly  magazine  covering  national 
forest  issues  for  general  readership. 
Qualified  applicants  must  have  strong 
editing  and  wr  ting  skills,  ability  to  work 
with  small  staff  and  freelancers,  willing¬ 
ness  to  manage  all  aspects  of  magazine 
production.  Knowledge  of  environmental 
issues  very  helpful.  Friendly  working 
environment  in  university  city.  Salary 
DOE,  excellent  benefits.  Send  letter, 
clips,  resume  by  Nov.  10  tO: 

Editor,  Forest  Magazine 
PO  Box  1 1646,  Eugene  OR  97440. 


EDITOR 

Prestigious  information  services  seeks 
experienced  editor  for  newsletter  on  hot 
topic  of  executive  pay.  Will  write  on 
developments  at  U.S.  corporations, 
using  SEC  filings  as  primary  resource. 
Will  also  write  trends  features  using 
database  and  other  sources,  and  assist 
in  editing  related  books.  Requires  2 
years  experience,  ability  to  meet 
deadlines  and  write  compelling  copy. 
Great  pay  and  benefits,  advancement 
opportunity.  Send  resume  and  clips  to: 

C.  Bowie,  EGAS 

1737  King  Street,  Alexandria,  VA22314 
Or  E-mail  cbowie@dbm.com 


COPY/DESIGN  EDITOR 
The  Post-Tribune,  a  65,000  AM  daily  in 
Northwest  Indiana,  is  seeking  applica¬ 
tions  for  the  position  of  copy/design 
editor  for  a  universal  desk  with  an 
emphasis  on  sports.  Position  is  full-time, 
with  complete  benefits  package.  Salary 
commensurate  with  experience.  The 
qualified  applicant  will  have  strong  copy 
editing,  headline-writing  and  page 
design  skills.  Knowledge  of  QuarkXPress 
a  must.  Knowledge  of  MACs  necessary. 
Send  resume  and  clips  to  Sports  Editor 
Jeff  Mayes,  Post-Tribune,  1433  E.  83rd 
Avenue,  Merrillville,  IN  46410  or  E-mail 
to  jmayesl@hotmail.com.  For  more 
information,  call  (219)  648-3138.  EOE 


REPORTER 

The  Item,  an  award-winning  afternoon 
daily  in  South  Carolina,  circulation 
22,000,  is  expanding  and  has  an 
immediate  opening  for  a  reporter.  Send 
resume,  clips  to  Tonyia  McGirt,  The  Item, 
RO.  Box  1677,  Sumter,  SC  29151, 


THE  NORTHERN  VIRGINIA  DAILY,  the 
most  honored  small  daily  newspaper  in 
Virginia,  has  an  opening  for  a  sports 
reporter.  The  17,000  circulation,  inde¬ 
pendently  owned  newspaper  provides  a 
wonderful  opportunity  for  candidates 
with  a  college  degree  and  experience  in 
journalism.  Experience  with  QuarkXPress 
and  agate  are  a  plus.  Duties  will  include 
covering  local  high  schools  and  one  col¬ 
lege.  All  applicants  must  be  team- 
oriented  with  the  enthusiasm  to  learn 
and  succeed. 

Resumes,  cover  letters,  and  any  exam¬ 
ples  of  work  should  be  mailed  tO: 

Jim  Sacco,  Sports  Editor 
Northern  Virginia  Daily 
RO.  Box  69,  Strasburg,  VA  22657 
Call  (800)  296-5137 
Or  E-mail,  jsacco242@yahoo.com 


ENTERRRISE  TEAM  LEADER 
The  Tampa  Tribune  needs  a  strong  word 
editor  to  lead  a  team  of  four  reporters  to 
produce  timely,  incisive,  imaginative  pro¬ 
jects  that  give  depth  to  our  newspaper. 
The  Enterprise  Team  works  with 
reporters  throughout  the  newsroom  on 
investigative  projects  and  computer 
assisted  reporting.  The  stories  they  pro¬ 
duce  will  be  told  with  strong  reporting 
and  strong  graphics  and  photographs  to 
provide  complete  packages  tor  our 
readers.  The  team’s  leader  must  be  able 
to  balance  both  relatively  short-term  pro¬ 
jects  with  longer  investigative  pieces  and 
be  able  to  form  strong  working  rela¬ 
tionships  throughout  the  newsroom.  This 
person  will  need  to  work  with  both 
online  and  television  media.  Applicants 
should  have  a  college  degree,  supervisory 
experience,  database  and  spreadsheet 
skills  and  at  least  eight  years  of  journal¬ 
ism  experience.  E-mail  resume  and  cover 
letter  to  Senior  Editor  Steven  Kaylon 
skaylor@tampatrib.com 


FINANCIAL  JOURNALIST 
Strong  Capital  Management,  a  leading 
mutual  fund  company,  seeks  reporters  to 
write  about  personal  finance  issues  for 
its  award-winning  website.  Full-time 
candidates  should  have  proven  writing 
and  reporting  skills,  an  interest  in 
personal  finance  topics  such  as  invest¬ 
ing,  money  management  and  saving  for 
retirement,  and  be  comfortable  working 
in  a  fast-paced  corporate  environment. 
Send  resume  and  clips  to: 

Marc  Hoffman 

Director  of  E-Commerce  Content 
Strong  Capital  Management 
100  Heritage  Reserve 
Menomonee  Falls,  Wl  53051 


FINE  ARTS  RERORTER 
Wanted:  a  seasoned  pro  to  cover 
classical  music,  opera,  ballet  and  theater 
as  both  a  reporter  and  a  critic.  We’re 
looking  for  someone  to  write  features, 
review  and  break  news  as  part  of  a  team 
that  believes  that  good  arts  coverage  is 
as  important  as  any  beat  at  the  newspa¬ 
per.  Send  clips  and  cover  letter  to: 

Leanne  Kleinmann,  AME 
The  Commercial  Appeal 
495  Union  Avenue,  Memphis,  TN  38103 
Or  E-mail:  kleinmann@gomemphis.com 


FIRE/EMS  NEWS 

Firehouse.com  is  the  web’s  leading 
resource  for  firefighting,  emergency 
medical  services  and  related  subjects. 
Look  at  the  site  and  you  will  see  what 
we  are  all  about. 

We  are  looking  for  writers  and  editors 
with  3-5  years  daily  experience  in  a  fast- 
paced  environment  who  can  cover  the 
breaking  story,  write  about  issues  in  Con¬ 
gress  and  produce  in-depth  articles.  Our 
readers  are  passionate  about  their  work. 
Firehouse.com  is  their  leading  source  for 
work-related  news. 

Located  in  College  Rark,  MD. 

E-mail  resume  to:  lon@firehouse.com 


FULL  TIME 

College  graduate.  Strong  writing,  in¬ 
vestigative  reporting  and  copy  editing 
skills.  Knowledge  of  business  preferred. 

Our  weekly  news  reports  and  news 
flashes  are  read  by  the  top  executives  in 
the  computer  industry  worldwide. 

TWO  POSITIONS  OREN 
ONE  SENIOR,  ONE  ENTRY  LEVEL 
Review  press  releases,  interview  com¬ 
puter  industry  executives,  attend  trade 
shows  and  conferences,  generate  story 
ideas  -  as  many  breaking  as  possible  - 
and  writing  stories. 

Charlie  Hall:  charlie@g2news.com 
G2  Computer  Intelligence 
323  Glen  Cove  Avenue 
Sea  Cliff,  NY  11579 

(516)  759-7025;  FAX  (516)  759-7028 
www.g2news.com 

REPORTER 

Looking  for  a  job  where  good  writing  is  a 
priority  and  hard  news  is  plentiful?  Con¬ 
sider  THE  VINDICATOR,  an  award¬ 
winning  dally  in  northeastern  Ohio.  If 
you’re  a  solid  writer  and  reporter  and 
want  to  improve  your  skills,  drop  us  a 
line.  You’ll  never  find  another  newspaper 
with  such  an  exciting  news  atmosphere. 
Send  cover  letter,  resume  and  clips  to: 
Anthony  G.  Paglia,  The  Vindicator 
RO.  Box  780,  Youngstown,  OH  44501 


REPORTERS  —  NEWS  AND  SPORTS 
The  Merced  Sun-Star  is  on  the  verge  of  a 
major  redesign  and  is  looking  for 
reporters  to  cover  open  beats  ranging 
from  education  to  local  business  to  jun¬ 
ior  college  athletics  to  the  new  Univer¬ 
sity  of  California  campus. 

If  you  have  fresh  ideas,  drive  and  a  flair 
for  writing,  we’ll  find  a  place  for  you. 

We’re  In  the  heart  of  Central  California’s 
beautiful  San  Joaquin  Valley,  within  a 
few  hours’  drive  of  the  Bay  area,  Sacra¬ 
mento  and  Yosemite. 

Whether  you’re  just  getting  out  of  school 
or  have  been  in  the  business  for  a  few 
years  and  are  looking  for  a  challenge, 
this  is  the  place  for  you.  Contact: 

Darin  Bunch,  Editor 
editor@mercedsun-star.com 
Or  mail  a  resume  and  samples  of  your 
writing  tO: 

Merced  Sun-Star 
RO.  Box  739,  Merced,  CA  95431 


WASHINGTON  CORRESPONDENT 
The  Portland  Press  Herald/Maine  Sun¬ 
day  Telegram  has  an  opening  for  a 
Washington,  DC  correspondent.  This 
senior  reporter,  based  in  the  nation’s 
Capitol,  will  cover  Maine’s  congressional 
delegation  as  well  as  federal  agencies 
and  their  impact  on  Maine.  We’re  look¬ 
ing  for  an  experienced  daily  newspaper 
reporter  who  is  self-directed,  well- 
informed  and  hard-hitting,  and  who  has 
an  insatiable  desire  to  inform  readers 
about  their  politicians  and  government. 
Send  resume  and  clips  tO: 

Washington  Correspondent  Search 
Press  Herald/Telegram 
390  Congress  Street,  Portland,  ME  04101 
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ASSISTANT  MANAGING  EDITOR 
FOR  VISUALS 


The  Providence  Journal  Corupany  is  seeking  an  Assistant 
Managing  Editor  for  its  Visuals  Department.  This  individual  will 
assist  the  Managing  Editor  of  Visuals  in  leading,  motivating 
and  training  a  department  of  39  persons  who  produce  the  pho¬ 
tography,  illustration  and  graphics  of  the  newspaper. 

Applicants  should  have  a  strong  background  in  newspaper 
page  design  and  graphics.  They  should  have  sound  news 
judgment  and  have  experience  in  photojournalism  and 
deadline  picture  editing  and  design  tasks.  Proficiency  in  using 
up-to-date  scanning  equipment  and  electronic  imaging  soft¬ 
ware  is  a  must. 

Candidates  should  submit  a  resume  with  salary  history  to: 

Thomas  McDonough,  Human  Resources  Director 
Providence  loumal  Company 
75  Fountain  Street,  Providence,  RI 02902 
An  Equal  Opportunity  Employer 
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EDITOR 

Here’s  a  career  opportunity:  indepen 
dently-owned  14,500  six-day  com¬ 
munity  paper  (PM  with  Saturday  AM)  in 
Western  Washington  seeks  assertive 
manager  for  news  staff  of  22.  Lively, 
local  news  emphasis  in  non-metro,  con¬ 
servative  market.  Must  be  well-organized 
self-starter  who  is  passionate  about  this 
business,  motivates  and  leads  by  exam¬ 
ple,  can  recruit  talent  and  test  new 
ideas.  Will  be  supported  by  strong  man¬ 
agers  having  fun  and  dedicated  to 
growth  with  award-winning  community 
journalism.  Choice  1-5  recreational  loca¬ 
tion  -  90  minutes  from  Seattle,  Portland, 
mountains  and  ocean.  Competitive  com¬ 
pensation,  good  benefits  including  profit 
sharing  and  401(k).  All  applications  con¬ 
fidential.  Send  letter,  resume,  salary  his¬ 
tory  to: 

Dennis  R.  Waller,  Publisher 
The  Chronicle 

RO.  Box  580,  Centralia,  WA  98531 
drwaller@chronline.com 
Fax:  (360)  807-8250 


EDITORIAL  POSITIONS 
Electronic  Media,  a  leading  weekly  trade 
publication  covering  all  aspects  of  the  tel¬ 
evision  industry,  is  looking  for  a  NEW 
YORK  BUREAU  CHIEF  who  will  also  be 
responsible  for  covering  the  broadcast  tel¬ 
evision  networks  and  broadcast  and  cable 
news  operations.  We  need  an  energetic, 
experienced  individual  to  oversee  the 
operation  of  a  small  bureau  and  help 
coordinate  two  bureau  reporters.  If  you 
are  able  to  generate  story  ideas,  have 
excellent  reporting  and  editing  skills,  are  a 
problem-solver  and  have  experience  cover¬ 
ing  TV,  then  we  want  to  hear  from  you. 
Electronic  Media  is  also  looking  to  fill  two 
reporting  positions.  One  is  for  a  NEW 
YORK-BASED  ADVERTISING  INDUSTRY 
REPORTER.  We  require  an  experienced, 
motivated  self-starter  with  excellent 
reporting  skills  and  a  thorough  knowl¬ 
edge  of  the  advertising  industry.  The 
other  position  is  for  an  INTERNET 
REPORTER  to  be  based  in  Los  Angeles. 
The  ideal  candidate  would  be  an  experi¬ 
enced,  motivated  individual  with  ex¬ 
cellent  reporting  skills  and  sound 
technical  knowledge  to  cover  breaking 
news  and  trends  in  the  Internet  industry. 
Electronic  Media,  based  in  Los  Angeles, 
is  published  by  Crain  Communications 
and  offers  excellent  benefits.  Fax  or  send 
resume,  clips  and  cover  letter  with  salary 
requirements  to: 

Tom  Gilbert,  Managing  Editor 
Electronic  Media 

6500  Wilshire  Boulevard,  Suite  2300 
Los  Angeles,  CA  90048 
Fax:  (323)  653-4425 
No  phone  calls,  please 


ONLINE  EDITOR/PRODUCERS  (2) 
Needed  for  new  Belo  Interactive  site  at 
Texas  Cable  News.  News  experience  and 
knowledge  of  HTML,  Photoshop,  and 
multimedia  preferred.  Reply  to: 
bijobs@wfaa.com  &  subject:  TXCN.com 
Or  Human  Resources,  Belo  Interactive, 
606  Young  Street,  Dallas,  TX  75202. 


-HELP  WANTED- 
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EDITORS 

ADVANCE  YOUR  CAREER 
Business  is  Booming! 

As  a  superior,  fast-paced  print/internet 
publishing  company  in  Loveland,  CO, 
Duck  Communications  International/ 
Penton  Media  seeks  multi-talented 
Editors  to  join  our  team.  Edit  feature 
articles,  product  reviews,  news  stories,  & 
original  content  for  our  Windows,  2000 
Magazine.  Requires:  B.A.  degree;  2-4 
years  experience  editing  technical 
material;  aptitude  for  making  technical 
material  readable;  excellent  content  edit¬ 
ing  skills.  Duke  is  proud  to  offer 
worldclass  compensation  and  benefits, 
all  in  a  smoke-free  environment.  For¬ 
ward  your  cover  letter,  detailed  resume, 
and  salary  history  tO: 

Duke  Communications  International 
Attn:  Recruiter 

RO.  Box  3438,  Loveland,  CO  80539 
Fax:  (970)  667-2321 
Email:  scline@duke.com  EOE/MF 

For  more  information  on  our  dynamic 
company  or  for  more  details  on  our 
opportunities,  visit  our  Web  site  at: 
www.duke.com 


EDUCATION  WRITER  WANTED: 

The  Mail  Tribune,  a  35,000  circulation 
paper  in  beautiful  Southern  Oregon 
seeks  an  experienced  writer/reporter  to 
cover  education.  We're  looking  for 
someone  who  loves  a  varied  diet  of  news 
and  features,  likes  to  delve  into  educa¬ 
tion  issues  and  has  a  knack  tor  making 
them  relevant  to  average  readers.  The 
successful  applicant  will  be  self- 
motivated,  enthusiastic  and  deadline- 
oriented.  At  least  two  years’  newspaper 
experience  is  required. 

Southern  Oregon  offers  gorgeous 
scenery,  a  mild  climate,  unlimited  recea- 
tion  opportunities  and  nationally  pre¬ 
stigious  theater  companies  and  music 
festivals.  You’ll  be  working  as  part  of  a 
team  with  fun  co-workers  and  an  editor 
who  appreciates  initiative  and  lively  writ¬ 
ing. 

Send  a  cover  letter,  resume  and  3-5 
clips  to: 

Cathy  Noah,  Team  Editor 
RO.  Box  1108,  Medford,  OR  97501 
Deadline  for  applications:  October  31 . 


ENTERRRISING  RERORTER 
Tired  of  meetings?  Want  to  get  to  the 
nut  of  community  service  and  report  on 
real  people?  Do  you  covet  prime  space 
on  Al?  We’re  looking  for  a  self-starter  to 
cover  growth-related  quality-of-life 
issues,  from  traffic  to  development,  for 
our  mid-sized  Florida  daily.  Rlease  send 
a  resume,  clips  showing  why  you 
deserve  this  opportunity  to: 

Box  01384,  Editor  &  Rublisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


RERORTER  &  DESK  EDITOR  ROSITIONS 
Reporter  and  desk  editor  positions  with 
the  Associated  Rress  in  the  Caribbean. 
Must  have  strong  feature-writing  and 
reporting  skills.  Spanish  a  must  for  desk 
position.  Send  application  and  limited 
portfolio  by  fax:  (787)  783-4425  orto: 
dperry@ap.org 
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Bob  Burtman.  Houston  Press 


It  took  compelling 
proof  of  innocence  for 
Texas  Governor  George 
W.  Bush  to  pardon  a 
convicted  rapist. 
Houston  Press  Staff 
Writer  Bob  Burtman 
found  that  proof. 


Largely  because  of 
Burtman's  reporting, 
prosecutors  sought  a  pardon  for  Roy  Criner,  who 
walked  out  of  a  Texas  prison  on  August  15  after 
serving  10  years  of  a  life  sentence  for  a  crime  he 
did  not  commit. 

Burtman's  persistence  explains  why  he  was  the 
Houston  Press  Club's  Print  Journalist  of  the 
Year  in  2000,  and  why  he  won  the  John  Bartlow 
Martin  Award  for  Public  Interest  Magazine 
Journalism  in  1998. 

And  it  explains  why  he  works  for  New  Times. 

With  12  newspapers  and  more  than  a  million  read¬ 
ers,  New  Times  Inc.  is  the  nation’s  largest 
and  fastest-growing  publisher  of  alternative 
newsweeklies.  We  are  always  looking  for  talented 
writers  and  editors  to  join  our  award-winning  staffs. 

NewTimes 

Phoenix  New  Times  •  San  Francisco  Weekly  • 
Los  Angeles  New  Times  •  Dallas  Observer  •  Houston 
Press  •  Denver  Westword  •  Miami  New  Times  • 
Broward  New  Times  •  Cleveland  Scene  •  Kansas  City 
Pitch  Weekly  •  St.  Louis  Riverfront  Times  •  FW  Weekly 

THE  BETTER  ALTERNATIVE  TO  DAILY  JOURNALISM 


You  can  browse  our  Journalism,  and  Job  opportunities,  online  at: 

www.newtimes.com 


www.editorandpublisher.com 


OCTOBER  23,  2000  EDITOR  &  PUBLISHER  CLASSIFIEDS  C9 


Phone:1-888-825-9149  -  CLASSIFIED  ADVERTISING  ~  Fax  :  (646)  654-5312 

770  Broadway,  7th  Floor,  New  York,  NY  10003  hpreuss@editorandpublisher.com 


-HELP  WANTED- 
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GENERAL  ASSIGNMENT 
WRITER/REPORTER 

The  Dickinson  Press,  an  award  winning, 
general  excellence  daily  and  Sunday 
newspaper  has  an  immediate  opening 
for  a  general  assignment  writer/reporter. 
Live  in  an  outdoor  paradise,  clean  and 
safe  while  working  for  an  excellent  com¬ 
pany  that  values  quality  and  pro¬ 
ductivity.  Please  send  resume  tO: 

Tom  Mast,  Managing  Editor 
The  Dickinson  Press 
1815  1st  Street  West 
Dickinson,  ND  58601 


GENERAL  ASSIGNMENT  STAFF  WRITERS 
The  Virginian-Pilot  seeks  two  general 
assignment  reporters  to  aggressively 
pursue  compelling  enterprise  stories  and 
breaking  news  in  Virginia  Beach,  the 
largest  city  in  Virginia.  The  Pilot  is  a 
200,000-circulation  daily  based  in 
Norfolk  and  covering  southeastern  Vir¬ 
ginia  and  northeastern  North  Carolina. 
Send  letter,  resume  and  clips  tO: 

Editor  Tom  Holden 
4565  Virginia  Beach  Boulevard 
Virginia  Beach,  VA  23462 
(757)222-5131 
tholden(a)pilotonline.com 


GREAT  JOB  IN  A  GREAT  TOWN 
New  reporting  position  at  The  Aspen 
Times  in  the  Rocky  Mountains,  Half¬ 
time  sports  reporting,  half-time  coverage 
of  other  school  issues.  Schedule  will 
offer  plenty  of  time  for  skiing,  hiking, 
etc.  Experience  is  a  must.  E-mail  or  mail 
resume,  clips  to  Mike  Hagan  at: 

hagan@aspentimes.com 
The  Aspen  Times 

310  E.  Main  Street,  Aspen,  CO  81612 


LOCAL  NEWS  EDITOR 
Work  with  and  lead  a  group  of  bureau 
reporters  for  our  40,000-circulation 
daily  located  in  oceanfront  paradise.  At 
the  same  time,  edit  your  own  zoned, 
weekly  section.  You’ll  work  in  a  com¬ 
petitive  market  as  part  of  a  thriving 
cluster  of  Scripps-owned  media  pro¬ 
perties  that  offer  room  for  advancement. 
Send  resume,  6-10  work  samples  to: 

Larry  Reisman,  Editor 
The  Press  Journal 

RO.  Box  1268,  Vero  Beach,  FL  32961 


NEWS  EDITOR 


EDITORIAL 


LEADERSHIP  OPPORTUNITIES 
The  Observer-Dispatch,  a  Gannett  Co. 
Inc.  newspaper  (48,000  daily,  59,000 
Sunday)  located  in  Upstate  New  York’s 
Mohawk  Valley,  seeks  candidates  for 
three  high-impact  newsroom  positions: 

•  PHOTO  EDITOR  —  The  0-D’s  award¬ 
winning  five-person  photo  staff  has  a 
history  of  quality  photography.  We’re 
looking  for  someone  who  can  uphold 
that  standard  and  move  the  newspa¬ 
per  into  the  digital  age.  Successful 
candidates  should  have  several  years 
of  photography  experience,  be  familiar 
with  Macintosh  computers  and 
Photoshop  and  be  knowledgeable 
about  technological  advances  in  pho¬ 
tography. 

•  NIGHT  LOCAL  EDITOR  —  This  job 
includes  assigning  and  editing  stories 
and  managing  a  strong  city/county 
reporting  team  exploring  crime, 
neighborhood  issues  and  economic 
development.  Opportunities  include 
coaching  reporters  on  their  work  and 
learning  to  manage  significant 
enterprise  projects.  A  successful  can¬ 
didate  should  have  several  years  of 
reporting  experience  and  a  year  or  two 
of  editing  experience.  Familiarity  with 
computer-assisted  reporting  is  helpful. 

•  PAGE  DESIGNER  —  Candidates  with 
strong  eye  for  design  and  ideas  to 
create  compelling  pages,  including 
Page  One,  urged  to  apply.  Proficiency 
in  QuarkXPress  and  familiarity  with 
Photoshop  or  Freehand  is  helpful. 

To  apply,  please  send  cover  letter, 
resume  and  clips  or  portfolio  tO: 

Editor  John  Dye,  Observer-Dispatch 
221  Oriskany  Plaza,  Utica,  NY  13501 
The  Observer-Dispatch  is  an  Equal 
Employment  Opportunity  employer  and 
values  diversity  in  the  workplace. 


MANAGING  EDITORS 
New  Times,  publisher  of  twelve  maga¬ 
zine-style  newsweeklies,  has  immediate 
openings  for  managing  editors  at  its 
papers  in  Miami,  Kansas  City  and  at  its 
newest  paper  in  Ft.  Worth.  The  ideal 
candidate  will  have  excellent  news  judg¬ 
ment,  superior  management  skills  and 
the  ability  to  help  staff  writers  produce 
quality  magazine-length  news  stories. 
The  managing  editor  supervises  the  day- 
to-day  operations  of  the  editorial 
department.  Fine  writing  and  editing 
skills  are  essential.  The  interview  pro¬ 
cess  will  include  an  extensive  editing 
test.  Qualified  candidates  should  send  a 
cover  letter,  resume  and  clips  to-. 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  802 1 7 
RE:  Managing  Editors/E&R 
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NEWS  EDITOR  WANTED 
An  award-winning  Midwest  paper 
(145,000  daily;  201 ,000-Sunday) 
seeks  a  top-notch  news  editor  to  lead  a 
universal  copy  desk.  We  want  an  experi¬ 
enced,  passionate  professional  who 
loves  words,  knows  the  King's  English 
and  can  write  and  teach  the  art  of 
creative  headline  writing.  We’re  looking 
for  a  person  with  keen  journalistic  and 
creative  talent,  sound  news  judgment,  a 
strong  track  record  in  developing 
effective  and  progressive  news  pres¬ 
entation,  a  record  of  teamwork  and  out¬ 
standing  people  skills.  A  minimum  of 
five  years  experience  and  strong  pagina¬ 
tion  skills  are  essential.  We  are  com¬ 
mitted  to  diversity  and  equality  in 
employment.  We  offer  great  salary  and 
fringe  benefits,  including  generous  vaca¬ 
tion  time,  company-paid  health  insur¬ 
ance,  life  insurance  and  a  401(k),  Send 
cover  letter  and  resume  to: 

journallst@hotmail.com 


NEWS  RRODUCER 
The  News  &  Observer 
WWW,  newsobserver.com  -  seeks  a 
creative  journalist  to  help  merge  its 
groundbreaking  new  media  operation 
with  a  top-notch  print  newsroom.  Any 
successful  candidate  must  have  a  solid 
news  background  along  with  the  ability 
to  think  beyond  print  as  The  News  & 
Observer  continues  to  develop  rich  new 
media  products.  The  quality  candidate 
should  also  have  exceptional  communi¬ 
cation  skills  and  excellent  organizational 
ability.  Candidates  should  send  an 
introductory  letter,  resume,  and  500- 
word  essay  articulating  a  solid  vision  of 
new  media  journalism  to: 

Content  Manager  John  J.  Jordan 
johnj@nando.com 


RAGE  DESIGNERS  &  COPY  EDITORS 
We  are  putting  together  a  first  class 
Universal  Desk  and  still  have  a  few  open¬ 
ings  for  page  designers  and  copy 
editors.  Designers  should  be  adept  at 
layout,  packaging  and  editing  and  be 
able  to  work  well  with  story,  photo  and 
art  editors  to  make  our  Mario  Garcia-led 
redesign  soar.  Copy  editors  should  have 
strong  headline  and  copy  editing  skills 
and  must  have  a  good  command  of 
English  and  AP  style.  Layout  and  Quark 
skills  a  must.  Excellent  PAY  AND 
BENEFITS.  Please  send  cover  letter, 
resume  and  work  samples  to: 

TIMES  RECORD 
3600  Wheeler  Avenue 
Fort  Smith,AR  72901 
Or  fax  cover  letter  and  resume  to 
Human  Resources  at:  (501)  784-0436 
Or  E-mail  resume  tO: 
jjewel  l@swti  mes.com 
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PAGE  DESIGNERS/PAGINATORS 
Investor’s  Business  Daily  (circulation 
311,000)  seeks  experienced  page 
designers/paginators  for  positions  in  Los 
Angeles.  IBD  has  recently  implemented 
a  state-of-the  art  pagination  and  text¬ 
editing  system  and  is  undertaking  a 
significant  redesign  effort.  Please  send 
resume,  work  samples  and  references  to: 
Rob  Golum,  associate  editor,  by  E-mail 
rob.golum@investors.com,  by  mail  tO: 
Investor’s  Business  Daily 

12655  Beatrice  St., 

Los  Angeles,  CA  90066; 

Or  by  fax  to:  (310)577-7350. 

Please  call  (310)448-6373 
to  confirm  receipt  of  fax. 


PHOTO/DESIGN  DIRECTOR 
Evening  News,  a  35,000  circulation,  six- 
day  newspaper  covering  Boston’s  North 
Shore,  is  looking  for  someone  to  run  its 
visuals  departments.  This  is  a  tremen¬ 
dous  opportunity  for  the  right  person. 
Responsibilities  include  designing  Al; 
managing  a  photo  staff  of  five  and  a 
page  design/production  staff  of  four; 
creating  graphics  as  needed;  and  uphold¬ 
ing  design  styles  and  standards.  Of 
course  you  should  have  mastery  of 
QuarkXPress,  Photoshop  and  Freehand, 
plus  extensive  knowledge  of  newspaper 
production.  You  should  also  have  good 
management  skills  and  be  able  to  work 
well  with  other  editors  and  reporters 
from  all  other  departments  of  the 
newsroom  —  news,  features  and  sports. 
If  you’re  up  for  a  challenge  and  are 
interested  in  working  for  an  award¬ 
winning,  locally  focused  newspaper  in 
an  area  with  a  high  quality  of  living, 
send  resume  and  clips  to: 

Karen  Andreas,  Managing  Editor 
Salem  Evening  News 
32  Dunham  Road,  Beverly,  MA01915 
You  can  E-mail  inquiries  to: 
kandreas@ecnnews.com 
No  attachments,  please 


REPORTER 

Award-winning  suburban  Philadelphia 
33,000  AM  seeks  self-starter  for  county 
government/local  politics  beat.  Collegial, 
fast-paced  newsroom  in  growing,  com¬ 
petitive  Chester  County.  Send  letter, 
resume,  samples  to  Barry  Schickling: 
Managing  Editor,  Daily  Local  News 
250  N.  Bradford  Avenue 
West  Chester,  PA  19382 
Or  E-mail  to:  editor@dailylocal.com 
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REPORTERS 

Want  to  work  in  one  of  America’s  most 
beautiful  places?  The  Island  Packet  on 
beautiful  Hilton  Head  Island  has  three 
openings; 

•  GENERAL  ASSIGNMENTS  REPORTER 

•  FEATURES  REPORTER 

•  BUSINESS  REPORTER 

The  Packet,  a  fast-growing  McClatchy 
paper,  offers  a  competitive  pay  and 
benefits  package. 

Candidates  should  have  at  least  a  year 
of  experience  in  a  daily  news  environ¬ 
ment.  Clips  must  show  enterprise  and 
strong  writing  ability. 

Send  cover  letter  and  resume  to: 

Fitz  McAden,  Executive  Editor 
The  Island  Packet 
RO.  Box  5727 

Hilton  Head  Island,  SC  29938 
Fax:  (843)  706-3070 
E-mail;  fmcaden@islandpacket.com 


REPORTER 

The  Lakeville  Journal  Company,  a  pub¬ 
lisher  of  three  weekly  newspapers 
located  in  the  scenic  Tri-State  area  of 
CT,  NY  and  MA,  seeks  a  Full-time  com¬ 
munity  reporter  for  The  Lakeville 
Journal.  Reporting  and  photographic 
experience  preferred.  Reliable  trans¬ 
portation  necessary.  Please  submit 
resume  and  letter  of  interest  to: 

Ruth  Epstein,  Editor 
The  Lakeville  Journal 
RO.  Box  1688,  Lakeville,  CT  06039 
Or  E-mail:  editor@lakevillejournaLcom 


REPORTER 

The  Northern  Virginia  Daily,  the  most 
honored  small  daily  newspaper  in  Vir¬ 
ginia,  has  an  opening  for  a  reporter.  The 
6-day-a-week  newspaper,  located  in  the 
beautiful  Shenandoah  Valley,  provides  a 
wonderful  opportunity  for  candidates 
with  a  strong  communication  back¬ 
ground  and  reporting  experience.  This 
newly  created  reporting  position  delves 
into  the  issues  of  beat  reporting,  while 
also  exploring  the  colorful  personalities 
and  interests  of  the  area  through  feature 
writing.  Resumes,  cover  letters,  and  any 
examples  of  work  should  be  mailed  to: 

Bob  Wooten,  Managing  Editor 
Northern  Virginia  Daily 
RO.  Box  69,  Strasburg,  VA  22657 

Or  E-mailed  to:  nvd@shentel.net 

SENIOR  EDITORIAL  ROSITION 
Business  tab,  alternative  weekly  in 
America's  fastest-growing  city.  Bouncing 
off  the  walls  with  ideas?  Exploding  with 
creativity?  We  re  the  place  for  you.  Full 
benefits.  Limitless  opportunities. 

E-mail:  Smith@LasVegas.net 
Or  fax  (702)  252-4580 

THE  NEWSTRIBUNE,  a  Midwest,  mid¬ 
size,  Monday-Saturday  PM,  is  seeking  to 
fill  two  full-time  general  assignment 
reporting  positions.  A  good  opportunity 
to  build  a  strong  portfolio  through  beat 
reporting,  features  and  in-depth  writing. 
Send  resume  and  clips  tO: 

Joyce  McCullough,  NewsTribune 
426  Second  Street,  LaSalle,  IL  61301 

www.edttorandpublisher.com 
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SENIOR  EDITOR/BUSINESS 
The  Tampa  Tribune  needs  a  dynamic 
leader  for  our  12-person  Business  News 
department,  which  for  three  consecutive 
years  has  been  named  in  the  Best  in 
Business  contest  sponsored  by  the 
Society  of  American  Business  Editors 
and  Writers.  The  ideal  candidate  will 
have  at  least  5  years  of  management 
experience,  at  least  10  years  of  journal¬ 
ism  experience  and  some  familiarity  with 
computer-assisted  reporting.  This  editor 
must  be  a  strong  coach,  an  organized 
administrator,  a  creative  and  strategic 
thinker  and  an  expert  with  language. 
Your  track  record  for  hiring  and/or  mold¬ 
ing  solid  journalists  is  crucial.  So  is  your 
reputation  for  forging  teamwork  and 
responding  to  crises  calmly,  rationally 
and  decisively.  If  interested.  E-mail  cover 
letter  and  resume  to: 

Assistant  Managing  Editor 
Patti  Breckenridge 
pbreckenridge@tampatrib.com 


SENIOR/ASSOCIATE  EDITORS 
First-rate  talent  needed  to  help  launch  a 
unique  general-interest  magazine  for  peo¬ 
ple  over  50.  The  magazine  is  well 
financed,  and  its  sister  publication  is  the 
2nd-iargestintheUK. 

Senior  Editor  should  have  8-i-  years’ 
experience  working  with  top  writers  to 
create  thoughtful  articles  on  diverse  sub¬ 
jects,  preferably  for  consumer  maga¬ 
zines.  Associate  Editor  likewise,  but  with 
4-8  years’  experience.  Successful  candi¬ 
dates  will  demonstrate  imagination, 
diplomacy,  extremely  keen  line-and 
developmental-editing  skills,  and  an 
understanding  of  mature  sensibilities. 
Competitive  pay,  excellent  benefits, 
scenic  views.  Send  resume,  cover  letter 
and  your  best  clips  to: 

David  Brittan,  Saga  Magazine 
222  Berkeley  Street,  Boston,  MA  02116 
Fax:  (617)375-5952 
NO  CALLS,  PLEASE 

SPORTS  COPYEDITOR 
New  Orleans  Times-Picayune,  the  city’s 
Pulitzer  Prize  winning  daily  newspaper 
(272,000  and  305,000)  is  looking  for  a 
sports  copy  editor.  Applicants  must  have 
at  least  three  years  of  experience  and  be 
able  to  edit  copy  as  well  as  complete 
page  layouts.  Knowledge  of  Harris 
pagination  and  Newsmaker  editorial 
systems  a  plus.  Come  join  in  one  of  the 
country’s  most  facinating  cities.  Send 
resumes  and  portfolios  to: 

Steve  Rocca,  Sports  Editor 
The  Times-Picayune 
3800  Howard  Avenue 
New  Orleans,  LA  70125 
An  Equal  Opportunity  Employer  M/F 


SPORTS  REPORTER 

Applicants  sought  for  new  position  and 
anticipated  opening  in  lively,  hardwork¬ 
ing  newsroom.  1-2  years  newspaper 
experience  preferred.  Send  cover  letter 
and  resume  with  salary  history  tO: 

Steve  Miller,  Managing  Editor 
ME  Idaho  State  Journal 
RO.  Box  431,  Pocatello,  ID  83204 
Orto:  smiller@journalnet.com 


SLOT  EDITORS 

The  Times-Picayune,  New  Orleans’ 
272,000-circulation  daily  newspaper,  is 
looking  for  copy  editors  to  handle  rim 
and  slot  work  on  its  main  news  desk. 

We  need  people  with  strong  news  judg¬ 
ment  and  word  skills  as  our  last  line  of 
defense  before  the  stories  hit  the  press  — 
people  who  can  find  a  hole  in  a  story, 
show  a  copy  editor  or  a  city  editor  where 
a  lead  has  gone  wrong,  make  a  bad 
headline  good  and  turn  a  good  one  into 
a  grabber. 

If  you’re  a  good  editor,  we’d  like  to  hear 
from  you.  Successful  candidates  will  love 
language,  be  able  to  grasp  the  big 
picture  of  the  news  of  the  day  and  serve 
as  a  sounding  board  for  the  news  editors 
crafting  our  daily  A 1  news  packages. 

Five  years  of  daily  news  and/or  copy 
desk  experience  required.  Experience 
with  zoning  is  helpful. 

Live  in  America’s  most  interesting  city, 
and  join  the  team  that  has  made  the 
Picayune  a  great  paper.  Request  an 
application,  or  send  a  resume  to: 

Lynn  Cunningham,  /Assistant  to  the  Editor 
The  Times-Picayune 
3800  Howard  Avenue 
New  Orleans,  LA  70140 
An  Equal  Opportunity  Employer  M/F 


SPORTS  WRITER 

The  Daily  Dispatch,  a  10,000  AM,  seeks 
writer  for  active  sports  department.  Cover 
everything  from  local  preps  to  ACC  and 
Conference  USA.  Solid  pay,  great  com¬ 
pany.  Experience  covering  sports,  at  least 
for  campus  media,  required.  Reply  to: 

Glenn  Craven,  The  Daily  Dispatch 
304  S.  (ihestnut  Street 
Henderson,  NC  27536 
E-mail:  gcraven@hendersondispatch.com 


WINTER’S  COMING 

Wouldn’t  you  rather  work  in  someplace 
warm?  South  Carolina  has  great  beaches, 
great  golf  courses,  great  weather.. .and 
great  newspaper  opportunities.  Please 
check  out  the  jobs  listings  on  the  South 
Carolina  Press  Association  web  site: 
www.scpress.org 


EDITORIAL 


EDITORIAL 


SPORTS  WRITER 

New  Hampshire’s  largest  newspapers 
seek  an  experienced  reporter  with  a 
polished  writing  style  to  join  the  state’s 
best  news  team.  Pay  could  exceed 
$50,000.  We  offer  a  generous  benefits 
package,  including  health,  dental,  life 
insurance,  401(k)  plan,  as  well  as  paid 
vacation,  holidays,  personal  days,  sick 
leave  and  more.  Send  resume, 
references  and  clips  to: 

Human  Resources 
Union  Leader  Corporation 
RO.  Box  9555,  Manchester,  NH  03108 
Equal  Opportunity  Employer 


STAFF  REPORTER  -  NIGHTSIDE 
New  Hampshire’s  largest  newspapers 
seek  an  experienced  reporter  to  join  the 
state’s  best  news  team.  Minimum 
requirements:  2  years’  daily  reporting 
experience,  a  proven  ability  to  work 
under  deadline  pressure,  a  professional 
command  of  the  English  language,  a 
thorough  knowledge  of  current  affairs. 
Additional  skills  such  as  computer-aided 
research  ability  or  copy  desk  experience 
would  be  a  plus.  Send  resume, 
references  and  clips  tO: 

Human  Resources  Department 
Union  Leader  Corporation 
RO.  Box  9555 

Manchester,  NH  03108-9555 
E-mail:  ulcoro@grolen.com 
Equal  Opportunity  Employer 


STATEHOUSE  RERORTER 
Cover  Ohio’s  statehouse  for  a  new 
political/legislative  website  geared  for 
state  legislators  and  their  staffs.  Reporter 
will  write  daily  lead  story  and  do  one 
interview  per  week.  Three  to  five  years 
experience  writing  for  small  to  mid  size 
daily  covering  politics  and  government. 
Opportunity  to  grow  as  company  grows. 
E-mail  inquiries  welcome  to  Todd  Baker: 

tbaker4@columbus.rr.com 
Or  fax  resume,  cover  letter  and  examples 
to  Capitolgate  (614)  221-8263 
Deadline  October  27 


EDITORIAL 


REPORTERS 


Transport  Topics  Publishing  Group  has  immediate  openings  for  two 
reporters  for  its  weekly  newspaper.  Successful  candidates  will  be  responsi¬ 
ble  for  writing  news  and  feature  articles  for  the  largest  weekly  publication 
covering  the  freight  transportation  industry.  B.S./B.A  in  Journalism  or 
related  discipline  required  and  2+  years  reporting  experience.  Come  join 
a  growing  and  thriving  publications  group  owned  by  American  Trucking 
Associations.  Send  resume  with  salary  requirements  to: 


Recruiter,  TTPG 

2200  Mill  Road,  Alexandria,  VA  22314 
Or  E-mail:  Recruiter(S>trucking.org 
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EDITORIAI. 


STAFF  WRITER 

MediaPost.com  is  the  leading  Media  and 
Advertising  Portal  on  the  Web  providing 
tools,  news,  and  directories  for  media  pro¬ 
fessionals,  We  seek  a  talented.  Internet- 
savvy  Staff  Writer  to  cover  the  advertis¬ 
ing  and  Internet  landscape  for  our  daily 
and  weekly  email  newsletters  and 
monthly  print  magazine  MEDIA.  Candi¬ 
date  will  write  news  stories,  opinion 
pieces  and  product  reviews  that  are  of 
interest  to  media  professionals.  Advertis¬ 
ing  agency  or  media  exposure  is  helpful. 
Magazine  or  Internet  writing  experience 
a  plus.  Strong  written,  oral  and  com¬ 
puter  skills  required.  We  offer  com¬ 
petitive  compensation,  good  benefits  and 
solid  growth  opportunity.  Please  submit 
resume,  two  writing  samples  and  salary 
requirement  tO: 

masha@mediapost.com 
Or  fax  to  (203)  222-0328 


EDITOR  for  semi-weekly  newspaper 
headquartered  in  Franklin,  VA.  Excellent 
salary,  benefits.  For  info,  call: 

Jamie  Brown  (800)  562-9822 


STATE  CAPITOL  REPORTER 
The  Tampa  Tribune  needs  a  reporter 
with  a  keen  sense  for  helping  readers 
and  voters  grasp  how  state  government 
affects  their  lives.  This  includes 
opportunities  to  do  high-profile,  high- 
impact  investigative  reporting  on  a 
statewide  level.  You  also  will  cover  the 
state  Senate  and  a  variety  of  beats  and 
work  closely  with  the  Tampa  newsroom 
on  a  daily  basis.  We  expect  reporters  in 
our  Tallahassee  bureau  to  work  as  an 
effective  team,  with  each  member  will¬ 
ing,  professionally  experienced  and  flexi¬ 
ble  enough  to  cover  any  big,  fast¬ 
breaking  story.  We  work  hard  to  expose 
and  explore  critical  relationships 
between  the  Tampa  community  and  the 
state.  We  do  not  expect  AP-style  cov¬ 
erage.  Our  standards  call  for  depth  and 
context.  Mastery  of  the  active  voice  and 
a  clear,  muscular  prose  style  is  a  must. 
Computer-assisted  reporting  is  a  plus.  So 
is  the  ability  to  maintain  a  sense  of  fun, 
creativity  and  purpose  while  under  pres¬ 
sure.  E-mail  cover  letter  and  resume  to: 

Tallahassee  Bureau  Chief  John  Wark 
jtwark@tampatrib.com 


ENVIRONMENTAL  REPORTER 
Can  you  cover  a  beat  that  doesn't  have  a 
meeting  a  minute?  Can  you  generate 
story  ideas  without  benefit  of  press 
releases?  Can  you  find  human  drama  in 
the  changing  face  of  a  community?  If  so, 
you  could  be  our  next  environmental 
reporter.  Reporter  will  write  for  both  the 
Naples  Daily  News,  a  50,000- 
circulation  daily,  and  the  Bonita  Banner, 
a  30,000  circulation  twice-weekly,  both 
of  which  are  consistently  judged  as 
among  the  best  newspapers  in  the  state. 
Send  your  resume,  clips  that  say  some¬ 
thing  about  your  reporting  and  writing 
ability  and  a  short  cover  letter  tO: 

Todd  Pratt,  Bonita  Banner 
RO.  Box  40,  Bonita  Springs,  FL  34133 
E-mail:  tjpratt@naplesnews.com 


EDITORIAL 


TECHNOLOGY  EDITOR 
The  Asian  Wall  Street  Journal,  a  Dow 
Jones  publication,  seeks  a  senior  editor 
to  be  based  in  Hong  Kong  who  will 
supervise  a  team  of  5-7  reporters  cover¬ 
ing  technology,  the  Internet  and  the  New 
Economy.  This  person  will  generate  and 
develop  feature  ideas,  handle  spot 
assignments  and  edit  copy.  Must  have 
experience  covering  tech,  strong  man¬ 
agerial  skills  and  a  flair  for  rewrite.  Expe¬ 
rience  working  overseas,  especially  Asia, 
is  preferred.  Please  send  resumes  and 
clips  to  Peter  Stein,  Managing  Editor: 

The  Asian  Wall  Street  Journal 
G.RO  Box  9825,  Hong  Kong 
Fax:  on  (852)2834-5291 
Email:  peter.stein@awsj.com 


THE  NORTHERN  VIRGINIA  DAILY,  the 
most  honored  small  daily  newspaper  in 
Virginia,  has  an  opening  for  an  assistant 
managing  editor.  This  6-day-a-week 
newspaper,  located  in  the  beautiful 
Shenandoah  Valley,  offers  a  creative, 
team-oriented  environment. 

Job  candidate  should  have  a  solid  jour- 
naiism  background  with  some  manage¬ 
ment  experience.  Duties  include  oversee¬ 
ing  features  and  page  design,  and  work¬ 
ing  with  special  sections  and  projects. 
Mainly  a  "day  job,"  Monday  through 
Thursday,  assistant  managing  editor  also 
is  the  Sunday  night  editor. 

Resumes,  cover  letters,  and  examples  of 
work  should  be  mailed  to: 

Bob  Wooten,  Managing  Editor 
PO.  Box  69,  Strasburg,  VA  22657 

Or  E-mail  to:  nvd@shentelnet 


REPORTERS 

The  Macon  Telegraph  has  three  open¬ 
ings  to  cover  business,  education  and 
the  Atlanta  bureau.  Must  have  excellent 
fact-checking,  research  and  reporting 
skills. 

Please  send  your  resume,  references  and 
cover  letter  detailing  qualification  tO: 

Brian  Melton 
The  Macon  Telegraph 
RO.  Box  4167,  Macon,  GA  31208 
(912)744-4498  fax 
Or  E-mail:  bmelton@macontel,com 


TEAM  LEADER  FOR  EDITING 
The  Tampa  Tribune  needs  a  dedicated 
journalist  to  lead  our  31-person  copy 
editing  team  on  the  Universal  Desk.  This 
involves  coaching  and  mentoring,  recruit¬ 
ing  and  training,  conducting  maestro 
sessions  and  developing  stronger  rela¬ 
tionships  between  the  desk  and  content 
teams.  The  ideal  candidate  will  be  a 
team  player  who  is  as  skilled  at  people 
dynamics  as  line  editing,  a  manager  who 
is  well  organized  yet  adaptable,  and  a 
die-hard  journalist  with  a  proven  record 
of  solid  news  judgment.  He  or  she 
should  have  at  least  five  years  of  experi¬ 
ence  as  a  primary  or  secondary  editor  at 
a  medium-  to  large-sized  newspaper, 
including  some  experience  as  a 
supervisor.  If  interested,  send  resume 
and  cover  letter  tO: 

Senior  Editor  Rat  Mitchell 
omitchell@tampatrib.com 

OCTOBER  23,  2000 


EDITORIAL 


THE  ROST-BULLETIN  in  Rochester,  Min¬ 
nesota  is  seeking  an  experienced 
reporter  to  cover  our  health  beat. 
Rochester  is  home  to  the  Mayo  Clinic 
know  worldwide  in  the  medical  com¬ 
munity.  top  candidates  for  our  position 
should  have  daily  newspaper  experience, 
in  addition  to  covering  Clinic  and  health 
issues,  the  position  will  also  include 
some  reporting.  Send  cover  letter, 
resume  and  clips  tO: 

Lynne  Miller 

Human  Resources,  Rost-Bulletin 
RO,  Box  61 18 

Rochester,  MN  55903-6118 
For  more  information  call 
(507)285-7713 


THE  SAGINAW  NEWS  (52,000  daily, 
62,000  Sunday),  a  newspaper  com¬ 
mitted  to  giving  its  readers  an  accurate 
and  compelling  information  package 
every  day,  seeks  candidates  with  strong 
reporting  and  writing  skills  for  a  full-time 
reporting  position.  Attractive  pay  and 
benefits.  Contact: 

Rob  Handeyside,  Metro  Editor 
Fax:(517)752-3115 
Rhone:  (517)776-9678 
rhandeyside@saginaw-news.com 
The  Saginaw  News 

203  S.  Washington,  Saginaw,  Ml  48607 
The  Saginaw  News  is  an 
3Equal  Opportunity  Employer 


THE  SUN  PUBLICATIONS  division  of 
Copley  Newspapers  has  openings  at  its 
suburban  Chicago  locations.  As  our 
award-winning,  exciting  community  pub¬ 
lication  group  expands,  we  need 
innovative  and  creative  journalists  to  be 
part  of  the  team.  Positions  include: 

•  Reporters:  We  are  seeking  aggressive, 
idea  generating  individuals  with  the 
ability  to  develop  both  feature  and 
issue-based  news  stories. 

•  Copy  Editors:  Candidates  should  have 
demonstrated  skill  in  copy  editing  and 
headline  writing,  be  proficient  in  AP 
style,  grammar,  punctuation  and  word 
usage. 

•  Designers:  Candidates  should  have  a 
high  level  of  design  and  technical 
ability  along  with  the  willingness  to 
learn. 

In  return,  we  offer  a  competitive  salary 
and  benefits  package  including  medical, 
dental,  401(k)  and  more.  Interested 
candidates  should  submit  cover  letter, 
stating  position  of  interest,  resume  and 
work  samples  to: 

Sun  Publications,  HR  Department/EP 
1500  W,  Ogden  Avenue 
Naperville,  IL  60540 


WANT  TO  LIVE  AND  WORK  IN  PARADISE? 
The  Key  West  Citizen  is  looking  for 
designers  to  help  take  our  products  in  a 
new  direction.  We  are  looking  for  inde¬ 
pendent,  creative  people  who  want  a 
chance  to  express  themselves.  Knowl¬ 
edge  of  QuarkXPress  and  one-year  daily 
newspaper  experience  required.  Your 
input  and  creativity  will  be  respected  and 
valued.  Send  resume  and  work  samples 
to  Sally  Mahan,  Key  West  Citizen,  RO. 
Box  1800,  Key  West,  FL  33040. 


INFORMATION  SYSTEMS 


INFORMATION  SYSTEMS  MANAGER 
The  Rost  and  Courier  in  Charleston, 
South  Carolina  is  seeking  a  qualified 
manager  to  direct  its  Information  Ser¬ 
vices  Department.  The  Rost  and  Courier 
is  a  daily  newspaper  with  a  circulation  of 
110,000  daily  and  118,000  Sunday. 
The  successful  candidate  will  be  the 
chief  IS  manager  and  report  to  the  Oper¬ 
ations  Director.  This  person  will  direct 
the  staffing  and  administration  of  the 
news,  production  and  classified  advertis¬ 
ing  systems,  as  well  as  the  business  and 
financial  systems.  Networking  and  SQL 
knowledge  is  required.  Experience  with 
Sll  front-end  systems  and  GEAC  busi¬ 
ness  systems  is  a  plus. 

We  are  looking  for  an  experienced  pro¬ 
fessional  with  an  outstanding  record  of 
people  skills.  Organizing  and  motivating 
the  staff  is  of  prime  importance. 
Demonstrated  ability  to  work  with 
internal  and  external  customers  is 
required.  A  Bachelor’s  degree  in  com¬ 
puter  science  or  related  field  is 
necessary.  At  least  five  years  of  man¬ 
agement  experience  is  preferred.  This 
person  must  demonstrate  the  ability  to 
communicate  complex  technical  con¬ 
cepts  and  ideas  to  the  various  other 
departments.  The  future  growth  of  our 
company  will  require  this  person  to 
evaluate  long  term  needs  in  the  systems 
area  and  to  develop  plans  and  programs 
to  take  us  into  the  new  millennium. 

Rlease  send  your  resume  with  cover  let¬ 
ter  and  salary  history  tO: 

Rersonnel  Department 
The  Rostand  Courier 
134  Columbus  Street 
Charleston,  SC  29403 


SYSTEMS  MANAGER 
Northwest  Newspapers,  one  of  the 
fastest  growing  newspapers  in  Illinois, 
has  an  opening  for  a  Systems  Manager. 
In  a  fast-paced,  deadline-oriented 
environment,  we  desire  a  person  who 
has: 

•  Experience  in  using  and  configuring 
Microsoft  Windows  and  NT  and 
Microsoft  SQL  Server,  MacOS,  AIX 
and  Solaris.  Experience  with  PC  and 
Macintosh  hardware  a  must. 

•  General  knowledge  of  10/100  BaseT 
Ethernet  networks,  remote  access  and 
routers. 

•  Electronic  publishing  and  prepress 
experience  with  general  knowledge  of 
QuarkXPress,  Adobe  Photoshop  and 
Illustrator. 

•  Excellent  communication  and  planning 
skills. 

•  4-6  years  project  management  experi¬ 
ence. 

•  College  degree  or  equivalent. 

We  offer  competitive  compensation  and 
benefits,  training  and  advancement 
potential.  Send  resume  tO: 

Northwest  Herald 
Human  Resources 
RO.  Box  250 

Crystal  Lake,  I L  60039-0250 
Email:  kevinelder@nwherald.com 
EOE/Drug-free  employer 
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MAILROOM 


MAILROOM  MANAGER 
Opportunity  in  Zone  4  for  an  experienced 
mailroom  manager  to  supervise  insert¬ 
ing,  packaging  operations,  budgets,  hir¬ 
ing/scheduling  of  personnel,  training, 
maintenance  and  safety.  Requires  a  relia¬ 
ble,  professional  leader  with  problem¬ 
solving  ability.  Must  possess  excellent 
communications  skills,  strong  mechan¬ 
ical  aptitude,  ability  to  use  a  PC  and  a 
focus  for  customer  service.  Experience 
with  848  Harris  inserting  equipment 
preferred.  Forward  resume  and  salary 
history  tO: 

Box  01378,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


NEW  MEDIA 


NEW  MEDIA  MANAGER 
Webmaster 

The  Record,  a  newspaper  located  in  the 
Central  Valley  of  California  that  has 
enjoyed  success  for  over  100  years, 
seeks  a  New  Media  Manager  (Web¬ 
master)  to  lead  its  award  winning  online 
newspaper  and  Internet  operations  - 
www.recordnet.com.  You  will  develop 
site  plans  and  manage  them  from 
requirements  definition  through  imple¬ 
mentation  and  measurement,  and  be 
responsible  for  all  aspects  of  project 
management  such  as  defining  and 
managing  project  work  plans,  budgets 
and  resource  allocation.  Previous  experi¬ 
ence  in  managing  team  development  of 
mid-large  scale  web  sites  is  a  must. 
Knowledge  of  web  server  administration, 
e-commerce,  programming,  data  archiv¬ 
al,  web  site  design  and  Internet 
technologies  is  required. 

We  offer  a  competitive  compensation 
plan  and  excellent  employee  benefits, 
including  a  Pension  and  401{k)  Plan, 
and  a  drug  free  work-environment.  Pre¬ 
employment  drug  screening. 

Please  submit  resume  with  work  experi¬ 
ence  and  cover  letter  to: 

Dave  Winegarden,  VP  Sales/Marketing 
The  Record 

RO.  Box  900,  Stockton  CA  95201 
Or  E-mail  to:  davidw(a)recordnet.com 


PREPRESS 


PRE-PRESS  MANAGER 
Join  Philadelphia’s  largest  cold  web 
printer  and  earn  up  to  $100,000  Annually 
Bartash  is  a  7  day,  24  hour  printing 
operation  that  seeks  an  experienced  pre¬ 
press  manager  that  has  the  ability  to  com¬ 
mit  to  tight  deadlines  and  work  under  pre¬ 
ssure.  Working  knowledge  of  pagination, 
pre-press  equipment  and  a  strong  MAC 
background  is  required.  This  is  a  pivotal 
role  that  requires  planning,  management 
skills  and  the  ability  to  produce  bottom- 
line  results  by  streamlining  the  produc¬ 
tion  process.  This  position  offers  a  base 
salary  plus  a  quarterly  performance 
bonus.  Submit  your  resume  tO: 

Bartash  Printing 
Attn:  Edward  Yucis 
5400  Grays  Avenue 
Philadelphia,  PA  19143 
Phone:  (215)724-1700 
Fax:  (215)  724-3948 

www.eclitorandpublisher.com 


PR^SROOM 


ASSISTANT  PRESS  MANAGER  needed 
for  lOM  newspaper  with  lots  of  com¬ 
mercial  work.  Up  to  $35,000  package 
with  excellent  benefits  and  growing 
company.  Excellent  stepping  stone  to 
press  manager  position.  Reply  to: 

Bobby  Caton,  The  Daily  Dispatch 
304  S.  Chestnut  Street 
Henderson,  NC  27536 
E-mail:  bcaton@hendersondispatch.com 


COMMUNITY  NEWSPAPER  needs  expe¬ 
rienced  press  operator  for  10-unit  Goss 
Community.  Reasonable  hours,  good  pay 
and  benefits.  Call  or  send  resume  tO: 

Mike  Scogin,  (502)863-1111 
Georgetown  News-Graphic 
1481  Cherry  Blossom  Way 
Georgetown,  KY  40324 


FAST  GROWING  newspaper  and  com¬ 
mercial  printing  operation  has  excellent 
opportunities  for: 

PRESSMAN  SUPERVISOR 
WEB  OFFSET  PRESSMAN 
SECOND  PRESSMAN 
If  you  take  pride  in  your  work  and  want 
to  work  in  a  progressive  environment 
with  good  benefits: 

Call  (202)  636-4968 
Or  fax  resume  to  (202)  529-2136 
Send  resume  to  Production  Manager, 
New  Applicant,  2850  New  York  Avenue, 
NE,  Washington,  DC  20002.  EOE 


PRESS  SHIFT  MANAGER 
The  Orange  County  Register  is  seeking 
an  experienced  manager  responsible  for 
leading  a  press  shift  operation.  Individ¬ 
ual  should  be  results  driven  and  focused 
on  meeting  department  goals  in  support 
of  company  objectives.  Successful  can¬ 
didate  will  plan,  allocate  and  develop 
personnel  and  production  schedules  to 
be  more  effective  and  exceed  customer 
expectations.  5-i-  years  proven  manager 
and  leadership  experience  in  commercial 
or  newspaper  printing  environment. 
Growth  opportunities  are  available.  B.A. 
or  equivalent  experience.  Send  resumes 
and  salary  history  to: 

resumes@notes.freedom.com 


PRESSROOM  SUPERVISOR 
The  San  Jose  Mercury  News  is  looking  for 
pressroom  supervisors  with  Offset  Press¬ 
room  experience.  Previous  management/ 
supervisory  experience  in  a  newspaper 
production  atmosphere  highly  preferred. 
Solid  interpersonal  and  writing  skills, 
and  good  organizational  and  multi¬ 
taking  skills  required,  as  well  as  ability 
to  analyze  and  troubleshoot  mechanical 
and  personnel  problems.  PC  knowledge 
desired.  Must  be  flexible  in  work  hours. 
Comprehensive  benefit  package  and 
excellent  opportunities  for  career 
growth. 

Please  E-mail  your  resume  to: 
jobs@sjmercury.com 
Or  call  Steve  Shook  (408)  920-5295 
You  may  also  mail  your  resume  tO: 

Human  Resources 
San  Jose  Mercury  News 
750  Ridder  Park  Drive 
San  Jose,  CA  95190 
EOE 


PRESSROOM 


PRESSROOM  FOREMAN 
Position  available  with  The  Las  Vegas 
Optic,  a  family  owned  newspaper  in  Las 
Vegas,  New  Mexico.  Must  have  experi¬ 
ence  running  4Color  on  Community 
press.  Excellent  pay  and  benefits.  Mail 
resume  to: 

Delia  Beck 
PO.  Box  2670 
Las  Vegas,  NM  87701 
Phone:  (505)  425-6796 
Fax:(505)425-1005 


NIGHT  SHIFT  SUPERVISOR 
Daily  newspaper  in  west  Texas  is  cur¬ 
rently  seeking  a  Night  Shift  Supervisor 
for  its  pressroom.  A  minimum  of  10 
years  experience  in  newspaper  or  related 
industry  and  knowledge  of  Goss 
Headliner  Offset  Press,  or  similar  press, 
is  preferred.  The  position  requires  strong 
supervisory,  communication,  and  in¬ 
terpersonal  skills.  Salary  based  on  expe¬ 
rience.  Excellent  benefits  package.  Send 
replies  to. 

Human  Resources 
Abilene  Reporter-News 
RO.  Box  30.  Abilene,  TX  79604 
Fax:  (915)670-5270 
E-mail:  Carterr@abinews.com  EOE 


PRODUCTION/TECH 


PRINTING  OPERATIONS  MANAGER 
The  North  County  Times,  located  in 
northern  San  Diego  County  with  a  daily 
circulation  of  over  95,000  is  looking  for 
a  Print  Manager.  This  position  is 
responsible  for  all  aspects  of  the  press, 
mailroom,  and  pre-press  departments. 
Responsibilities  include  staffing,  training, 
performance  management,  maintenance 
scheduling  and  general  management  of 
both  of  our  production  facilities.  In  addi¬ 
tion,  this  position  requires  the  manager 
to  be  able  to  work  nights  as  well  as  to 
focus  on  improvement  in  the  quality  and 
consistency  of  printing.  It  is  critical  that 
all  candidates  strive  for  and  understand 
what  is  necessary  to  achieve  high  quality 
printing. 

Candidates  must  have  a  strong  technical 
understanding  of  newspaper  printing  and 
previous  management  experience.  Expe¬ 
rience  with  Goss  Headliner  presses  is 
favorable.  Qualified  candidates  send 
resume  to: 

Peggy  Chapman 
North  County  Times 
207  E.  Pennsylvania  Avenue 
Escondido,  CA  92025 
Fax  760-740-5454 
peggyc@nctimes.com 


PUBLICATIONS  SPECIALIST/TRAINER 
Software  Installations.  Mac/PC  experi¬ 
ence  necessary.  SQL/NT  a  plus.  If  you 
know  prepress,  workflow,  like  travel  and 
want  out  of  deadline  dilemmas,  reply  to: 
Managing  Editor,  Inc.,  Attn:  Marilyn 
101  Greenwood  Avenue,  Suite  330 
Jenkintown,  PA  19046 
Or  E-mail:  mmoss@maned.com 
OCTOBER  >3,  2000 


PRODUCnON/TECH 


ASSISTANT  AD  PRODUCTION  MANAGER 
The  Seattle  Times  has  an  opportunity  to 
make  that  big  career  move  you’ve  been 
looking  for.  Step  up  to  the  challenge  as 
the  Assistant  Ad  Production  manager  at  a 
major  metro  daily.  In  this  role  you  will 
direct,  coordinate  and  supervise  ad  pro¬ 
duction  operations  at  our  Fairview  Facility. 
Your  role  would  also  include  regular  eve¬ 
ning/night  management  coverage  in  the  Pre¬ 
press  department;  supervising  production 
of  the  daily  Times  and  P-l.  In  this  key  role, 
your  efforts  will  directly  impact  the  suc¬ 
cess  of  our  production  process.  Make  your 
move  to  a  job  that  offers  challenge  and 
growth.  Here  your  scope  will  include  more 
than  day  to  day  operations,  it  will  involve 
improving  both  quality  and  quantity  of 
production,  increasing  cost  effectiveness, 
leading  and  developing  an  outstanding 
staff.  Other  functions  include:  hiring.train- 
ing, coordinating  and  developing  produc¬ 
tion  operators  based  on  direction  from  the 
Ad  Production  Manager.  Also  includes 
maintaining  vacation/work  schedules, 
establishing  good  working  relationships 
with  multiple  departments  to  improve 
workflow  and  customer  service.  If  you’re 
ready  for  this  kind  of  opportunity,  we  want 
to  talk  with  you! 

Requirements  include:  related  college 
degree,  two  plus  years  of  print  production 
management  experience,  strong  knowl¬ 
edge  of  ad  composition  software  and  pre¬ 
press  functions,  excellent  communication, 
interpersonal  and  organizational  skills, 
strong  process  improvement  and  customer 
service  skills,  and  the  ability  to  support 
the  needs  of  a  large  high  volume  produc¬ 
tion  operation  on  a  7  X  24  schedule.  Job 
00-379/RB  is  a  regular  full-time  position 
with  a  minimum  pay  starting  at  $41,500/ 
year,  DOE,  with  a  bonus  opportunity  and 
an  excellent  benefits  package.  Please  send 
your  resume  to: 

Seattle  Times 
00-379/RB 

RO.  Box  70,  Seattle,  WA  981 1 1 
Fax:(206)515-5560 


-  DIRECTOR  OF  RRODUCTION 
A  Midwest,  midsize  newspaper,  is  seek¬ 
ing  an  experienced  Director  of  Rroduc- 
tion.  This  position  is  responsible  for 
managing  the  pressroom,  platemaking, 
commercial  printing,  print  shop  and 
packaging  departments  and  reports 
directly  to  a  vice  president  of  multiple 
functions.  Three  bargaining  units 
represent  the  production  division.  Pre¬ 
vious  experience  in  a  union  environment 
is  a  plus. 

The  qualified  candidate  should  posses  a 
strong  press  mechanical  background 
with  knowledge  of  all  aspects  of  the  prin¬ 
ting  operation.  Candidate  must  be  com¬ 
puter  literate  with  excellent  organiza¬ 
tional,  leadership  and  communication 
skills.  A  minimum  of  5  years  experience 
in  production  management  is  required. 
College  is  preferred. 

We  offer  a  competitive  salary  and  an 
excellent  benefits  package.  Qualified 
applicants  should  forward  a  resume  and 
salary  history  to: 

Box  01382,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


EDITOR  &  PUBLISHER  CLASSIFIEDS  C  13 


Phone:1-888-825-9149  -  0| 
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Q  -  Faw :  (646)  654-5312 

770  Broadway,  7th  Floor,  New  York,  NY  10003 

hpreuss@editorandpublisher.com 

PRODUCTION/TECH 


FACILITIES  MANAGER 
The  Blade,  the  newspaper  of  northwest 
Ohio  and  southeastern  Michigan,  is  seek¬ 
ing  a  Facilities  Manager  to  direct  all 
aspects  of  the  operation  and  main¬ 
tenance  of  its  buildings  and  equipment, 
including  presses  and  insertion 
machinery. 

This  position  reports  to  the  Production 
Director  and  manages  the  activities  of  28 
employees  through  four  supervisors  as 
well  as  working  with  outside  contractors 
for  security,  janitorial,  HVAC  and  grounds 
services.  These  employees  include 
unionized  electricians,  electronic  service 
technicians,  building  maintenance 
mechanics,  and  carpenters. 

Essential  responsibilities  include  assess¬ 
ment  of  maintenance  needs,  assignment 
of  appropriate  workers,  preparation  of  con¬ 
tract  specifications  and  overseeing  such 
work,  planning  and  administration  of 
Facilities  Department  capital  and  ex¬ 
pense  budgets. 

Candidates  must  have  a  college  degree, 
with  an  electrical  or  engineering  major 
preferred,  and  a  minimum  of  five  years 
experience  manag(ng  in  a  comparable 
facility. 

The  Blade  offers  a  highly  competitive 
salary,  benefits,  and  vacation  package. 
Apply  in  confidence  to: 

The  Blade 

541  N.  Superior  Street,  Toledo,  OH  43660 
Fax:  (419)724-6080 
Or  E-mail:  hr@toledoblade.com 
Equal  Opportunity  Employer 


SYNDICATE  SALES 

Syndicate  seeks  regional  sales  man¬ 
agers.  HIGH  COMMISSIONS!  Visit: 
www.plainlabelpress.com 


•POSITIONS  WANTED- 


EDITORIAI> 


10-YEAR  journalism  pro  seeks  challeng¬ 
ing  reporting  position  at  newspaper  com¬ 
mitted  to  news  readers  need  and  want. 

Call  Brad  Buck  at  (352)  375-0177 
Or  E-mail  me  at:  brdbuc@cs.com 


BEAT  WRITER  with  heavy  editing  and 
computer  experience,  seeks  chance  for 
growth  at  major  metro  in  Zone  1  or  2, 
especially  in  religion,  ideas,  environ¬ 
ment,  education  beats.  Please  reply  to: 
oldcolonyscribe@att.net 


ADVERTISERS 


For  Space/material 
deadlines  call 
Michele  MacMahon  at 
646.654.5303 


CLASSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Monday's  issue. 
DISPLAY  ADS  -  Space  reservation  1 1  days  prior  to  pubiication  date; 
camera  ready  copy  7  days  prior  to  publication  date. 


LINE  AD  RATES 


Rates  are  per  line,  per  insertion,  3  line  minimum,  opproximately  34 
characters/spaces  per  line,  no  abbreviations, 
also  includes  online 


HELP  WANTED 


ALL  OTHER  CLASSIFICATIONS 


1  week . 

. $12.00 

1  week . . 

2  weeks . 

.  $11.18 

2  weeks . 

3  weeks . 

. $9.80 

3  weeks . 

4  weeks . 

. $8.25 

4  weeks . 

12  weeks . 

. $7.90 

1 2  weeks 

26  weeks . 

. $7.10 

26  weeks 

39  weeks . 

. $6.80 

39  weeks 

52  weeks . 

.  $6.45 

52  weeks 

POSITIONS  WANTED 

1  week . $6.00 

2  weeks . $5.05 

3  weeks . $4.15 

4  weeks . $3.70 

BLIND  BOXES:  $25  per  insertion:  counts  as  additional  line  in  copy. 


DISPLAY  AD  RATES 


Camera-ready  veloxes:  Furnish  same  size  camera-ready,  other¬ 
wise  a  scanning  charge  may  be  incurred.  All  halftones  must  be  a 
maximum  1 33-line  same  size  velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  email.  For 
instructions,  please  ask  your  account  manager. 

per  inch,  per  insertion,  1  inch  minimum,  1  /2  inch  increments 


1  week . 

. $131 

12  weeks . 

. $102 

2  weeks . 

. $119 

26  weeks . 

. $97 

3  weeks . 

. $113 

39  weeks . 

.  $92 

4  weeks . 

. $109 

52  weeks . 

. $86 

EXRRESS 


■ORDERS  AND  PAYMENT 


Ads  running  for  12  weeks  or  more  may  be 
on  a  contract  basis.  Contracts  are  non-cance¬ 
lable.  All  ads  from  new  advertisers  must  be  pre¬ 
paid  prior  to  deadline:  advertisers  with  a  pay¬ 
ment  record  in  good  standings  may  be  billed. 
Deadline  is  Tuesday  prior  to  Monday  publica¬ 
tion,  Cash,  check,  VISA,  MasterCard,  and 
American  Express  accepted.  All  ads  require  a 
signed  insertion  order,  and  all  ad  copy  must  be 
submitted  in  writing  via  mail,  email, or  fox. 
We  reserve  the  right  to  reject  any  ad. 


C14  EDITOR*  PUBLISHER  CLASSIFIEDS  OCTO  B E R  2 3,  2  0 0 0 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information;  1 .  Name,  2.  Company,  3.  Mailing  Address,  4  Phone,  5. 
Ad  Classificdtion,  6.  No.  of  insertions,  7,  Amount  $  enclosed. 

Or  place  your  ad  online  www.editorandpublisher.com 

Please  contact  us  for:  display  ad  copy  specificotions  and  procedures 

MAIL:  Editor  &  Publisher  Clossified 

770  Broadway,  7th  fl..  New  York,  NY  1(X)03 
FAX:  (646)654-5312 

ANY  QUESTIONS  E-MAIL  or  CALL: 

Hazel  P^euss  (646)  654-5302 
hpreuss(a)edltorandpublisher,com 


www.editorandpublisher.cofn 
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MTV’s 

BUZZWORTHY 

Buzzworthy  songs  are  usually 

The  Hollywood  Reporter's 

For  weekend  ending  October  16, 2000 

This  Last  S-Day 

Week  Week  Picture  Weekend  Gross 

1  1  Meet  the  Parents  21,168,385 

Box  Office 

Days  Total 

In  Release  Gross  Sales 

10  58,824,635 

by  new,  up-and-coming  artists 

2 

2 

Remember  the  Titans 

13,057,421 

17 

64,206,353  ! 

potential.  Of  the  videos  desig- 

3 

New 

Lost  Souls 

7,954,766 

3 

7,954,766 

nated  as  Buzzworthy,  the  vast 

4 

New 

The  Ladies  Man 

5,426,390 

3 

5,426,390 

majority  have  been  certified 

5 

New 

The  Contender 

5,363,900 

3 

5,3&3,900 

gold  or  platinum. 

6 

5 

The  Exorcist  (re-issue) 

5,235,581 

24 

30,534,411 

7 

New 

Dr.  T  and  the  Women 

5,012,867 

3 

5,012,867 

Week  of  10116100 

8 

1  -  - 

3 

Get  Carter 

2,916,232 

10 

11,740,680 

A  1-  1  M 

9 

6 

Almost  Famous 

2,192,827 

33 

26,676,713 

Song/Video:  "The  Light" 

10 

13 

Best  in  Show 

2,137,861 

19 

3,889,111 

11 

4 

Digimon:  The  Movie 

1,936,896 

10 

7,330,357 

12 

8 

Bring  it  On 

1,640,250 

52 

64,749,850 

This  is  Common’s  (a.k.a.  Rashid 

13 

7 

Urban  Legends:  Final  Cut 

1,207,255 

24 

20,157,839  1 

Lynn)  second  single/video  follow- 

14 

11 

What  Lies  Beneath 

648,531 

87 

153,118,522 

ing  “The  Sixth  Sense”.  Blending 

15 

12 

Space  Cowboys 

543,431 

73 

89,056,413 

blues,  jazz,  hip-hop  and  gospel. 

16 

9 

Nurse  Betty 

487,585 

38 

23,675,528 

his  latest  record.  Like  Water  for 

17 

15 

Dancer  in  the  Dark 

393,186 

23 

1,542,996 

Chocolate,  promises  to  be  his 

18 

10 

The  Watcher 

382,365 

38 

28,572,915 

biggest  hit  to  date. 

19 

26 

Cyberworld  3D 

323,702 

10 

751,880 

1  20 

23 

Chicken  Run 

267,412 

117 

106,328,777  j 

Artist/Group:  Out  hast 

21 

14 

Bait 

245,174 

31 

14,934,238 

Song/Video:  "B.O.B." 

22 

19 

The  Original  Kings  of  Comedy 

242,319 

59 

37,680,981  i 

Sldwtcoms 

23 

27 

Gone  in  60  Seconds 

233,159 

129 

100,978,700 

24 

16 

Beautiful 

227,964 

17 

2,834,122  1 

25 

17 

The  Cell 

220,909 

59 

60,447,765 

described  as  “spaced-out  funk” 

26 

New 

Billy  Elliot 

215,681 

3 

215,681 

peppered  with  Prince  riffs. 

27 

24 

X-Men 

212,015 

94 

156,507,327  j 

gospel  choirs  -  a  new  flavor  in 

28 

25 

Coyote  Ugly 

209,833 

73 

59,386,021 

hip-hop,  with  obvious  nods  to 

29 

18 

Girlfight 

209,482 

17 

1,171,547  1 

Clinton,  Brown  and  Sly  &  the 

30 

38 

The  Art  of  War 

204,658 

52 

30,006,233 

Family  Stone.  The  video  for 

31 

21 

Scary  Movie 

197,805 

101 

155,882.6.38 

“B.O.B.”  is  a  take-off  on  the  film 

32 

29 

The  Kid 

194,896 

101 

69,196,1.50 

Run  Lola  Run.  And  watch  out 

33 

32 

Dinosaur 

160,562 

150 

137,048,778 

for  the  purple  grass... 

34 

43 

The  Broken  Hearts  Club 

153,468 

17 

435,645 

35 

30 

The  Perfect  Storm 

151,098 

108 

181,239,864 

©2000  MTV 

©2000  The  Hollywood  Reporter  | 

i 

Culture  2 


October  23,  2000 


CULTURE  TRENDS 


MTV  Top  20 
Countdown 

Week  of  10/16/00 

1.  Green  Day  “Minority” 

2.  Outkast  “B.O.B.” 

3.  Mystikal  “Shake  it  Fast” 

4.  Fuel  “Hemorrhage” 

5.  Papa  Roach  “Broken  Home” 

6.  Orgy  “Fiction” 

7.  Ja  Rule/Milian  “Between  You  &  Me” 

8.  Limp  Bizkit  “Rollin’  ” 

9.  Lenny  Kravitz  “Again” 

10.  Robbie  Williams  “Rock  DJ” 

1 1.  No  Doubt  “Bathwater” 

12.  Pink  “Most  Girls” 

13.  Madonna  “Music” 

14.  3  Doors  Down  “Loser” 

15.  SR-71  “Right  Now” 

16.  The  Wallflowers  “Sleepwalker” 

17.  Godsmack  “Awake” 

18.  Mandy  Moore  “Walk  Me  Home” 

19.  Destiny’s  Child  “Independent  Women” 

20.  U2  “Beautiful  Day” 


The  BillboanI  200 

The  top-selling  albums  comjDiled  fi'om  a  national  sample  of  retail  store  sales. 


Thin 

Last 

Wks  0)1 

Week 

Week 

Chati 

A)iist 

Albuai 

1 

- 

1 

Ja  Rule 

Rule  3:36 

2 

3 

16 

Nelly 

Country  Grammar 

3 

2 

3 

Mystikal 

Let’s  Get  Ready 

4 

8 

55 

Creed 

Human  Clay 

5 

5 

3 

98  Degrees 

Revelation 

6 

6 

4 

Madonna 

Music 

7 

9 

10 

Baha  Men 

Who  Let  the  Dogs  Out 

8 

10 

36 

3  Doors  Down 

The  Better  Life 

9 

11 

21 

Eminem 

Marshall  Mathers 

10 

1 

2 

Radiohead 

Kid  A 

©2000  Billboard/SoundScan,  Inc. 


The  Billboard  Hot  100 

The  most  popular  singles  compiled  from  a  national  sample  of  radio  play  and  retail  store  sales. 
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This 

Last 

Peak 

Wks  on 

Week 

Week 

Pos. 

Chart 

Title 

Artist 

1 

1 

1 

13 

Come  on  Over  Baby 

Christina  Aguilera 

2 

2 

1 

12 

Music 

Madonna 

3 

3 

3 

25 

With  Arms  Wide  Open 

Creed 

4 

4 

4 

30 

Kryptonite 

3  Doors  Down 

5 

5 

5 

12 

Most  Girls 

Pink 

6 

7 

3 

25 

Jumpin’ 

Destiny’s  Child 

7 

6 

2 

11 

Give  Me  Just  One  Night 

98  Degrees 

8 

9 

6 

11 

Bag  Lady 

Erykah  Badu 

9 

10 

1 

19 

Incomplete 

Sisqo 

10 

20 

10 

8 

Gotta  Tell  You 

Samantha  Mumba 

©2000  Billboard/Soundsean 


EDITORe^ 

PUBLISHER  ANNUAl  DIRECTORIES 

Order  Your  Editions  Now! 

You'll  find  everything  you  need  to  know  about  newspapers  around  the  world  in  the  Editor  &  Publisher 
International  Year  Book,  the  encyclopedia  of  the  newpaper  industry.  Part  1  provides  the  most 
up-to-date  data  on  U.S.,  Canadian  and  foreign  dailies...news,  picture  and  syndicated  services... 
equipment/interactive  companies  and  more!  Part  2  covers  community,  specialty  and  free  publications. 
And  Part  3  is  a  phone  directory  of  all  the  major  players  in  both  daily  and  non-daily  papers. 

Want  to  get  your  hands  on  the  most  comprehensive  data  for  U.S.  and  Canadian  markets?  Turn  to  the 
Editor  i  Publisher  Market  Guide,  the  only  reference  with  both  quantitative  and  qualitative  data, 
including  cost  of  living,  crime  and  quality  of  life  indices...graduation  levels...housing  and  rental  rates... 
relocation  information...exclusive  economic  and  demographic  projections  and  much  morel 


ALL  TITLES  NOW  AVAILABLE  ON  CD-ROM.  For  faster  service 
or  for  information  on  our  CD-ROMs,  coll  1-888-612-7095. 


EDITORe’ 


JYES!  Please  rush  my  order  for  the  International  Year  Book  in  the  format  and  version  I  hove  chosen. 
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Custody  fight 


WHEN  A  MAJOR  INVESTIGATIVE 
project  has  no  immediate 
impact  at  all,  reporters  can 
feel  as  if  all  they  are  doing,  in  Simon 
Bolivar’s  famous  phrase,  is  “plowing 
the  sea.” 

That’s  certainly  how  Mike  Masterson 
felt  after  XheAsbury  Park  Press  in  1995 
published  a  12-page  special  report  on 

suspicious  deaths  that 
Reporter  occur  in  state  and  local 
1  1  jails  and  police  station 

U-SKeU  lockups.  In  an  investi- 

wllV  SO  gation  that  took  him 

1 .  across  the  country, 

Olt-  Miisterson  found  ex- 

perts  who  estimated 
that  every  year  perhaps 
as  many  as  1,000  people  die  in  lockups. 

“When  ‘Dying  in  Custody’  came  out  in 
February  of  1995, 1  took  bundles  of  them 
down  to  Washington,”  he  recalled  the 
other  day.  A  bill  to  require  authorities  to 
report  lockup  deaths  quickly  passed  the 
House  of  Representatives,  then  got 
bogged  down  in  the  Senate,  and  for  five 
years  appeared  dead.  Masterson  became 
executive  editor  of  the  Northwest 
Arkansas  Times  in  Fayetteville  —  and, 
five  months  ago,  left  journalism  to 
become  direc¬ 
tor  of  com¬ 
munications 
for  American 
Freightways 
Corp.  But 


THE  BEST  —  AND  REST  —  OF  THE  PRESS 


“fb rget  the  jo u nudists. ” 

-  GOV.  GEORGE  W.  BUSH,  ON  OCT.  17,  IN  THE  THIRD 
PRESIDENTIAL  DEBATE,  .AFTER  VICE  PRESIDENT 
AL  GORE  CITED  A  BUSH  CAMPAIGN  AD  ALLEGEDLY 
“KNOCKED  DOWN”  BY  JOURNALISTS 


Down  in 

Jungleland; 

Mike 

Masterson 
displays 
article  that 
led  to  new 
federal  law. 


BOB  WELLINSKI,  THE  LA  PORTE  (IND.)  HERALD-ARGUS,  OCT.  15 

IT  WAS  A  WARM,  SUNNY  AUTUMN  DAY,  PERFECT  FOR  ANYONE 

who  wanted  to  take  a  few  snaps.  Photographer  Bob  Wellinski 
captured  John  Wagner  about  to  receive  the  “ball”  from  his  6- 
year-old  grandson,  Tyler  Skaggs.  Or  perhaps  he  was  calling  an 
audible.  “OK,  Tyler,  run  the  post  pattern,  but  make  sure  you 
watch  out  for  that  red  maple  over  the  middle.”  —  Greg  Mitchell 
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Masterson’s  investigation  continued 
to  inspire  two  Arkansas  legislators, 
however,  and  their  bill  requiring  the 
reporting  of  lockup  deaths  passed  the 
House  last  summer  and  the  Senate  earlier 
this  month.  On  Oct.  13,  President  Clinton 
signed  it  into  law.  “I  think  this  is  an  ex¬ 
ample  to  journalists,  especially  young 
journalists,  that  they  shouldn’t  give  up. 
Don’t  be  distracted  by  the  first  hurdles,” 
Masterson  said.  —  Mark  Fitzgerald 


Tornado  took  out  police  station  and  six  patrol  cars  (left)  and 
other  buildings  downtown.  “I  can't  imagine  sitting  here 
writing  editorials,”  Charles  says,  “without  following  up  ...  ” 


Innovative  editoi 


VICKI  SIMONS 

Remember  covering  the  local 
planning  board  or  maybe  the 
animal-control  commission?  The 
sessions  were  tj’pically  long  and  far  from 
exciting,  yet  a  story  had  to  be  gleaned 
from  the  meeting. 

While  local  government  is  still  a  staple 
of  community  newspapers,  reporters  at 
The  Independent,  a  9,715-circulation, 
semiweekly  tabloid  '  ' 

newspaper  in  Hills-  jjg  i 

dale  in  upstate  New  i  m  ^  ^4 
York,  do  not  have  to  \  fm  M 

employ  literary  |  '***^1^ 

license  if  nothing 
much  happens  at 

official  gab  fests.  _ 

They  rely  on  a  tern-  Simons  has  the 
plate  called  “Meeting  template  special 
Watch.’”  Sitting  at  their  computers, 
after  returning  from  municipal  meetings, 
reporters  can  easily  enter  basic  infor¬ 
mation,  such  as  who  attended,  actions 
taken,  appointments,  resignations,  and 
any  spending  measure  more  than  $1,000. 
Then  they  can  go  off  and  focus  on  bigger 
stories.  Editor  Vicki  Simons  says  the  idea 
has  worked  well  for  the  past  decade, 
saving  considerable  space  and  honing 
reporters’  skills. 

She  is  quick  to  add  that  “Meeting 
Watch”  does  not  make  her  reporters 
“clerks,”  but  provides  information  that 
interests  readers.  The  feature  can  be 
found  on  the  newspaper’s  Web  site 
(http://www.indenews.com)  and  runs 
near  the  public-notice  section  in  the 
print  edition.  —  David  Noack 


IT’S  NOT  EVERY  DAY  WE  GET  A  PERSONAL  CALL  FROM  A  U.S. 

senator,  but  that’s  what  happeneci  a  few  days  ago  when 
Editor-in-Chief  Sid  Holt  picked  up  the  phone  and  heard  Pat 
Roberts,  R-Kan.,  on  the  other  end.  Roberts  was  bursting  with 
praise  for  a  newspaper  publisher  in  a  small  city  back  home. 

Since  politicians  are  prone  to  exaggerate  a  bit,  we  decided  to 

look  into  it  ourselves  —  and  discovered  j  Sun  filled  its  pages  and  Web  site  with 
that  when  it  comes  to  community  news-  coping  tips  and  progress  reports  on  recov- 
paper  publishing,  Ann  K.  Charles,  indeed,  ery  from  the  tornado,  which  is  still  Page 


Simons  has  the 
template  special 


h£is  the  right  stuff. 

When  a  tornado  hit  Parsons,  Kan., 
on  April  19,  the  city’s  worst  natural 
disaster  in  recent  memory,  the  editor 
and  publisher  of  the  Parsons  Sun 
showed  what  a  large  difference  a  l 
small  paper  can  make.  The  twister  ■ 
cut  a  path  through  the  southeastern  ^ 
Kansas  city  of  11,000  and  destroyed  L 
or  damaged  800  homes  and  130  ■ 

businesses.  Damage  was  estimated  E 

at  $40  million.  ^ 

With  a  power  outage  knocking  the  i  ' 
local  radio  station  off  the  air,  Charles  | 
realized  the  newspaper  would  be  the  L 
only  local  news  source  available  the 
next  day.  She  decided  to  double  the 
press  run  to  make  sure  every  home  in  the 
tornado’s  path  received  a  copy  of  the  pa¬ 
per,  whether  its  occupants  were  sub¬ 
scribers  or  not.  A  series  of  20-hour 
workdays  left  her  exhausted. 

In  the  months  after  the  disaster,  the 


One  news  six  months  later.  As  damaged 
businesses  rebuilt,  the  Sun  gave  them  free 
advertising.  Charles  met  with  elected  offi¬ 
cials  and  relief  agencies,  and  she  opened 


In  a  ruined  movie  theater,  Charles  conducts  tour  for 
visiting  officials,  including  Gov.  Bill  Graves  (right). 

le  I  her  office  door  to  frustrated  residents. 

Her  efforts  won  the  attention  of  Sen. 
Roberts,  who  told  E^P  that  Charles 
helped  restore  confidence  in  Parsons. 

I  “She  deserves  sort  of  a  tornado  Pulitzer,” 

!  he  said.  —  Lucia  Moses 
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The  Pack  Rat 


Every  once  in  a  while  -  like  now  -  it  seems  the  will  to  hold 
a  presidential  candidate’s  feet  to  the  fire  is  in  short  supply 

For  a  full  month,  newspaper  headlines  and  TV 
news  programs  have  blared  out  alarms  about  fatali¬ 
ties  in  Ford  Explorers  and  the  related  Firestone  tire 
recall.  Readers  and  viewers  have  learned  that  the 
companies  knew  of  reports  from  foreign  countries 
about  exploding  tires  and  the  deadly  accidents  they  caused,  about 
intercompany  finger  pointing  and  suggestions  that  company  offi¬ 
cials  knew  more  than  they  told  federal  safety  regulators.  With 


almost  100  deaths  laid  at  the  tire  maker's 
doorstep,  there  have  been  congressional 
hearings,  and,  two  weeks  ago,  there  was 
an  attempt  at  a  strong  bill  in  the  Senate 
to  make  company  officials 
more  accountable  for  their 
laxity  in  the  face  of  a  safety 
crisis.  The  Senate  bill  was 
killed,  and  its  sponsor,  John 
McCain,  R-Ariz.,  was  furious 
—  largely  because  he  had  been 
euchred  by  the  leadership  of 
his  own  Republican  party.  He 

I  threatened  to  bring  the  matter 

I I  back  up  in  January. 

1 1  This  high-profile  issue 

involves  serious  questions  about 
corporate  responsibility.  And  even 
more  important  questions  about  whether 
the  government  is  prepared  to  make 
executives  in  “special  interest”  groups 
pay  the  consequences,  even  though 
those  companies  are  major  campaign 
contributors  and  fierce  lobbyists. 

But  if  you’ve  found  a  reporter  or  debate 
moderator  asking  either  candidate  what 
they  would  do  about  this  if  elected,  please 
tell  me.  It  might  have  been  interesting 
to  see  how  George  W.  Bush  or  A1  Gore 
would  answer  the  question:  Will  you 

\  support  McCain’s  bill  for  stiff  penalties  for 
corporate  irresponsibility?  Will  you  sound 
as  tough  on  crime  involving  your  financial 


contributors,  as  you  do  for  crimes  involv¬ 
ing  less  well-heeled  strangers? 

This  would  be  particularly  interesting  in 
Bush’s  case,  as  he  supports  legal  rules  that 
would  keep  tort  lawyers  and 
their  clients  from  taking  ad¬ 
vantage  of  corporate  disasters 
such  as  Firestone’s.  But  if  he 
also  opposes  criminal  penal¬ 
ties,  exactly  what  solutions 
does  he  propose  for  a  major 
corporate  mess  that  causes 
death  and  destruction?  How¬ 
ever,  there  seems  to  be  a  gen¬ 
tlemen’s  agreement  not  to 
confront  the  candidates  on 
such  a  specific  and  vety  current  issue  — 
and  Congress’  lack  of  action. 

Here’s  another  one:  the  Middle  East 
crisis.  We  know  that  Sen.  Al  Gore  support¬ 
ed  the  Persian  Gulf  War.  Now,  since  he’s 
avoided  talking  about  his  eight  years  as 
Bill  Clinton’s  vice  president  (see  if  you  can 
find  a  reference  to  it  in  his  “biography”  TV 
ad),  it  might  be  nice  to  know  exactly  what 
role  he’s  played  in  Middle  East  issues 
while  serving  as  No.  2.  Was  he  involved  in 
discussions  about  bringing  Yasser  Arafat 
and  Ehud  Barak  to  Maryland  for  talks  in 
the  summer?  What  has  he  said  to  Clinton 
about  the  current  violence?  What  actions 
did  he  propose  several  years  ago  during 
the  last  Intifada?  Was  he  out  of  town? 


There  are  other  issues  where  the  prob¬ 
lem  seems  to  be  lack  of  consistency.  For 
instance,  Newsweek’s  Michael  Isikoff,  who 
exposed  myriad  misdeeds  in  the  Clinton 
White  House,  wrote  in  June  that  there 
weren’t  any  military'  records  proving  that 
Bush  actually  reported  for  his  National 
Guard  duty  in  Alabama  for  several  months 
while  he  was  helping  his  dad’s  friend  on  a 
political  campaign.  Unlike  stories  about 
Clinton’s  avoidance  of  the  Vietnam  War, 
which  got  a  lot  of  follow-up,  this  one  was 
barely  touched  by  The  New  York  Times  or 
The  Washington  Post  —  it  disappeared. 

In  May,  Michael  Weisskopf  of  Time 
magazine  uncovered  information  that  a 
top  Texas  official  reversed  himself  on  a 
safety  restriction  involving  deadly  diet 
drugs,  after  the  industry  involved  fun¬ 
nelled  $40,000  to  Bush’s  199$  guber¬ 
natorial  campaign.  The  papers  that 
drown  us  in  Bush  and  Gore  bio-babble 
ignored  this  story.  It’s  not  Whitewater  — 
but  at  least  in  Whitewater,  people  didn’t 
die  from  the  results. 

Lastly,  as  Peter  Baker  of  The  Wash- 
ington  Post  wrote  Oct.  17,  neither 
political  party  is  mentioning  its  role  in 
that  unfortunate  incident  that  paralyzed 
the  nation  for  two  years:  impeachment. 
Therefore,  notes  Baker,  no  one’s  asking 
the  big  follow-up  question  of  either 
candidate:  Wffiat  exactly  do  you  consider 
high  crimes  and  misdemeanors? 

That’s  a  good  question,  in  light  of  all 
the  bitterness  that  is  likely  to  continue  no 
matter  who  gets  elected.  Will  we  see  De¬ 
mocrats  calling  for  investigations  of  Bush’s 
National  Guard  record?  For  a  federal  re¬ 
view  of  the  ftineral-home-industry  scandal 
in  Texas  that  tarred  his  office?  Will  Re¬ 
publicans,  if  elected,  demand  that  a  new 
attorney  general  reinvestigate  the  Bud¬ 
dhist  temple  fund-raiser  involving  Gore? 

It  leads  to  another  question:  Will  the 
press  call  a  cease-fire  on  all  previous  issues 
and  refuse  to  start  another  administration 
by  fixating  on  the  past?  This  would  be  a 
good  time  for  editors  at  the  major  national 
papers  to  sit  down  and  think  hard  about 
how  they  got  sucked  into  stories  fed  them 
by  political  operatives  on  both  sides.  It’s 
a  good  moment  to  ponder  a  clean  slate 
time.  Papers  should  declare:  “We  won’t 
get  used  again  by  either  party  to  fix  their 
grievances.  We  just  report  the  news.”  II 
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